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Introduction

BJC312 — Techniques of Radio News Writing and Pctidao is a course for students
offering B.Sc. Broadcast Journalism Programme m Mational Open University of
Nigeria. The course consists of three Modules andugple of Study Units. The material
has been developed to suit undergraduate studakiteytBroadcast Journalism in the
National Open University of Nigeria (NOUN). The nubel has been carefully designed to
cater for the curious minds of those who want ttvelento the world of broadcast
journalism, especially radio. It will also be of nmense help to those who are already
practising as it will help to stimulate new debatel reinforce what they already know.
The module therefore dwells on both the theoretiocal practical knowledge that will
enhance the skills of those who are passionatet aadio broadcasting. Do you love radio
broadcasting? Are you already a radio journalistd/Bu want to know the principles that
guide radio news, from news gathering to produétidinis module will be a valuable
reference material for you. Read and digest eventent and see you grow from that
novice radio news writer and producer to that @sifenal the world has been waiting for.
Welcome to the world of radio news writing and protion.

Course Competencies

To make the best of this course, you must haveb#mc knowledge of journalism,
especially news writing and reporting. Although thedule dwells on radio news writing
and production, the underlying principles of ragiarnalism is built on the principles of
journalism, be it print, new media or televisiorhuE, understanding the act of writing,
speaking and building strong human relationshipkane elements and virtues that will
make you are competent radio journalist. You mstdafore be imbued with creative and
critical mind, writing skills as well as passion l&arn and share verifiable and reliable
information about things that happen in your comityuiY ou must also be curious to know
about national and international issues, for aksthwill stand you out as a professional
news gatherer.

Course Objectives

The module primarily marries the theory and practitradio news wring and production,
by providing theoretical background to the conagfphews and factors that shape news
selection. Specifically, the module introduces snid to the concept of news and sources
of news. It guides students to understand how tbegaelevant news materials and the
production processes it undergoes before beingosgnd public domain as news.



Working Through this Course

To successfully complete this course, read theystmnds, listen to the audios and videos,
do all assessments, open the links and read, ipaticin discussion forums, read the
recommended books and other materials provide@apeeyour portfolios, and participate
in either face to face facilitation in your centnethe online facilitation.

Each study unit has introduction, objectives, tre@mtontent, conclusion, summary and
references/further readings. The introduction teillyou the expectations in the study unit.
Read and note the objectives. The objectives teilwhat you should be able to do at the
completion of each study unit. So, you can evalyate learning at the end of each unit
to ensure you have achieved the intended learnitgpmes.

To meet the intended learning outcomes, knowledgedsented in texts, video and links
arranged into modules and units. Click on the liaksnay be directed but where you are
reading the text off line, you will have to copydapaste the link address into a browser.
You can download the audios and videos to viewind. You can also print or download
the texts and save in your computer or externakdifhe conclusion gives you the theme
of the knowledge you are taking away from the unit.

There are two main forms of assessments — the forenand the summative. The
formative assessments will help you monitor yoarténg. This is presented as in-text
guestions, discussion forums and Self-Assessmeasrcises.

The summative assessments would be used by thersitywto evaluate your academic
performance. This will be given as Computer Basext T(CBT) which serves as
continuous assessment and final examinations. Amim of three computer-based tests
will be given with only one final examination aetlend of the semester. You are required
to take all the computer-based tests and the éxamination.

Study Units
The course is broken into three modules with tlhués in each of the modules as shown
below:

Module 1: General Introduction
Unit 1: Overview of Radio



Unit 2: Overview of News
Unit 3: Overview of Radio News

Module 2: Writing Radio News

Unit 1: Understanding Basic Concepts in Radio News
Unit 2: Technigues for Radio News Writing

Unit 3: Programmes of a Radio Station

Module 3: Introduction to Radio Production
Unit 1: Understanding Radio Production
Unit 2: Radio Production Equipment

Unit 3: Structure of a Radio Station
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Presentation Schedule

The presentation schedule gives you the importatésdfor the completion of your
computer-based tests, participation in forum disicuss and participation at facilitation.
Remember, you are to submit all your assignmentieatippropriate time. You should
guide against delays and plagiarisms in your wllkgiarism is a criminal offence in
academics and is highly penalised.

Assessment

There are two main forms of assessments in thissedtiat will be scored: the Continuous
Assessments and the final examination. The contimagsessment shall be in three-folds.
There will be two Computer Based Assessments. dhegater-based assessments will be
given in accordance to university academic calentlae timing must be strictly adhered
to. The Computer Based Assessments shall be saarekimum of 10% each, therefore,
the maximum score for continuous assessment sha@DBo which shall form part of the
final grade. The final examination will be maximwhtwo hours and it takes 70 percent
of the total course grade. The examination willsisnof 70 multiple choice questions that
reflect cognitive reasoning.

How to get the Most from the Course

To get the most in this course, you need to hgparsonal laptop and internet facility. This
will give you adequate opportunity to learn anywehgou are in the world. Use the study
unit’'s objectives to guide your self-study in thmucse. At the end of every unit, examine
yourself with the objectives and see if you havi@eed what you need to achieve.



Carefully work through each unit and make your sodein the online real time facilitation
as scheduled. Where you missed the scheduled aelh&me facilitation, go through the
recorded facilitation session at your own free tilgach real time facilitation session will
be video recorded and posted on the platform.

In addition to the real time facilitation, watchethideo and audio recorded summary in
each unit. The video/audio summaries are direaieshlient part in each unit. You can
assess the audio and videos by clicking on the linkhe text or through the course page.
Work through all self-assessment exercises. Finabgy the rules in the class.

Online Facilitation

You will receive online facilitation. The faciliian is learner centred. The mode of
facilitation shall be asynchronous and synchronBasthe asynchronous facilitation, your
facilitator will:

Present the theme for the week;

Direct and summarise forum discussions;

Coordinate activities in the platform;

Score and grade activities when need be;

Upload scores into the university recommended qriatf
Support you to learn. In this regard personal mady be sent;
Send you videos and audio lectures; and podcast.

For the synchronous:

There will be eight hours of online real time cantan the course. This will be

through video conferencing in the Learning Managein®ystem. The eight hours
shall be of one-hour contact for eight times.

At the end of each one-hour video conferencing,video will be uploaded for

viewing at your pace.

The facilitator will concentrate on main themestteudents must learn in the
course.

The facilitator is to present the online real timeéeo facilitation time table at the
beginning of the course.

The facilitator will take you through the coursadgiin the first lecture at the start
date of facilitation

Do not hesitate to contact your facilitator. Comtgaur facilitator if you:



¢ do not understand any part of the study units eagsignment.

¢ have difficulty with the self-assessment exercises

e have a question or problem with an assignment tr your tutor's comments on
an assignment. Also, use the contact providedefdhrtical support.

Read all the comments and notes of your facilitaspecially on your assignments;
participate in the forums and discussions. Thisegiyou opportunity to socialise with

others in the programme. You can raise any proldeoountered during your study. To
gain the maximum benefit from course facilitatipnepare a list of questions before the
discussion session. You will learn a lot from papi@ting actively in the discussions.

Finally, respond to the questionnaire. This willphthe university to know your areas of
challenges and how to improve on them for the mewaethe course materials and lectures.

Module Structure

Module 1: General Introduction
Unit 1: Overview of Radio

Unit 2: Overview of News

Unit 3: Overview of Radio News

Module 2: Writing Radio News

Unit 1: Understanding Basic Concepts in Radio News
Unit 2: Techniques for Radio News Writing

Unit 3: Programmes of a Radio Station

Module 3: Introduction to Radio Production
Unit 1: Understanding Radio Production
Unit 2: Radio Production Equipment

Unit 3: Structure of a Radio Station



Module 1: General Introduction to Radio Broadcasting

Unit 1: Overview of Radio
Unit Structure

1.1 Introduction
1.2 Intended Learning Outcomes
1.3  History of Radio
1.3.1 Types of Radio Technologies
1.3.2 Characteristics of Radio
1.3.3 Functions of Radio
1.34 Types of Radio Stations
1.3.5 Methods of Radio Ownership and Operation
1.4 Self-Assessment Exercises
1.5 Conclusion
1.6 References/Further Readings
1.7 Possible Answers to the Self-Assessment Exascis

@1.1 Introduction

Radio is no stranger for most of the people adiossvorld today. From being that familiar
voice in the morning that tells the news, or tlatree of music to keep you active by noon
to the late-night FM DJ’s voice that soothes yosléep. For the busiest commuters, it has
made a routine travelling across cities seem likeakk in the park. Radio has become so
familiar that we sometimes forget the technologwaget more familiar to the names, we
hear it calling each day. Could it be that we migist forget the names along with this
traditional media technology with the emergencagW devices? But then what is radio?

@ 1.2 Learning Outcomes

At the end of this unit, you should be able to:
a. Discuss the history of radio
b. ldentify the characteristics of radio
c. Describe the functions of radio




d. Distinguish the different types of radio

1.3 History of Radio

Before we delve into the history of radio, it Wik beneficial to first of all understand what
radio is. Radio is an audio receiving device ttgftcapable of converting frequency
radiation in the form of radio wave into audio @agjnThe signal is sent through a
transmitter form a station and is picked by a nemein the radio which then converts this
form of energy into audible sounds that we heathenspeakers of our radio set. Radio
waves are part of the electromagnetic spectrumikestmicrowave and Xray.

To make radio communication possible there must §Ender who encodes sound to radio
wave, that is, converts sound into electric sighedugh the use of a microphone which is
further converted to radio wave and is radiatedtfsas frequencies through the use of a
transmitter. It is this radio frequency wave thatpicked by the radio receiver which
converts it to electric signal and in turn is fthconverted to sound wave through a
speaker in a process known as transduction andsttetw we get to hear the sound as
voices and music. So, there is an encoding anddilegqrocess, that is basically a
conversion and reconversion process of energythatdrads with a radio transmitter and a
radio receiver for radio to work successfully.

Old Radio Set

SOoUrce https://www.shutterstock.com/image-photo/yogyakarta-indonesia-february-20-2021-portrait-1924936598




Theoretically, radio messages can travel aboutOlfilles. Frequency modulated (FM)
signals however, that is, the signal for most af logal stations can travel just about 65
miles to get to our radio set while amplitude madedl (AM) frequency can travel for

about 1,000 miles. But this distance can be siggmifily impeded by buildings, topography
and other signal interferences.

The first documented transmission of radio signasweceived at a distance of about 1
kilometre just around the length of 9 stadiums ciordb ait was used to transmit signal of
Morse code. This was in 1895. What is Morse code?Morse code at the time was a way
of sending messages using series of pre-arrangielnms between the sender and the
receiver referred to as a code. This was a fortelefraphic communication as the signal
that was sent over with the radio at this point \waserated through the use of pulse.
Imagine it like creating electric sparks with anaod off switch. That is generating sound
by through the use of electric clicks. The lendtthe clicks and the interval between clicks
are noted on the receiving end and then compartidtive set of agreed codes to derive
the meaning of the message. At this point in timee was not sent as radio messages.

It will be instructive to understand that at theei of the invention of radio microphone
was already in existence after inventions by pebkéeAlexander Graham Bell in 1876,
Edward Hughes, Isaac Newton and Emile Berliner @hdrs who prior to the invention
of radio were already pioneering various forms afrophone technologies. But radio and
microphone at this stage served different purpdgele microphone was meant to address
the need for telephone conversation, radio wasgbpioneered as a means of sending
messages and signals for industrial applicationk as ship sailors and soldiers as it is still
broadly used today in many industries such as farde and safety. So, it would seem
radio was not meant for the public at the muchieastage.

The first official transmission of voice on radicasvin 1906 by Reginald Fessenden at
Brant Rock, Massachusetts. From then on radio gidwent on to become a system of
public message delivery, that is, a mass mediacasde was given in 1920 to the
Pittsburgh’s Westinghouse Electric Manufacturingr@any KDKA to begin scheduled
transmission from November 2. From then the groavith adoption of radio all over the
world can be said to have really been tremendouescealy within its first 80years. Today
radio is said to be listened by 92% of the worfabgulation. This is more than smartphone
adoption which has 81% users of the global poputati



In Nigeria, radio is said to have commenced infthen of a redistribution service known
as Radio Diffusion Service (RDS). That is, sigmahsmitted in Britain was rebroadcast in
Nigeria through the use of public listening viadspeaker systems as part of an experiment
by the BBC. This was introduced in 1933 to senesghrpose of the colonial government
in Nigeria. It was not until 1935 that licence wgagen for the transmission of the British
service broadcast in Nigeria though a wirelessesydib radio receivers and the first of
such stations in Nigeria was established in Ibada®39 and another was established in
1944 in Kano transmission in 1939 at Ibadan. These not full fledge broadcast stations,
they only disseminated what they received withoaal programming.

In April 1951, the Radio Diffusion service was tséormed to the National Broadcasting
Service which led to the establishment of radidi@ia in Enugu and Kaduna and the
stations that were earlier established as pahteoRDS in Lagos, Ibadan and Kano became
full stations. It was in a bid to make radio seevavailable to the public across the country
that the National Broadcasting Service which wasw nchristened the National
Broadcasting Commission in 1957 went ahead to ksttaimore radio stations. As at 1962
radio stations had been created in Sokoto, Wéorinl Maiduguri, Onitsha, Jos, Abeokuta,
Calabar, Kastina, ljebu-Ode and Zaria.

Radio broadcast in Nigeria was solely by the gowvemt until 1992 when the Military
administration of General Ibrahim Babangida throufgitree 38 of 1992 granted the
permission for private individuals to own and oper&cenced broadcast radio stations in
the country. The first private radio station wasown as Ray Power FM. It started
operation in 1994. Today there are about 625 rsidittons in operation in Nigeria spread
across the 36 states of the federation and ther&eQapital Territory.

While this number accounts primarily for traditibsgstem of transmission through radio
waves, with the fast adoption of mobile phone tetbgies many online radio stations are
being established to take on a new set of audidmoegh online radio also regarded as
streaming platforms.

1.3.1 Types of Radio Technologies

Radio technology simple refers to the technicatess through the message is sent to the
audience from the sender. That is, the nature etcttannel between the sender and the
receiver. Traditional radio employs the use ofeddequency wave which sends messages
as radio waves to the receiver’s radio set ansgl liroadly divided into two — Frequency



Modulation and Amplitude Modulation. However, witte advent of modern technologies,
a new form of radio technology has gradually emeérgf@s is the digital or online radio.

a. Frequency Modulation (FM) Radio: the signal generated by the contents (that is
the voice and audio message) in this form moduliie$requency of the signal in
which the message is encoded. That is, the messageoded within the frequency
of the signal. This makes the message to haverdénwg! of clarity as the frequency
is hardly significantly impacted by interferencealanis often in the high frequency
range. It is therefore valuable for voice commutiacaand music. This is the form
of encoding used by most of the local stations sshMigeria.

b. Amplitude Modulation (AM) Radio: in this form of transmission, the message is
encoded with the amplitude of the signal that isveying the message to the
receiving set. So, what it works with is the ampul# of the signal. AM signal is
susceptive to signal interference.

c. Internet Radio: this includes all forms of audio message dissenanathat
embodies the characteristics of radio programmuat) s scheduling a message to
a large audience from a sender using the intemo¢édqnl as a means of sending the
message. Now it is important to make a distinchietween internet radio and other
forms of audio communication over the internet sastvoice over IP (VolP) and
mobile telephony. For internet radio, the contenpiesented by an identifiable
presenter on a routine schedule with specific féyraaing a specific handle or
station and the audience are scattered and wittttared commonality. Spotify,
Apple Music, SiriusXM and many others provide vdnersions of internet radio.
There are sometimes referred to as streaming velosm the message goes on live
while using the internet or podcast when the auwgieran download or listen at any
time by going to the station page. Online radisti8 evolving and its definition
might keep changing along with the invasions tlwame with it.

1.3.2 Characteristics of Radio

Radio is considered as a traditional media of massmunication primarily because of its
historical place in the development of media tetbgies for communication. Its role in
shaping society and being shaped by society caaideo have defined some its peculiar
characteristics. So, to fully understand and apatecadio as a means of communication,
it is imperative to become familiar with its majdraracteristics. These characteristics are:



a. Audio in nature: unlike most other forms of mass communicationogadessages
are disseminated as sound only. There are no vezuaponents to the message
apart from audio descriptions added to enhanceagesssualization. This is unlike
newspaper and magazines where the readers atte ghdece through the messages
as texts and make meanings most often added hy@ictTelevision is radio closes
ally but the distinguishing factor here is thaketesion has motion picture as its
major audience appeal while still retaining theiawtharacteristics of radio. With
radio presenter needs to work the message intondngination of his audience who
have just his voice and other accompanying sounds with. This nature of radio
gives it a strategic advantage as people can acewgage in radio listening while
simultaneously carry out other tasks. This has miad® for many a work place
companion.

b. Message is transientradio messages are transient. That is, you aemiigy to it
here and now. The audience cannot go back to waattkansmitted to relisten for
better understanding. This is part of the reasohg v is imperative for radio
presenters to speaker clearly and use words thatamy to understand at a single
listen. This nature of radio places it at some lohdisadvantage when compared
to printed forms of mass communication such as papers and magazines. With
these the reader can always flip the pages backaatidto make meaning of the
messages they are reading. However, the moderrsfofmadio such as the online
radio, contents are uploaded in the internet aadtldience can often go back at a
later time to have a listen. This technical advgateés one that makes modern
technology a useful adjunct to traditional mediar. this reason, a lot of traditional
stations also have presence online where they shaseé of their contents so that
their audience can always have access and followhgmever they feel the need.

c. Broad appeal: radio has a broad audience appeal. This is throlglvariety of
programming radio presents to the audience whidtesa able to satisfy the needs
of a much broad audience categories. Radio haalitiey to achieve mass appeal
through its use of spoken words which does notiredar the audience to have the
ability to read for them to participate in radisténing unlike when we considered
other media like newspapers and magazines. Witb,rtte audience feels a more
personal communication because the contents asengesl to him in a language,
he is more familiar with. Then the cost of partatipn in radio is very little which
makes it a non-discriminatory media.



d. Radio costs very littleto acquire: This means that the audience are not required to
pay subscription fee to enjoy listening to radibislis unlike television that requires
subscription fees or newspaper and magazines wwithrequire a routine
purchase. This sense of affordability makes ragipealing to both the rich and
those who do not have enormous finances. It doedisariminate either by level
of education or by wealth. Some people considerspapers and magazines as
elitist in nature and cable television as a medriatie wealthy which makes them
to appeal less to a considerable number of potenidiences who cannot read or
do not have substantial wealth.

e. Schedule: radio station for them to qualify as a mass meiia broadcast
communication must have a set of programmes tleatransmitted repeatedly at
specific time interval and duration. So, a prograanmmay be transmitted every week
on Fridays at 2pm and the daily 7am morning newsmair everyday once it is
7am without being substituted by another programhie programmes must be
known and repeated within unique features that me&keh one identifiable.
Schedules are important to encourage tune-in

f. Uses electromagnetic frequencyradio messages are transmitted using radio
frequencies which is part of the electromagnetacspm. It works using AM and
Fm frequency bands. The messages disseminatedgthmadio goes from the
station to many receivers who must receive the aggessstantaneously. This is
made possible through the use of radio transmittengech beams the radio
frequencies to receivers within its reach. Withelgictromagnetic frequency there
can be no radio.

g. Audience are scatteredradio audience, just like those for television @ften said

to be scattered. That is, they are spread acrdfesathit parts of a city or cities.
Though one can see people listening to radio axialexperience in the evening
or as commuters in the morning ride to work, theyydorm niches and tiny
segment of the overall members of listeners wharedgdferent places listening all
at the same time. When compared with the RDS eantimduced in Nigeria by the
colonial government, we can clearly see that thiahfof message dissemination to
an audience who are gathered around to listenghraispeaker does not qualify as
radio.



h. Heterogeneous Audiencethose who listen to radio are said to constitutepje
drawn from different works of life, having diverseews and opinions on issues,
even on issues presented on radio. This meandhbaudience for radio even
though they share in a singular experience offlietgto the presenters, they hold
diverse views based on their various backgroundssagio-political and cultural
affiliations. This means that the news on the radight tend to take different
meanings for the diverse listeners. This is pathefreasons why radio operators
are advised to maintain neutrality in their preagah of issues and be fair to all
parties in discussion of topical issues. So, wheoudsion programmes are featured
on radio it is often advised that the discussarésdeawn from people who can be
said to significantly represent the views of theaas segments of the communities
that forms its audience.

i. Licence to operate:radio has to be licenced to operate. That is becauwsorks
with radio waves which must be allocated, the fesgpy with which a station
operates must be assigned through licencing tadasignal interference between
stations. Also, licencing is a means of regulatimg dissemination of information
so that people do not abuse the use of radio eaddalse messages or mislead the
people through the information on radio. This laa targe extent helped to sustain
the credibility of radio. Usually, licence is gradtby a body created by government
to licence and regulate the operations of radibosts. While some persons have
opposed the need for radio licencing stating thaimpedes on freedom of
communication, when fairly managed one can agragtiie issuing of licences for
stations can go a long way to check abuses of #uan

j.  Operates within physical boundariesradio signals a limited by physical distance.
That is, even though theoretically radio frequemcoan be said to travel in
perpetuity, the signals disseminated by local ralaiions are restricted within
specific geographical locations. This is due totthasmitter strength, the allocated
bandwidth and the licence with which the statioarapes. FM stations are typically
suitable for covering interstates but not an emoentry like Nigeria. For a broader
reach, AM signals are often used. Most often statadso rely on other local stations
to retransmit their messages or air them simultaslgoas live broadcast thereby
reaching a greater number of audiences in diffelecdtion where the original
signal could not have reached.



k. One-way communication:radio is a one-way form of communication. Thathg,
message comes from the sender to the audienceharalitlience are not able to
respond back to the sender. So, feedback to message immediate. However,
with the emergence of modern technologies, radieriers are able to share in a
social experience that takes it roots from theagmbgramme through the use of
social media and telephone contribution to the mogne. This is gradually
bridging the gap between the sender and receiMbeitAraditional radio process
of communication is unidirectional.

|. Audience are anonymous:different from what we see with modern means of

communication such as social media and telephaudip raudience are highly
anonymous. They are only audience when they turne listen and nothing links
them to the programmes or radio station they sdried to. While this may not be
a widely discussed aspect of the nature of ratlimlds the value for the audience
who just want to be informed or entertained withtingt fear of prejudice targeted
specifically at him. This cannot be said to moderm of online radio digital radio
and streaming media where the audience in moss daaee digital footprints on
the contents they have listened to and the natutkeir interests in the media.
Traditional radio guarantees the privacy of thevaial.

m. Fixed station, mobile audiencewhile radio stations are often considered fixed
geographically because of the requirement to hawast from which the signal is
transmitted, the audience for radio are most oftmsidered mobile because the
radio set for listen are often small and can beiedaround from place to place.
Sometimes, radios are also integrated into tramtstion facilities such as vehicles
and motorbikes to help the mobile audience listerthe go. Due to its size, the
audience are not restricted to a fixed location listening. However, they are
constrained due to the extent of the radio sigoaérage.

1.3.3 Functions of Radio
Radio like most traditional media perform the fellag functions:

a. Information: radio serves as a means of providing informatiorssues and events
in society. This it is able to achieve mostly thgbhunews programmes. The radio is
seen to maintain constant surveillance of the $peied it reports on issues that is
considered to be of interest to the public. Thisush that the audience depends on
the radio for their daily need for information. Tihey’s news aggregate events from



within the local environment and other places #sfare some form of common
values or events with potential implications foosk within the local community.
Radio magazine programmes also offer opportunityrfalepth analysis of recent
events to put the issues within perspective byroifeinsight that may not have
been apparent in the news.

. Education: radio is a source of socialization for many asffiers a broad range of
programmes which offers the listeners the oppotyuto learn and improve
themselves. Radio can teach people about their hestary and cultures as well as
those of people in other places thereby offerirgdbhdience a chance at living a
better life through adequate societal integratiod full participation as members
of the community. Besides social and cultural etlona radio serves as a
substantial platform for learning skills and deyethg one’s careers. Education on
numerous fields and topics are covered by prograsnare radio. Some radio
stations are dedicated completely to provide edumalt services for the audience.
For some others they provide programmes that facusiptitude development,
encouraging skill development, quiz and debate.

. Entertainment: for many people radio is a primary source of datement as it
provides them with music and soft programmes tledp them unwind. Evening
programmes on radio are mostly targeted at progidimertainment. Comic relief,
music and discussions on topics such as celelifiestyle and movie updates help
to provide the audience with entertainment. Becafiske audio nature of radio, it
is able to provide entertainment in a way thatdeabre friendly than when we
consider entertainment in newspapers and magazines.



A man being entertained while listening to radio

d. Mass mobilization: radio stations serve as agent for mass mobilizatevards
issues. They serve as avenues to mobilize theqtabéict or take part in activities
that are consider to be of their best interesbottie development of the country.
This includes mobilizing people to participate ieations, healthcare, sanitation
and economic activities.

e. Confront social issues:radio serves to aggregate the views of peoplaltivess
social issues through debate and discussion. Wdlecommentary by the radio
station may present an avenue for directly presgritie stand of the station on
particular issues of interest, discussion prograsmsexve as a broader means of
bringing people together to talk about social issugd confronting them as a means
of advocating for a better society. Radio has lagibuted to influence government
policies and public perception on issues.



1.3.4 Types of Radio Stations

a. Commercial radio station: these are radio station owned and operated for the
purpose of making profit. That is, the motivatiar establishing such stations is
solely for profit. Therefore, while the station manget other needs of the general
public like providing information through news aeducation and entertainment
through its various programmes as well as help avwprcommercial activities
within the community through advertisement, itsvogy force is profit generation
for the proprietor. So, the need to make profit esrbefore any other need or gaol
in such radio stations. Most private stations ammercial stations. Their reach is
mostly regional and within states. Commercial etati can be owned by an
individual or groups of individual and can alsodoeg to a chain of media companies
often referred to as media conglomerate. Privatosis can have multiple outlets
in different parts of the country running sepanata collectively, but most often
they share contents. Profit for these stationsaftame in the form of earnings from
commercial messages and the sale of slots in bneadcast schedule. Some may
also engage in merchandizing for other companies.

b. Community radio station: these are stations established to meet the nédls o
immediate environment where it is located. They established to address the
peculiar needs of their environment and most atteir driving force is to provide
information of value to the community. these stagi@xist only as a single station
in a single locality without branches or relateddme A good example is campus
radio as well as rural agricultural radio statiessablished to provide farmers with
valuable information especially in rural commurstid@hese stations are not driven
by profit and because they exist as a social segnifeere is often a limit on the
categories of commercial messages they are alltovdnsmit.

c. Public Service Radio: these are stations operated for the primary perpds
providing contents that can be classified as befngublic service. These stations
are not driven by profit. They are established hyy $tate which in a democratic
setting is seen as an institution of the peoplatfermpeople. So, while these stations
are established by the government, they are exphezi@perate independently from
the government and in the general interest of th®#i@ These stations can operate
within a state, multiple states or have nationafecage such as the Federal Radio
Corporation of Nigeria (FRCN) which has brancheslirstates of the federation
with a parent station at Abuja. The programmedeté stations can cover broad



range of developmental agenda such as economitticglblsocial and cultural
development of the country. They are used to nmibilne masses to participate in
activities that are considered to be of public ighsuch as immunization, voting
and public education.

1.3.5 Methods of Radio Ownership and Operation

In discussing radio stations, it is important haveok at ownership pattern. This is because
in the broader discussions of its activities armgpgmmes we find that ownership plays a
significant role in shaping how they go about tlaziy activities. There are broadly two
types of media ownership: government or state osimgrand private ownership.

a. Government ownership: this is a media organization that is establishad a
operated by the government or the state. depermuirtge type of political system
being practiced in the country, the government maxercise total control of the
media through funding and content moderation shahthe media becomes just a
mouthpiece of the state or it might give the mdat&freedom to operate for the
overall benefit of the country. In most democratiountries the government
establish media stations as part of providing $osgavice for the purpose of
providing education and sensitization as well affga platform for debate of issues
of national interest such that the views of the seasare articulated in the media.
Government stations can operate at the local, atetenational levels.

Uplifting the people and Uniting the Nation



b. Private ownership: this system ownership entails that the statioowsed and
operated by private individuals. They fund theistet daily operations and make
decisions on its daily affairs as well as its catge Private ownership of a radio
station can take diverse forms such as ownershi@rbyndividual, groups of
individual or the media as part of a media conglatee The media can operate for
profit or to promote the ideas of its proprietousls as faith-based stations which
see spreading a particular faith as their profilesome other private station gauge
their profit as the extent to which they are makimgncial rewards from daily
operations. Some of these stations can be opebateeld on funds from other
organizations which see the station as a meansoonqiing their goals. Private
stations can be local within a community; they oparate within a state or multiple
states. Theoretically, private stations can alseehan international outlook as a
conglomerate with diverse media outlets and sii&ions in different countries.
These stations are unified by their ownership eoidgy.

~

Very soon, very soon.

YES

Ordinary Ahmed of Human Rights Radio and Television101.1 FM Abuja (Example
of a Private Radio Station
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Please read the following carefully and providertiwst appropriate responses
in 20 minutes:
1. What is radio?
2. Discuss two (2) types of radio stations
3. What are two (2) functions of radio?

Self-Assessment Exercise

P~
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1.5 Summary
Radio has evolved from its stages of early devebkrito become one of the most widely
used source of daily information and entertainnienimajority of peoples in the world.
This can be attributed to its ability of communéat the local language of the people and
present information that is of value of them. Nemsisic, educational contents and many
more are some of the reasons why people have cdlydiatened to radio and as modern
technologies keep evolving, radio is gradually ifingdits traditions being integrated into
new devices and platforms giving it a chance ataiamg relevant in the face on
technological evolution. From this unit we havedrae familiar with the history of radio,
from its technological development and its onsétiigeria. Due to its nature and peculiar
characteristics, radio has been adopted by marsatisfy their needs for information,
education and entertainment. The types of radionelogies, that is AM, FM and internet
radio and their differences have been examinedioRadnership and types of radio
stations offer a perspective into how stations afgeand their motivation for creating
programmes.

M

McLeish, R (2005)Radio productior(5" ed). Focal press: Amsterdam.
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LI::l.7 Possible Answers to Self-Assessment Exercises

1. What is radio?

Radio is an audio receiving device that is capablonverting frequency radiation in
the form of radio wave into audio signal. The sigaaent through a transmitter form
a station and is picked by a receiver in the radiech then converts this form of energy
into audible sounds that we hear on the speakeyarafadio set.

2. Discuss two (2) types of radio stations

Commercial radio station: these are radio station owned and operated fgruhmose
of making profit. That is, the motivation for eslighing such stations is solely for
profit. Therefore, while the station may meet otheeds of the general public like
providing information through news and educatiord a&mtertainment through its
various programmes as well as help improve commleractivities within the
community through advertisement, its driving forise profit generation for the
proprietor. So, the need to make profit comes leefory other need or gaol in such
radio stations. Most private stations are commestaions.

Community radio station: these are stations established to meet the ndetie o
immediate environment where it is located. Theyestablished to address the peculiar
needs of their environment and most often theurngi force is to provide information
of value to the community. these stations exisy asla single station in a single locality
without branches or related media. A good exanmgpleampus radio as well as rural
agricultural radio stations established to providemers with valuable information
especially in rural communities.

3. What are two (2) functions of radio?

Information: radio serves as a means of providing informatioissues and events in
society. This it is able to achieve mostly throumgws programmes. The radio is seen
to maintain constant surveillance of the societyl @nreports on issues that is
considered to be of interest to the public. Thisush that the audience depends on the
radio for their daily need for information. The dagews aggregate events from within
the local environment and other places that shaneesform of common values or
events with potential implications for those withine local community.



Education: radio is a source of socialization for many aefiers a broad range of
programmes which offers the listeners the oppotyuailearn and improve themselves.
Radio can teach people about their local histody@ntures as well as those of people
in other places thereby offering the audience anohat living a better life through
adequate societal integration and full participatas members of the community.
Besides social and cultural education, radio semgessubstantial platform for learning
skills and developing one’s careers. Education omerous fields and topics are
covered by programmes on radio.



Unit 2: Overview of News

Unit Structure

1.1 Introduction

1.2 Learning Outcomes

1.3 Defining News

1.3.1 Types of News

1.3.2 News Value

1.3.3 The Relativism of News

1.3.4 News Sources and Sourcing News

1.4 Self-Assessment Exercises

1.5 Conclusion

1.6 References/Further Readings/ Web Sources
1.7 Possible Answers to the Self-Assessment Exascis

@1.1 Introduction

News is a complex phenomenon. It means differengthto different people: News is
what is new; news is what people are hungry angtthfor; news is what people are
interested in because it is relevant and impottatitem; news is what media organisation
says it is. Media people, the journalists, are¢habko tell people what is news; they select
what is news worthy at the expense of other impbr&ents and incidences that may be
of importance to the audience.

The notion of what makes events news worthy isestilfjo debate and has drawn the
attention of researchers and professionals froferéifit disciplines such as sociologists,
psychologists, anthropologists, journalists and momication professionals. Why are
some events considered news worthy and othersimather word, what makes an event
news worthy? How do journalists select what is rieWihat factors do they consider when
selecting news?

@ 1.2 Learning Outcomes
By the end of this unit, you will be able to:
a. Define news
b. Identify what makes an event news worthy




c. Discuss factors that influence reporter in thetela of news

Defining News

Have you listened to a radio station today? Haue gone through pages of newspaper
station? Have you visited
pdates and posts made by
your classmates, friends and associates? If yoe Hawne any of this recently, there is
e a layman may see them
and quickly recognise them as news, it is not éarg you watch on television, listen to
on radio station or read on social media that isered as news. As a would-be journalist
with the intention of working in either radio ordegision, newspaper or magazine, one
thing that you will likely do, is writing news. Twrite news, you must know what is news.

today? When was the last time that you watch newglevision
your favourite social media platforms recently éad about u

likely that you have read, seen or watched a neatemal. Whil

What then is news? Let us look at few definitions:

Definition/Perception of News Author
“When a dog bites a man that is not news, but véheran bites Charles Anderso
a dog that is news.” Dana, Americarn

journalist, 1819-1897

“News is what somebody somewhere wants to suppadidbe
rest is advertising.”

Lord Northcliffe,
British publisher
1865-1922

“Well, news is anything that's interesting, thdates to what's
happening in the world, what's happening in arédseoculture
that would be of interest to your audience.”

5 Kurt Loder, American
journalist, b. 1945

“Put it before them briefly so they will read ilearly so they
will appreciate it, picturesquely so they will remieer it and
above all, accurately so they will be guided byight.”

Joseph Pulitzer
American publisher|
1847-1911

wants to read. And it's only news until he's rdadfter that it's

“It is hard news that catches readers. Featured tt@m.”| Lord Northcliffe,
British publisher
1865-1927

“For most folks, no news is good news; for the prgsod news Gloria Borger,

is not news.” American journalist
b. 195:

“News is what a chap who doesn't care much aboytheng | Evelyn Waugh

British author, 1903+

1966




dead.”

“Never awake me when you have good news to annouiNapoleon Bonaparte
because with good news nothing presses; but wharhgwe| French Emperorn,
bad news, arouse me immediately, for then tharetian instant 1769-1821
to be lost.”

“Hard news really is hard. It sticks not in thewrhut in the] Andrew Marr, British
mind. It has an almost physical effect, causing,fe#erest, journalist, b. 1959
laughter or shock.

From the various conceptualisation of what news ithe table above, we can say that
news:

a. Is what is unusual

b. News is anything negative

c. News is what is interesting to the audience

1.3.1 Types of News

Broadly speaking, news is categorised into hard soft news. Even though there are
argument about these categorisations, experts i able to clearly show that the two
are not the same. What then makes a news “hargod?

a. Hard News: Hard news are usually centred on event. Thereag/ @lay’s news
reports. The usually provides answer to the questad "What, when, where and
why”. In terms of issues, hard news are usuallyneauc news, political news and
international news that are written not to entertaut to provide information, not
written to entertain. Hard news requires no emgletlient or excessive use of
adjectives. The news demands immediate reportiegalits importance and short
lifespan (continuing stories tend to follow shoytn terms of style, hard news
strictly complies with rules and principles of joatistic news writing, with rigid
rules.



b. Soft News:News is considered ‘soft’ when is not necessaviljten to satisfy the
requirement of timeliness, meaning that softestaygegsess an elastic lifespan than
the hard news. Also, all soft news items have alwel of information. In other
word, soft news items do not have substantial m&dronal value (if at all); they
centre on gossip, human interest stories and dftbats. The sensational outlook
and approach of soft news are combined with flexiiyle, thereby giving it an
entertainment posture. This gives the writer theaofunity to embellish the story,
using heavy dose of adjectives and anecdotes.

1.3.2 News Value

How does a writer or editor decide which occurrenaee so extraordinary and which
information the public needs to know? While anythaan be considered news, journalists
have set forth some standards they refer to as malues. What is newsworthy is
determined by these news values. According to Stdalt, the media do not simply and
openly cover incidents which are naturally newstwiih themselves. News is the result
of a lengthy process that starts with the systengatuping of events and topics into a set
of socially formed categories. It is news valuest fbrovide journalists and editors with a
set of guidelines to work by, allowing them to pland carry out the content of a
publication or a broadcast. These guidelines aguintly nebulous, informal, and nearly
unconscious. In the most basic sense, everythiggaitcurs in the world is a brand-new
event, and someone, somewhere, will be somewhattested in it. But what elevates it
from fresh to noteworthy? The principles espousgd/érious media, including print,
television, radio, the internet, message boardsl kcal, regional, national, and
international media, are as diverse as the mededf.itMencher (2011) identifies the
following news values: timeliness, impact, promiognproximity, conflict, currency,
unusual and necessity. Let us explain what alletmesan once after the other:

a. Timeliness Events that are current and recent qualify assnés a result, news
media inform their viewers about current eventse Tdrmer Time editor Thomas
Griffith once observed that timeliness is the cofrgournalism; it must be served
hot. Radio news is therefore written in the presemse, just like all broadcast news.
Even the majority of newspapers publish old newstokding to Mencher (2011),
news value fades over time, regardless of how fsoginit the individuals involved
are. Even the French novelist André Gide, saidjthahalism is anything that will
be less interesting tomorrow than it is today. 8ineedia organizations are for-
profit, they sell space and time on the basis eirtieapacity to quickly reach



consumers with a perishable commodity. A quick nevaserial is rewarded in the
market.

. Impact: Events that are likely to have a broad impactareered in the news.
Journalists discuss major, crucial occurrences.yTdiscuss about providing
circumstances that people need to know about tafbemed top priority in their
coverage. The narrative will be more significar thore individuals it affects.

. Proximity: Newsworthy events are those that are near to peeteer physically
or emotionally. People are curious about things pedple close to them. This
implies that proximity can be both physical and giejogical. Therefore, ties—
which might be racial, cultural, or even religiousan be used to measure
proximity. News from the Vatican or the Middle Easteives a lot of space and
time in newspapers and television stations withaldz Catholic or Jewish
readerships. Southern-born media will be sympathetithe predicament of the
region's residents. The difficulties and plighthoftherners will also be understood
by news organizations of northern origin. This destmates that news media
attention will be drawn to an occurrence to a greaktent if it is closer (either
geographically or emotionally).

. Prominence: Events involving well-known people or institution&hen president
Muhammadu Buhari embarks on trips disembarking famnairplane, Daily Trust,
the Guardian, may flank the picture on the fronecf their next day edition. Even
when the clerk has taken more, the local bankenkeezlement garners more
attention than the clerk's theft. The size of ttoeysgrows with the prominence of
the person. According to the proverb, even uningmirevents garner attention
because of famous people. Names generate a lotareda lot of news. The concept
of prominence also applies to organizations andesactual items.



Faces of Some Prominent Nigerians

. Conflict: Since the first peoples painted images of thatitlés with the animals that
lived around them on the walls of their caves, bonfantagonism, and warfare
have served as the foundation for stories. Sincerds of history have been
recorded, people, their tribes, and their naticengehbeen at war with one another
and with themselves. The stories that emerged fr@se conflicts have served as
the foundation for saga, drama, fiction, and néMm advancement of civilization
can be perceived as an adventure in conflict arlslkence, despite press critics
condemning what they view as an overemphasis oflicorin fact, one way to
define and defend journalism is that it offers mufo for discussion of the conflicts
that separate people and groups, and that thik dmliate makes it possible to
resolve conflicts.

The Unusuat News often focuses on the bizarre, the strangéhe bizarre and
barbarous. Events that radically stray from theeetgd or significantly differ from
daily encounters are considered extraordinary.imthis case, we're discussing the



truly extraordinary, the unusual, strange, and wouasl When a dog bites a man, it
is hardly newsworthy; however, when a police dogependable member of the
force, bites the handler's arm, that is uniquersewdsworthy.

News is about oddity or the Unusual: A goat witlo taeads
Source: https://www.ladbible.com/community/animals-two-headed-goat-that-feeds-with-both-
mouths-stuns-farmers-20200414

g. Currency: There are times when a problem that has been simgfor a while
suddenly becomes the focus of attention. The smtuiatould be characterized by
historians as a concept whose time has come. THateen keeps up once it does.

h. Necessity: Meetings, speeches, accidents, fatalities, ganmes other situations
that need coverage are included in the seven predategories of newsworthiness.
This last category was created by the journalisbther words, the journalist has
learned something that, in their opinion, needbdaevealed. The circumstance,
event, individual, or concept may or may not fatidar one of the first seven
newsworthiness categories. The most important fastihat the journalist believes
that the situation is one that has to be uncovaretiresolved and that everyone
should be aware of it. This is conscience-drivamrnpalism. The journalists who
cover and write these articles work for small- targe-scale newspapers, national



and local stations, niche publications, and pecialdi Some of them publish their
work online.

1.3.3 The Relativism of News

News is everywhere but not everything that is nattracts the attention of news media.
News in this sense is only what is reported byrieéia. There is therefore nothing absolute
about news since news items are selected, sifeédissulated based on certain factors and
considerations. This explains why what is news koiio one media organisation or
journalist may not be news worthy to another. Hig® suggest that the above news values
are not the only reasons some events are consisewdworthy and others are not.
Actually, none of these eight news values are irddpnt of one another. They are applied
in different ways depending on who decides whateiws, where the event and the news
source are located, the news source's historgudgence, and a variety of other criteria.
As such, we shall discuss other factors that shappurnalist selection of items as news.
These are:

a. Economic PressuresThe media are a business, a profit-seeking emgerpgMost
radio or television stations and newspapers areliffierent from MTN, Zenith
Bank, Glo or Dangote. Their operations are designadaximize profits. As you
know, most media organisations generate their maethrough advertising.
Advertising is the engine that drives the mediawbleontents are often skewed to
protect the interest of the advertisers. For irstanf Brilla FM gets massive
advertisements from Government, the media orgaomsamay feign ignorance of
corruption going in the corridors of power.

b. The Influence of Owners Owners of media outlets have significant contrarov
the tone of their content in addition to makingithmark on their products by
deciding how much money to take from the busingese people are cautious and
avoid looking into news that can cause a commot8ome people take it a step
further by forcing a specific political point ofew and slant on the news. Some
people even mix greed and political bias.

c. News Media Chains: The ownership of the media is increasingly being
consolidated among a smaller number of major catpmrs. In the past, most daily
publications were owned by families. Nowadays, ehawn four out of every five
newspapers. Group ownership is defended by sonwal editors can challenge the



local power structure thanks to their abundant usses, according to their
supporters, without worrying about financial baskiaThe truth is ambiguous.
Limited coverage is provided by some group-ownedlimeMost of the radio
stations in a radio network with hundreds of staidack news personnel. Some
chain-owned publications and media outlets contitwusift through information
and offer their readers and viewers enlighteningeat. The ownership and history
of the newspaper or station often make a difference

. Tradition: Some media outlets and broadcast stations choogeisvileserving of
the time and resources of their reporters base@ dnstory of public service
journalism. The tradition and the philosophy otisgtup the media organisation,
will go a long way in defining what is news worthor instance, theluman Right
Radio Station of Ordinary Ahmed is established with tradition of promoting
human rights and fighting against their violatioAs.such, anything human rights
can easily be selected as news item by the radliiost

. The Audience:Everything media writers do is aimed at an auddeaad the nature
of that audience may well be the most importantierice in media performance.
Media therefore consider the demographic and pgyephic characteristics of
their audience when choosing news stories. If titheance are dominantly female,
stories that appeal to the female audience withbee news worthy than stories The
morning viewers are younger. Demographics suclyasrace, gender, geography,
income, ethnicity—these are factored in when newsagers make their decisions
on what is broadcast and used as news.

The Reporter. Despite the numerous changes in the media, tleeviag principle
is still valid today: Most of the time, reporters-eth men and women assigned to a
beat—make the news. The court reporter selectrtb®r two court filings that she
will write about after reading through a dozenhadm. The police reporter chooses
which two or three arrests from the dozen that wieaide over night to report during
his daily rounds. The authors of features, who radezen ideas racing around in
their thoughts, have time for a couple. But whhtofactors can motivate reporters?
The following can be their motivation:

¢ Dbeing first with new facts or fresh insights getmyaeporters excited.

e the desire to pursue stories that can have impact

e the drive to win prizes and awards

e the desire to impress their sources and the newenmak



¢ Dbeing curious to find out what is really happening
e the desire to tell stories in a compelling manner

1.3.4 News Sources and Sourcing News

Getting journalistic news is usually a process.sT$uggests that news is a product of
interaction between the journalist and their enuinent. Those who the journalist interacts
with in the course of news gathering are referceddws sources. These sources of news
are very important to journalists and journalisrafpssion. Without sources, there can be
no news, except if the news is a figment of imagdmaof the writer, an act which is
considered as unprofessional in journalism praciceews source is a place (individuals
or institutions) from where news materials are \c&tior gathered. A news source can
therefore be an individual, combination of persowko provide information to the
journalists, who then convert such information éave materials. In real sense, sources are
what make the news; as news are as credible astheces.

A new source can also be an institution or orgditinaSometimes the institution can be
government institution or even private institutismch as Ministries, Corporations, etc.
Some institutions are even in the business of m@tisering and distribution. For example,
the News Agency of Nigeria (NAN), Associated PréaP), Reuters, Agency France
Presse (AFP), among other institutions provide swersices to thousands of media
organizations across the world. News belongs toamagitic institution, because the
outcome of news is usually the words and deedshere.Some major news sources for a
radio journalist are: other radio stations, T.Vwepapers and magazines, their own
correspondents, press, interviews, press confesepodice stations, courts and handouts,
press releases and press notes. Let us explainmdias all these news sources and how
they are individually unique as important sourcemfmrmation for a radio journalist:

a. Other Radio Stations
Almost all radio stations in the country monitotlotocal and foreign radio stations
to get important information about local or foregyents from other radio stations.
Getting news from other radio stations does nanp way cost the radio station
any money.

b. Television



Another important source of news radio stationtheéstelecast television stations.
Radio stations monitor news of television organareg and report same. The news
from television is very credible because it progidmth audio and video and this
makes it one of the favourites of some radio ststio

c. Newspaper and Magazines
The newspapers and magazines, both in nationairedhational contain good
material for radio stations. While the stories ar@vs in many newspapers and
magazines may be considered as “stale” for a rstditton, they provide valuable
background information with which radio reportese s background to the news
stories.

d. Correspondents
Radio stations, depending on their economic sthengve their correspondents
stationed in different locations and beats, fromerghthey supply important
information about happenings around them. Theseespondents usually keep in
touch with their respective media organization accbrding provide reports events
that may be of interest to their parent radio stati

e. News Interviews



One yet another important source of the news fdiorarganization is news

interviews. A reporter of a radio organization caganize an exclusive interview
with a news maker who may be prominent personsaliech as political office

holders, researchers, opinion leaders, religioaddes and clerics, Chief Executive
Officers of corporations, entertainers and celesjtamong other highly placed
individuals. This form of interview is organized $ecured or obtain information
pertaining to different activities and fields.

Press Conferences

Another important source of news for radio repartbat is well recognised is press
conference. Press conferences are gatherings ahdidéa that are organized by
organizations, associations, institutions, clubaed andividuals to announce
significant events. An organization may hold a presenference after making a
significant decision, using the occasion to infdh® media of the reasoning behind
the choice. Typically, a statement outlining thegise rationale for calling the press
conference is made at the beginning of the evaterl.the newsmen are asked to
ask guestions to clarify any lingering queriesoofurrther elucidate the points stated
during the press conference.

. Government Institutions

Government institution popularly known as governtmsources are one of the
commonest news sources available to reporters.s&ctioe world, government
provide diverse news materials to journalists. €hesurces could be courts,
national assemblies, public schools, researchumss, police stations, government
hospitals, government agencies and ministries. Mokt the government

organisations have spokesmen who are saddledhvattesponsibility of giving out



official information to the media and whatever vigvey share reflect the intention
and the minds of the government.

. Freelances

Most radio stations add to their content by payneglancers to submit news tips
and stories. Non-staff members who consistentlytrdmrte are known as

freelancers. They are also referred to as stringérss also possible to use
freelancers to cover for absent team members. dreels frequently specialize in
areas like court, council, sports, or other prgedbiat would frequently take too
much time for an editor to cover to be worthwhilestead, a stringer who often files
for multiple stations will be hired to cover theeew. Stringers will either be

specifically hired to cover a story or will subrttieir work "on spec” in the hopes
that the station will purchase it.

Wire Services

Wire services are news agencies or commercial meditets that provide
syndicated news to other news outlets such as,r&dgwision, newspaper or online
news outlets. Wire services usually provide picdusoundbites, visuals to those
media organisations that are subscribed to theices. Example of wire services
are News Agency of Nigeria (NAN), Associated PréaPR), Reuters, Agency
France Presse (AFP), among others.

Social Media Handles

In the world today that is controlled by social naeid many ways, the various user-
generated platforms and social media platforms sashFacebook, Twitter,

Snapchat, Instagram, Linkedln among others haverbedmportant sources of
news.



LI::1.5 Self-Assessment Exercises

Please read the following carefully and provideriwst appropriate responses
in 30 minutes:

4. List and discuss three sources of news

5. News is not absolute but relative. Discuss thretofa that make news

relative.

~
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1.6 Summary

News is a complex phenomenon. It means differeimigthto different people, in this
module, we have discussed the complexity of newlsdiling at what the concept entails.
As you know, media people, the journalists, ares¢heho tell people what is news; they
select what is news worthy at the expense of athportant events and incidences that
may be of importance to the audience. We have takerime to equally discuss factors
that journalists consider in selecting news iteiifaus, even though the notion of what
makes events news worthy is subject to debate asditawn the attention of researchers
and professionals from different disciplines such sociologists, psychologists,
anthropologists, journalists and communication @seionals, in this Unit, | have provided
plausible answers to why some events are considered worthy and others are not. Also,
we discussed the journalistic process of gettingsa&’ou saw in this Unit that news is a
product of interaction between the journalist ahdirt environment. Those who the
journalist interacts with in the course of newshgaing are referred to news sources.
Without sources, there can be no news, excepeihdws is a figment of imagination of
the writer, an act which is considered as unpradess in journalism practice. In this
module, we treated the various sources of newseds w

M

McLeish, R (2005)Radio productior(5" ed). Focal press: Amsterdam.

1.7 References/Further Readings/Web Sources



Mencher, M (2011)Melvin Mencher’s news reporting and writify2" ed). New York:
McGraw-Hill Companies, Inc.

LI::l.S Possible Answers to the Self-Assessment Exeesis

1. List and discuss three sources of news
The following are three sources of news:
a. Correspondents
b. Interviews
c. Press Conference

These three sources can be explained as follows:
a. Correspondents

Radio stations, depending on their economic sthendtave their

correspondents stationed in different locations lbeats, from where they
supply important information about happenings adouhem. These
correspondents usually keep in touch with theirpeetve media

organization and according provide reports evérdsmay be of interest to
their parent radio station.

b. News Interviews
One yet another important source of the news ftiorarganization is news
interviews. A reporter of a radio organization aaiganize an exclusive
interview with a news maker who may be prominensgealities such as
political office holders, researchers, opinion ke religious leaders and
clerics, Chief Executive Officers of corporatioastertainers and celebrities,
among other highly placed individuals. This formimterview is organized
to secured or obtain information pertaining to eliént activities and fields.

c. Press Conferences
Another important source of news for radio repartbat is well recognised
is press conference. Press conference is a mediat ewrganised by
organisations, associations, institutions, clubd emlividuals where they
make known to the media important activity. Pressference can be



organised after an organisation has made impadgisions and would use
the event to explain to the media why such decisras taken. Usually, a
statement is made at the start of the press corderexplaining the precise
reason for calling the press conference. Lategaastions are invited from
the newsmen to clear their doubts or for furthercielation of the points
made in the press conference earlier.

2. News is not absolute but relative. Discuss thretofa that make news relative.

News is everywhere but not everything that is nattracts the attention of news media.
News in this sense is only what is reported byrieéia. There is therefore nothing absolute
about news since news items are selected, sifetdissulated based on certain factors and
considerations. This explains why what is news oo one media organisation or
journalist may not be news worthy to another. Hig® suggest that the above news values
are not the only reasons some events are considemslvorthy and others are not. As a
matter of these eight news values do not existvacaum. Their application depends on
those who are deciding what is news, where theteash the news medium are located,
the tradition of the news medium, its audienceahdst of other factors. The three reasons
news is relative and not absolute can be discusséallows:

a. Economic Pressures The media is a for-profit enterprise and a bussnélhe
majority of radio, television, and newspapers ofgeamilarly to MTN, Zenith
Bank, Glo, or Dangote. Their business practicesrdemded to increase profits. As
you probably already know, advertising is how mosdia organizations make
money. The driving force behind the media is ads#g. To preserve the interests
of the advertisers, news stories are frequentlgted. For instance, the media
outlets may claim to be unaware of corruption tglptace in the corridors of power
if Brilla FM receives significant government advsirg.

b. The Influence of Owners Owners of media outlets have significant contrarov
the tone of their content in addition to makingithaark on their products by
deciding how much money to take from the busingese people are cautious and
avoid looking into news that can cause a commot8ome people take it a step
further by forcing a specific political point ofexwv and slant on the news. Some
people even mix greed and political bias.



c. News Media Chains:The ownership of the media is steadily shiftingnirmore
and more small businesses to fewer and fewer hogganies. Nearly all of the
daily publications were owned by families fifty yeaago. Four out of every five
newspapers are now owned by chains. There are gappof group ownership.
Local editors can challenge the local power systhanks to their substantial
financial resources, according to the argumenuputy their supporters. The truth
varies. A few media outlets controlled by group$epfscant coverage. In the
majority of its stations, a radio network with hueds of stations lacks a news staff.
Some chain-owned publications and media outldi€shduct research and deliver
insightful journalism to their readers and viewdrse history of the newspaper or
station and its ownership are frequently what nekiéference.



Unit 3: Overview of Radio News

Unit Structure
1.1 Introduction
1.2  Learning Outcomes
1.3 Elements of Radio News
1.3.1 Getting Radio News
1.3.2 Radio Writing Essentials
1.4  Self-Assessment Exercises
1.5 Conclusion
1.6 References/Further Readings/ Web Sources
1.7 Possible Answers to the Self-Assessment Exascis

@1.1 Introduction

Even though we have talked about news in genemalstén the previous unit, it good to
know that news styles are not the same across méds& news is news, but there are
certain principles that guide the way news aretemit These principles are what make
news for radio and television different. These giptes are what make radio news unique,
and different from newspaper news. As someone wdrasvto practice radio journalism,
it is very important you know the principles thaiide radio journalism. These principles
and techniques are always taken into consideratiem writing the news script. Following
these principles will ensure that the vital infotioa that is being passed across are
properly delivered and received by the audienckeratlio news must therefore be written
in clear, concise and accurate manner as the distmay not have the second chance to
receive the message. Also, the information, likergyournalism information, should be
meticulously verified before transmitting to thedance, only when the radio journalist
has confirmed that everything written is correa aoncurate. Beside the fact that the radio
script must comply and provide answers to the nmpbrtant journalistic questions (that
is, the five W’s and H: who, what, when, where, wand and), and it is imperative it
(script) is structured in a manner that helps tfesgnter draw and maintain the attention
of the listeners for as long as possible. Do yanktthese are the only things to know? Of
course, the answer is no; there are more thindgmawv about radio news; this unit will
make you know those things that define radio navasdastinguish it from television news
accordingly.



@ 1.2 Learning Outcomes

At the end of this Unit, you should be able to:
a. ldentify the essentials of radio news
b. Understand how to gather radio news
c. Discuss the elements of radio news

Elements of Radio News

No doubt, you do listen to radio news but you maiyknow the components of the news
you often listen to. The essentials or componehtadio news are those elements that
make a news. When these elements are put togétlearwe can say that there is news.
What are these elements? There are five in nunilbexse are headline, the lead, body,
details, paragraphs, chronological order of theanssddo you know what all these means?
Let me explain them one after the other.

a. The Headline The headline is the brief summary of the maimfmof the story
and must be completed within a line comprising waostimore than 48 in any way.

b. The Lead The opening line of a news item is known as #s&ll This will be the
opening line of a news story. What is containetthis sentence? Typically, the lead
of a news item comprises the most crucial humberd satistics. It must be
succinct, clear, thorough, and engaging becausenimarizes the main points of
the incident. Since it serves to keep the audiendistener focused on the bulletin
until the news specifics are delivered up or predidthe lead is typically an
attention-grabbing approacfihe way news is presented on radio differs from how
it is presented in newspapers in that every headtim newspaper is followed by a
thorough report, but this is simply not possibleradio. At the beginning of the
news bulletin, all of the headlines that will belirded are read aloud, then the news
in depth follows. Because of this, news writers chée be more skilled and
knowledgeable while composing the lead for a radiavs broadcast.

c. Body: The body of news item has more information abodiain the headline,
which was read at the beginning of the newscagtieDeing on what the news item
requires, this section of the news bulletin mayude an actuality, voiceover, or
wrap. Due to time constraints, it is not possibdeiriclude actuality or other
insertions in five-minute news bulletins.



d. Details: A news writer must remember to incorporate evegyificant piece of
information in the news item when writing the baefythe article. The body must
be organized with all the details.

e. Paragraphs If a news story is significant and quite long, iush be written in
paragraphs. The newscaster will feel more at eeading the news item in this
fashion.

f. Chronological order of the events The Chronological order of the occurrences
is another crucial factor on which the news writ@ust concentrate. The
chronological order must be upheld if the evenhfeaiovered spans many dates or
hours within the same day. It implies that the maagnponents of a single news
item must be arranged in the chronological sequenasich they occurred.

1.3.1 Getting Radio News

Getting radio news like all journalistic news isiaBly a process. This suggests that radio
news is a product of interaction between the rgalionalist and their environment. Those
who the journalist interacts with in the coursenefvs gathering are referred to news
sources. These sources of news are very importarthe journalist and journalism
profession. Without sources, there can be no newsept if the news is a figment of
imagination of the reporter, an act which that snsidered as the highest-level
unprofessionalism in journalism practice. A newaurse is a place (individuals or
institutions) from where news materials are derigedathered. A radio news source can
therefore be an individual, combination of persamso provide information to the radio
reporter, who then convert such information to neveterials. In real sense, sources are
what make the news; as news are as credible assthetces. Below are common sources
of news to a radio station:

Other Radio Stations

Almost all radio stations in the country monitotlotocal and foreign radio stations
to get important information about local or foregwents from other radio stations.
Getting news from other radio stations does nanp way cost the radio station
any money.

Television
Another important source of news radio stationthéstelecast television stations.
Radio stations monitor news of television organareg and report same. The news



from television is very credible because it progidmth audio and video and this
makes it one of the favourites of some radio statio

Newspaper and Magazines

The newspapers and magazines, both in nationairedational contain good
material for radio stations. While the stories aredvs in many newspapers and
magazines may be considered as “stale” for a rstdition, they provide valuable
background information with which radio reportese as background to the news
stories.

Correspondents

Radio stations, depending on their economic sthengve their correspondents
stationed in different locations and beats, fromerghthey supply important
information about happenings around them. Thesespondents usually keep in
touch with their respective media organization aocbrding provide reports events
that may be of interest to their parent radio stati

News Interviews

One yet another important source of the news fdiorarganization is news
interviews. A reporter of a radio organization caganize an exclusive interview
with a news maker who may be prominent personslgigch as political office
holders, researchers, opinion leaders, religioaddes and clerics, Chief Executive
Officers of corporations, entertainers and celesjtamong other highly placed
individuals. This form of interview is organized secured or obtain information
pertaining to different activities and fields.

Press Conferences

Another important source of news for radio repartbat is well recognised is press
conference. Press conference is a media event iseghrby organisations,
associations, institutions, clubs and individualsere they make known to the
media important activity. Press conference canrgarosed after an organisation
has made important decisions and would use the évexplain to the media why
such decision was taken. Usually, a statement idenad the start of the press
conference explaining the precise reason for aptlie press conference. Later on,
guestions are invited from the newsmen to cleair tdeubts or for further
elucidation of the points made in the press confegearlier.



Government Institutions

Government institution popularly known as governtmsources are one of the
commonest news sources available to reporters.sActioe world, government
provide diverse news materials to journalists. €hesurces could be courts,
national assemblies, public schools, researchtumss, police stations, government
hospitals, government agencies and ministries. Mokt the government
organisations have spokesmen who are saddledhvetresponsibility of giving out
official information to the media and whatever vidwey share reflect the intention
and the minds of the government.

Freelances/Stringers

By purchasing freelance news tips and stories, madip stations augment their
content. Regular contributors are freelancers, arfeonot employees. As stringers,
they are also known. For the purpose of coverimgafisent members, freelancers
may also be used. It's common for freelancers &xigpze in areas like court,
council, sports, or other types of reporting thauld require too much time for an
editor to devote to them. As an alternative, angar who would typically file for
several stations will be hired to cover the evé&itingers will either receive a
special commission to cover a story or will subiinéir work "on spec" in the hopes
that the station will purchase it.

Wire Services

Wire services are news agencies or commercial meditets that provide
syndicated news to other news outlets such as,red&vision, newspaper or online
news outlets. Wire services usually provide picdusoundbites, visuals to those
media organisations that are subscribed to thencgs. Example of wire services
are News Agency of Nigeria (NAN), Associated PréaPR), Reuters, Agency
France Presse (AFP), among others.

1.3.2 Radio Writing Essentials

Writing radio news in not the same things as wgifior newspaper, magazine or television.
It is also different from writing for literary ordsiness worlds. You should always have it
at the back of your mind that there is limited spacradio news bulletin, and this suggests
that radio writing has to be as short as possilite. shorter the better, even though it is
usually more difficult to write short sentenceswhis Cyril Connolly, the English writer
and intellectual who once said that “Literaturghie art of writing something that will be
read twice; journalism is what will be read ondddwever, in radio, the opportunity to be



heard is just once, and if not heard, the messageh® lost forever. The goal of every
radio reporter is to writer a news that has theeagy to create “immediate intelligibility.”

Paul Chantler and Peter Steward in their bookdtitlessential Radio Journalism” put it
succinctly: “A carelessly turned phrase, an amiyguwf expression, a complicated
sentence and an illogical sequence of events bfatall to news on radio. Radio must be
understood, otherwise we are wasting our time. &gherno room in a bulletin for
complexity, vagueness or obscurity.” The above g@oiggests that a radio reporter must
know what to say and “say it with directness, sioifyl and precision. The job of radio is
to put out information quickly and concisely. Whgou hear it on the radio, it is news.
When you read it in the newspapers, it is histtmglude the important things that you
would tell your family and friends. Give enoughanhation so listeners can think about a
story and discuss it at work or over dinner.”

In addition to being direct and delivering the @ris with spontaneity, radio news must
be kept as interesting as possible. Radio listederaot have the luxury of time; they
cannot condole dull moment. Every time must wohih time of the listener. Moreover,
you should remember that most of the time, theerist is doing something else and
listening to radio simultaneously. This point waessed by Reuven Frank, one of the
pioneers of American broadcast journalism, whemmee wrote to his staff in the early
1960s: “Every news story should, without sacrifiégrobity or responsibility, display the
attributes of fiction, of drama. It should haveusture and conflict, problem and
denouement, rising and falling action, a beginnangiddle and an end. These are not only
the essentials of drama; they are the essentiatmiwhtive. We are in the business of
narrative because we are in the business of conuaion.” Paul Chantler and Peter
Steward (2005) identified the following essentialsen writing radio news:

a. Telling the story: The goal of every radio journalist is to tell argtand to make
it as captivating as possible. “Good writing igleg heart of good journalism. You
can have the best information possible but if yaonot put it over in a way your
listener understands the first time they heahigntyou might as well not bother.
Remember, on radio people do not have the opptyttmire-read information as
they do in a newspaper. Radio writing should refileat you are telling the story to
your listener. You are not ‘broadcasting’ to thess®s or making ministerial-like
pronouncements; you are explaining to an individul@ét is going on. Know what
you want to say and say it conversationally in getay language without using
slang. The aim is to write news for radio as natcoaversational speech tempered



with order and precision. It takes real skill aritbe to write concise, lively copy
on a complicated or detailed story. The result khdie a style that is crisp,
economical, direct and colloquial. Radio prefeesshort word to the long one; the
simple sentence to the complex; the concrete talis&act; the active voice to the
passive voice; and the direct statement to therieglesentence.

. Writing for the ear not the eye One of the realities of writing for radio is thatwr
target audience is your ears, not your eyes. Tinndies that the audience will hear
what you have to say rather than reading it. Thigtemr and spoken forms of a
statement are clearly different, as they should_beg sentences and challenging
terminology should be avoided when writing matefal radio. You should use
conversational English, short sentences, and augtit per sentence when writing.
Much more easily than long, "print-worthy" wordbpst thought patterns may tell
a tale. Write in a manner that is uncluttered, umgkicated, clear, and sharp.

. Keep it short: A excellent newspaper story can be hundreds ofisvtong or even
thousands. The identical story may need to bedoldhdio or television in no more
than 100 words or 30 seconds. If the story is figamt, it can last two minutes or
90 seconds. For broadcast writing, you must dastdt of information down to its
most crucial components. Forgetting a lot of whai gid in high school or college
is a necessary part of the secret to writing wallrbdio. Almost every one of us
add extra words to essays and theses to increasecavant! Verbosity has no place
in radio news. For listeners to easily understéednitial line of your story, it must
be brief and direct. Consider that a headline. ustrbe "ear-catching," grab the
listener's interest, captivate them, and compehtteeincrease the volume. Keep in
mind that your listener may just be partially payattention, be actively engaged
in another activity, or be about to tune you ouitogg first lines are essential since
half the battle is won. For instance, the telephdn&nges to a phone, the plane
changes to a plane, the fridge changes to a frialge the television changes to a
TV. Use a shorter word if it has the same meanm@ donger word. Use brief
sentences as well. Use the shorter sentenceasithe same meaning as the longer
one.

. Keep it simple: The easiest thing to understand are usually kepplsi Only

confused people lacking in confidence createdenutt the way they talk and hid
behind obscure words and complex sentences. Tloeglt if they did things in a
simple way, then people would think they were seapinded. He finished by



saying there is not a single complex issue in thddsmhat cannot be explained in a
simple way. All radio news stories benefit from rmei kept simple and
straightforward. In radio, simple is smart. Clafitgm the use of simple sentences
is the aim, however complicated the thought. Tryus® word economy when
writing. It is often said that childlike simpliciig the essence of good radio writing.

. Keep it focused: A story should not be written likethere are multiple
directions. A good radio story should only have one point drelgoint should be
made clear as much as possible. But does that imshauld not have supporting
points? No, it does not mean that it should notehaupporting points. The
supporting points should only be used to buttreestiain point or direction of the
story. It contains the various details and addélanformation the audience needs
to know. One of the most common jobs in any newsroom isngria story from a
news release or news agency copy. The best teehfoquloing this is to read and
understand the source material thoroughly, undedikey facts, circling them or
marking them with a highlighter. Then put the seut@ one side and write it from
memory without reference to the original, apartnfrechecking the facts. Ask
yourself, ‘What is this story really about?’, ‘Whit it about this story that will
really interest my listener?’ and ‘What is the besty to tell this story?’. When
writing like this, remember it is no longer infortimn from a news release or news
agency. It is now your story, and you must tellt thtary in the way it appears to
you, in a way that will engage your listeners.

Keep it active One of the greatest strengths of radio you shalngys remember

is its immediacy. Radio news are purely news andistory. That means the idea
is not create a reference material for use in &ytilne idea is to write for the moment.
This explains why radio news are written in prestamse and this gives the
impression that the incidence being reported igpbamg at that moment. This is
what we call the feeling of immediacy. As a radiaralist, always try as much as
possible to write in present tense, for this giyesr news that crisp taste. It equally
provides energy to your writing, allowing listen¢éodeel they are hearing about the
incidence or event as it is taking place. As aevriyou should therefore keep it real
by delivering the natural the sound and voicesmmbst natural form. Experts have
equally advised that one way you can achieve imauogdis to employ the use of

words ending -ing and use ‘active’ voice rathemthzassive’ voice. One way to

measure good radio news is through the use ofeawetvbs. It keeps your news
sharp. For example: ‘Adamu, a final year studenKogii State Polytechnic, was



knocked down by Dangote truck’ appears sharpecesd to the ear than ‘Dangote
trailer knocked down Adamu, a student of Kogi Stdytechnic’. The strength of
radio news lies in active verbs.

. Keep it understandable Everyone has a natural tendency to conceal igneranc
Sometimes we hate to admit that we just do not istaled a subject. However, in
journalism it is always better to admit your ignoca and ask someone to explain
the subject to you. Do not try and fake your waguad information you do not
understand. Most important of all, write nothingttlyou do not understand. You
have to grasp what the story is about and theraexfilto your listeners through a
third person — the news presenter.

. Keep it fresh: Updating and freshening, or what is called ‘reing’s a story is
necessary to give the listener an impression tlainews is, well, new. What is
tricky is updating a story that is important an@a&to be in the bulletin but is not
actually ‘developing’. In these cases, considewdifferent players in the story: what
would their reaction be? Think about the next laggtep that will happen: there is
always an investigation after an incident involvingiry or death; you can usually
find someone to praise or criticise a situatioey¢his invariably someone who can
look back and comment or look forward and recomm&ubd radio writers spend
as much time re-writing material as they do theigioal writing. Across the
broadcast day, stories you or other journalistehantten need to be re-written to
keep them fresh. Re-write as often as you can. &acuwhat is current. An
experienced writer will be able to come up witHeliént top lines and keep a story
running for hours or days without making it souteales

Keep reading it out loud: One of the most effective ways to write good radio
news stories is to speak to yourself as you w8ie.at your keyboard and start
talking to yourself. Say the facts out loud (if etipeople are around, you might just
want to whisper or move your lips!). As the wordsne out, write them down. What
counts in radio is not how a story looks but hosoitinds. If it sounds like writing,
read it out loud and rewrite it, reflecting how#&n sound more natural. With some
stories you may get into a rut by seeming to wota template.

Keep it objective Be aware of spin by politicians and public relai@gencies
who like to dress assertions as facts. For instastaeements such as “The federal
government has defeated Boko Haram” is what theeigmaent would like us to



say. But the truth is that such statement cannatus¢ed until there are proofs that
Boko Haram has been truly defeated. The proofsotlbenin the killing or capturing
of Boko Haram members. Experts have to interprettWibefeat” means

x‘1.5

Self-Assessment Exercises

Please read the following carefully and provideriwst appropriate responses
in 20 minutes:

Write short notes on the following:
a. Telling the story
b. Writing for the ear and not the eye
c. Keep it understandable

|Vo'/|
1.6 Summary

Writing radio news in not the same things as wgifior newspaper, magazine or television.
It is also different from writing for literary ordsiness worlds. What are those things that
make writing for radio different from televisiondnewspaper? Radio news writing must
be kept as simple as possible. The news writerldhmat leave the story for the listener to
imagine; the listener must be fed through imagusatvriting using simple words. Always
remember that radio listeners do not have the juxdirtime; they cannot condole dull
moment. Every time must worth the time of the hste Moreover, you should remember
that most of the time, the listener is doing sonmgthelse and listening to radio
simultaneously. All these are what make radio nemiguely radio. This Unit elaborates
on those things that make radio writings differeain television writing.

M

Boyd, A (2001).Broadcast journalism techniques of radio and ted®n news5" ed).
Auckland: Focal Press.

1.7 References/Further Readings/Web Sources




Brian, B. et al, (2014). The Missouri Group. NewspBrting and Writing, Eleventh
Edition, New York: Bedford/St. Martins.

Chantler, P and Steward, P (200&pssential radio journalism: How to produce and
present radio newd.ondon: A & C Black Publishers Limited.

Harrower, T. (2013)Inside Reporting: A practical guide to the craftjofirnalism(3rd
ed). New York: McGraw Hill.

ltule, B. D & Anderson, D. A. (2008News writing and reporting7" ed). New York:
McGraw Hill.

Ogunade, D. (1996 he press responsibility and professionali€onstitutional Rights
Journal, Lagos, CRD. 49 — 55.

Okunna, S. (1997)Ethics of mass communicatioBnugu. New Generations Books.
Randall,

White, T (2005)Broadcast news writin¢4" ed). Amsterdam: Focal Press.

White, T and Barnas, F (201®roadcast news: writing, reporting and produci(®' ed).
Amsterdam: Focal Press.

LI::l.S Possible Answers to Self-Assessment Exercises

Short notes on the following:

a. Telling the story: The goal of every radio journalist is to tell argtand to make
it as captivating as possible. “Good writing igla heart of good journalism. You
can have the best information possible but if yanonot put it over in a way your
listener understands the first time they heahigntyou might as well not bother.
Remember, on radio people do not have the opptyttmire-read information as
they do in a newspaper. Radio writing should refleat you are telling the story to
your listener. You are not ‘broadcasting’ to thess®s or making ministerial-like
pronouncements; you are explaining to an individuaat is going on. Know what
you want to say and say it conversationally in gday language without using
slang. The aim is to write news for radio as natcoaversational speech tempered
with order and precision. It takes real skill aritbe to write concise, lively copy



on a complicated or detailed story. The result khdie a style that is crisp,
economical, direct and colloquial. Radio prefeesshort word to the long one; the
simple sentence to the complex; the concrete talbs&act; the active voice to the
passive voice; and the direct statement to theriagiesentence.

. Writing for the ear not the eye One of the realities of writing for radio is that
your target audience is your ears, not your eybs implies that the audience will
hear what you have to say rather than readindhi. Written and spoken forms of a
statement are clearly different, as they should_bag sentences and challenging
terminology should be avoided when writing matefal radio. You should use
conversational English, short sentences, and angtit per sentence when writing.
Much more easily than long, "print-worthy" wordbpst thought patterns may tell
a tale. Write in a manner that is uncluttered, umglecated, clear, and sharp.

Keep it understandable Everyone has a natural tendency to conceal igneranc
Sometimes we hate to admit that we just do not istaled a subject. However, in
journalism it is always better to admit your ignoca and ask someone to explain
the subject to you. Do not try and fake your waguad information you do not
understand. Most important of all, write nothingttlyou do not understand. You
have to grasp what the story is about and theraexglto your listeners through a
third person — the news presenter.



Module 2: Writing Radio News

Unit 1. Understanding Basic Concepts in Radio News

Unit Structure

1.1  Introduction

1.2  Learning Outcomes

1.3 Basic Concepts in Radio News Production

1.4  Self-Assessment Exercises

1.5 Summary

1.6 References/Further Readings/Web Sources

1.7 Possible Answers to Self-Assessment Exercises

@1.1 Introduction

In the previous units, we discussed writing newsdalio, with advice on how to simplify
your writing and how to structure your stories &rhost effective. In this unit we will look

at some of the concepts applied in radio news mtimu As we have learned in this course,
news is broadcast on radio and television aboutement or viewpoint that people are
interested in hearing about. It goes without sajtirag not every event may qualify as news
and, therefore, cannot be reported. The same goeke€laring or treating every claim or
viewpoint as news. The coverage of news is onbekey goals of radio broadcasts. This
information should be fresh and complete, butsbaleeds to address any questions that
readers might have. To create a news article tlghr@nd complete, it must adhere to the
general principle in all aspects, including thergttseatment, headline, text story, and
packaging. An aspect of these principles is thafithe Ws and H are to be satisfied. Also,
it is required of the reporter to understand th&deoncepts in radio news packaging to in
order to apply them as appropriate as they suitctrgext and perspective of writing,
reporting and presentation. In this unit, we wdllbarning some of these concepts that are
associated with radio news production.

@ 1.2 Learning Outcomes
At the end of this unit, you are expected to unideics
a. Understand the basic concepts in radio news
b. Explain how relevant the concepts are to radio news




Radio News Coverage

News coverage is simply the activities that surtbitea generation, gathering, writing,
reporting and editing for the purpose of providimey information to listener as it applies
to radio news coverage. Note that whatever therets hear on radio as news do not just
appear on air as they are being sourced by thapgrvbradio staff called reporters. These
reporters are saddled with the responsibility ofnessing an event in which they are
expected to identify information that may be wortifynews coverage and reporting. For
this to happen, radio stations send their repotterever various beats ranging from sports,
politics, business, to the economy. This informat@athered are taking to the news room
for proper editing and selection of the news thatiaely to make the headlines. Generally
speaking, radio news coverage involves the gatherfitnformation from various sources
for the purpose of converting them into news itemgdublic consumptionAccording to
Collins dictionary, News Gathering means “The woflcollecting news for publication
or broadcast”.

Before we move further, let us understand thantbet important element in any type of
news coverage are the sources of news. The coatephews source is unique in radio
news coverage. A news source can be an individind alone or as one of several
individuals can give information to a reporter, wiges that information to create a news
story. A news source can be a newsgathering orgtmizwhich supplies news Stories and
information to other news organizations, which tieyurn use either as raw material to
create other news stories, or as their own newmstdn the Nigerian context, news stories
from News Agency of Nigeria (NAN) are a good exaepf a news source. This same
piece of information can become news item for eithe print or electronic media news
stories. For the radio it can also be a completesn@port to stations such as the Rail
Power FM, Cool FM, Grace FM morning or Evening nemlso, a story within that report
can be a source of news for an ultimate audienbereby individuals quoted within that
report becomes sources as well.

Let's talk about some of the places where jourtsdiisd their news. Before that, it's critical
to note that a radio newsroom's primary news sguace its own correspondents, news
organizations, and its monitoring section. Thithis case because without the assistance
of these radio employees known as reporters, nawsat be reported at the radio station
or newsroom. They rely on several sources for thews. One of these sources could be
an information provider. A reporter requires cotdaic order to source news. Making



contacts will continue to be a crucial componenpofnalism's news gathering strategy.
Any person who is connected to a public or privatgnization, such as a hospital, police
station, political party office, etc., can servelas contact. In other words, journalists must
constantly update their contact list and broadeir tietwork of contacts. When necessary,
the journalist can phone the person who can prothdeinformation. Contacts may
occasionally approach the journalist to share fre&lrmation.

For instance, the "contacts book" is the first placreporter looks when the big news
emerges. The most useful tool for a diligent regrad their contacts book. The names and
phone numbers of local newsmakers and commentaterissted in this book, along with
those of prominent national people whose influen@gy extend to the reporter's own
"beat.” Therefore, there is a mutual interactiotwleen reporters and their contacts. The
newsmaker wants publicity, and the news writer seeedtory. Here's where journalists
might discover that some of their frequent contaatsd up becoming pals. When that
contact receives good news, the relationship engthened; yet, if the news is poor, it
must still be communicated.

Documents are another source of information fooregps. Any type of information-
containing document can be a valuable source ofsniew a radio reporter. Various
government ministries, agencies, and organizatioag make official statements, press
releases, or communiqués. A reporter's story hase nooedibility when there is
documentation to support it. It might be the teixh gtatement made at a press conference,
a marriage license, a will, a report from an awops note, an accident report, the
government budget, etc. The news may be the regskveral events. Speaking with or
interacting with the leaders of other nations mayhe such occasion for the government
to make official declarations. The official posit®of the two countries about any bilateral
or multilateral engagements between them are peoMithese remarks. A radio journalist
could continue it with feedback from other sourd¢gsding the genuine news at any event
that a journalist covers is their responsibility.pfess release needs to be revised and
trimmed in order to fit into a radio news bulletPress conferences are a highly essential
source of news as well.

Press conferences, as opposed to press releasesggorters the chance to ask questions
of people who speak to the media. The true nevagiénetly emerges from such responses
and replies rather than from the press releasepening statements that are typically

distributed prior to the start of the press conieee Clarifications and elaborations can be
sought immediately on the floor.



While we learn to get ourselves familiar with theseirces, it appropriate to understand
the fact that sources where journalists get thewsfrom are not just limited to the those
we discussed earlier as there are numerous plabeseweporters scoop for news.
Interview is a perfect example of news source®riéws are important source of news
because reporters must always talk with someonaceSjournalism deals with the
gathering of information about people and evehtsecomes important for the reporter to
ask questions through interviews whether it is bgmng the source or having a one-on-
one conversation with him. An interview involves@nversational technigue designed to
procure information and it requires practice. Iniews can be conducted by appointment
or can be taken on the spot or even on telephohatéer form the interview takes, it is
important for you to let the person you are talkimigh know that he is talking with a
reporter and his views will be reported.

For reporters, news agencies are a crucial sourdefarmation. News agencies are
businesses dedicated to gathering news items digdrileuting them on a for-profit basis
to various media outlets. Additionally, the radewsroom subscribes to and receives news
items from many news organizations. For instanoejes of these news organizations
include the News Agency of Nigeria (NAN), as wedliaternational news organizations
like Reuters, the Associated Press (AP), Agencader®resse (AFP), etc. To make the
news item suitable for radio broadcasts, it musebegitten. Once more, there is a unit that
we call the Monitoring Unit. Many radio stationsvieatheir own monitoring departments
that keep an eye on transmissions from other nmdiats throughout the globe. Because
of their global reach, BBC and CNN are the mosselp watched. News from West Asia
and Africa can also be accessed through observeaienirom those continents. Regardless
of these news sources, reporters employ certamigges to obtain information. What are
these methods? They are observation, conversattenviews and research. Let us briefly
discuss them.

a. Observation: A skilled radio reporter will pay close attentittndetails. His or her
eyes, hearing, and senses pick up informationhtblgis write effective text. News
is more than just a mechanical reproduction ofsfatiout an incident; it's also a
comprehensive explanation of how it happened, wias waffected, how many
people were affected, how they reacted, etc.imhrtant to show the audience the
image that the journalist sees.

b. Telephone Conversation:Journalists frequently use telephone conversations
gather news.



c. Interviews: Interview techniques and their effectiveness reready been covered
in great length. A very effective way to gathemimhation is through interviews.

d. Research:To discover the whole truth about many news s$origore investigation
IS required.

In as much as a reporter can go out to sourcenformation through various sources, he

or she is required to apply basic principles. Earlive stressed throughout this course that
writing or reporting a story for radio is done sithaears, not sight, in mind. The eyes may

take in numerous words at once while reading nepaparticles. However, ears can only

pick up words one at a time. As a result, it mightchallenging for a listener to process a
lot of information at once, especially when there mumerous casual listeners.

While it is feasible to multitask while listening the radio, you risk becoming distracted
by outside events. Presenters might easily becdstected psychologically and even
physically if the information they are reportingrist compelling. Just keep in mind that
not all listeners have the same comprehension.|®ved could be illiterate, while the other
could be highly educated. One could be a young raad,the other could be an elderly
woman. But they all share one thing. They all wardee the news in addition to hearing
it.

A radio reporter uses the strategy of conveyingpilsture of what is happening through
sound, but a television reporter finds it simplestmw the scene of action by showing
visual footage. Writing for radio is thus like pang a picture with sound. Using a
microphone, the radio reporter transports the aedi¢o the location as well as providing
information. The listener in a sense experience®ttlent through the reporter's eyes. This
is the fundamental concept of radio creative wgitiiow do we do it? For our writing, we
accomplish this by utilizing all five senses. Imstivay, sound paints an image. Let's take
the vice president Yemi Osinbajo's report as arstithtion to help us understand this
concept better.

Yemi Osinbajo, the vice president, has landed enUlnited States. Tomorrow, he will
speak with his American colleague. They will disausange of bilateral relations-related
subjects. The negotiations should be difficult.

The correspondent's voice report will present thieter with a sound image in order to
further construct a picture of reality. The repoitenow required to make use of all five



senses—sight, hearing, taste, smell, and touch—@iogpto the circumstances. Pictures
are, of course, the primary distinction betweenaaad television news. The importance
of visuals in a tale is constant when writing felet/ision.

Story Treatment

The introduction in news writing is the hardesttdar reporters, particularly for a cop
reporter. Most of the time, the remaining partthefitem will fall into place once you have
been able to resolve that. When it comes to deakiily the logical presentation of
concepts, reporters frequently struggle. The niext & story treatment is to list the points
in the order that makes the most sense, buildimgraative that moves from point to point
without looping back on itself or leaving the audie wondering what happened next. The
introduction is typically followed by an explanatiovhich is followed by more detail and
the conclusion. Applying what has been called W8HO formula” will help you create
the ideal plot.

The WHAT formula represents:

e W What has occurred? The narrative is briefly exgédiin the introduction.

e H How did it occur? Describe the current contexhistory.

¢ A Amplify the introduction. Give each of the key pts its due consideration.

e T Tie up loose ends. Give more background infornmatithe finished narrative
should provide answers to the following questionsedgh not necessarily in that
order: who, what, when, where, why, and how.

Additionally, it can be challenging for presenténschoose which facts to include and
which to omit while crafting a story. For instanee20-second story should only be 60
words long, leaving no opportunity for extraneoasdatiption. Frequently, key points must
be sacrificed if important points are to remaintie audience going to need this non-
essential information to understand the story, ilirthae story still make sense without it?
The trick is to write up the material in order ajréficance until space runs out, at which
point y-ou abandon the remainder, as you were tangtews writing and reporting. As a
result, an important component of the treatmeerkaining to the audience why a tale is
important by tying up any loose ends. People mayeable to draw links between what
is happening in their own lives and what is happgrnn the world beyond, which is
partially our fault. failing to comprehend their tivations and failing to articulate the
significance of the problem or incident.



We should be aware by now that writing for the @iffers significantly from writing for
the eye. To be completely obvious and understardgiun first hearing, sentences' layout,
sequence, and composition must be carefully coresidd here is no way for the listener
to hear something agaifhe radio writer has a specific obligation becatigaust make
sense the first time. The fundamental "laws" ofaaditing must therefore be understood,
whether we are creating a 15-minute discourse,na@nite voice piece, or a cue to a
recorded interview.

The fact that everything in broadcast is writtenb® said makes it difficult for print
journalists to transition to a career in radio @evision. Breaking away from the print-
style of reporting can be the most difficult chang#iting for broadcasting takes the form
of speaking to oneself aloud before committing ithe computer screen. That is to say a
piece of broadcast copy should sound natural tedhand be easy to read out loud, without
causing the reader to stumble over words and gaspréath. News writing, which may
look fine in print, can oftersoundstilted and peculiar. Even though news writing may
appear acceptable in print, it frequently soundkveavd and odd. HARRIS WATTS that
if you find it hard to put your thoughts down onppa plainly and simply, you should
simply adopt the approach of telling someone aud vhat you want to say, as your brain
will throw out most of the padding naturally. Irhet words, you should write more like
you are speaking because people can understandegtar when you are speaking than
when you are writing.

Headline and Lead-Ins

The headline is the first and most crucial elenwrd news report. It serves as a news
story's headline. The headline may also go by #menof highlights. So, at the beginning

of a significant news item or news program, headliar highlights are frequently given to

whet the audience's appetite and persuade theomtimage listening. You can tell the story

that will be the lead in a news story by reading lteadlines. A headline often contains a
condensed synopsis of the story's main points amdrely longer than four lines, or 48

words. Typically, headlines are repeated at thelogion of the news to summarize the
important stories.

Another way to tease is through the headline. Tdalhnes, which appear at the
beginning of a newscast, should highlight the nfi@stinating and interesting stories that
will be covered in the next newscast. A headlirmeaio unusual story frequently serves as
a good tease. Here's an example:

e Six individuals are killed when a flood sweeps tigh a small village in Kogi.



e Governor Bello declares he would veto legislatibattwould reinstate the death
penalty. The expense of living continues to rise.

e The 6 o'clock news will feature those stories amiden

e Hello, my name is Tracy Simpson.

There are times when some radio newscasts stéwrowiy one headline: Six people die in
a flood in Kogi.

Good evening, I'm Tracy Simpson with the 6 o’claodws. The tornado ripped through
Nixa, Missouri....Many stations, particularly those that have shnatietheir newscasts,
have eliminated headlines completely on the grotinaisthey are redundant and take up
too much time. On many other radio stations, tHg naws is the headlines.

When an anchor begins a segment with a lead-iry, @ne introducing details from the
event's scenario. In a news script, a lead-in—degser or phrase that introduces a
soundbite, wraparound, or report from the scene—tfmisised for each. If a reporter had
covered the attack on the Kaduna-bound train omtbend, the anchor might have used
the following lead-in:

Cleanup is ongoing after an afternoon train attadkatere. Reporter, Daniel Adejoh has
the details. (Take wraparound).

Redundancy should be avoided at all costs whetirggad lead-in. A lead-in that precisely
repeats the first line of the wraparound or soutedisione of the biggest writing mistakes.
This issue can be avoided by having a pre-planoedearsation between the reporter on
the scene and the writer or anchor in the newsroom.

Marking Copy

In journalistic writing, marking serves to quickliemonstrate or identify with particular
sections for a presentation that flows. The majarftnewscasters annotate copy to aid in
remembering when to pause or accent particularselmaddition to controlling their
breathing, they annotate the copy as they reddutlaNewscasters must either pause more
frequently or rework extended sentences becaugediqeire more breathing room. Other
than that, they sound as though they are out @thr&/hen novice newscasters anticipate
that they might have problems finishing a complertence, they frequently try to speed
up their delivery. This is a bad idea. If you thihis is the best option, rework your piece
until you can read it quickly. To signify pausesilamderlined words that they want to



stress, several radio stations utilize a varietsigials. When a term needs extra emphasis,
some anchors may double underline it. When theyt teeamphasize a word, other anchors
will use all caps. For pauses, some anchors ugesed] while others use dashes. While
some anchors prefer to type their scripts in falitals, others prefer to use upper- and
lowercase letters (which, according to studiesaisier to read).

News Clip

Radio's power as a news medium comes from itstyldi rapidly inform listeners of
current events. Depending on the length and demainaisiews bulletin, the use of radio
news clips is one such extremely notable elemem. Most newsworthy quote from an
interview may be used for this, which is often niiedi to serve as a brief graphic to
accompany the article in a later bulletin. This Wowoughly equal a voiceover of 20
seconds in length. This material is referred ta aBp, cut, or insert. Since it is an excerpt
from an interview, it is referred to as a clip ait.cThe term insert refers to the fact that it
has been put into the bulletin.

The facts of the story will be expanded upon in iteert with further justification or
commentary after this addition of the cue has mhedithe story's facts. A noteworthy news
snippet is featured on Radio Nigeria's 4 o'cloakadicast. Reports from eyewitnesses or
government officials will be included in the conpesdent's report from the scene of the
incident. The two live interviews were recordedd éimese are being edited by journalists
in the newsroom. ROTSs (recording of/off transmis¥its the correct term in broadcast
journalese (jargons). There will be studio-playédscof the edited footage. A brief live
interview with a participant in an event or a persao was saved after a building collapse
is also requested of reporters. Each bulletin ohetua variety of audio samples that serve
to break up the newsreader's monotone voice arahertthe readability of the article. The
news script is updated with relevant audio matehat has been chosen, adjusted to the
proper length, and inserted. When a clip is finikheis dragged into the script and placed
at the appropriate place in the text to be playidw user must give the clip a name and
may add the in and out words as an option. Théseg avith the clip's length, are included
in the script, which is helpful for newsreaders gnanalists.

Warming Up

Before the interview begins, the interviewee isgioén the opportunity to be informed of
the line of inquiry. However, some radio statioravé their own benefit from asking a
warm-up question. The benefit of clearing one'dhsdhat it provides one time to gather
one's thoughts, which usually results in a morepctive interview. The interviewee could



be taken by surprise if there isn't a warm-up dtl ho clue you would ask that," the person
might respond. It is implied that the intervieweaymust reply, "I genuinely don't know
the answer," or that they may attempt to fake paese. Making an interviewee feel more
comfortable is another benefit of doing so. Gemgigleaking, interviews go better when
you are calm. When planning to ask questions abhatntentious subject to catch the
subject off guard, reporters occasionally do nativtlae interviewee to know the questions
in advance. Although there is no law against itnegournalists are against warming up
the interviewee. Nearly all concur that it shoutdyobe used when a reporter is looking
for uncontroversial facts. For instance, if a répowas asked about allegations that the
subject misused money during an election campé#igy, would not warm up their ears.

Off-the-Record

When a reporter is told, "I'll discuss that withuyonly if you agree not to use it," it might
be frustrating. The newsmaker occasionally divuldeesinformation that ends up being
the most interesting from the interview when theeeas and recording devices are turned
off. Even though it is unofficial, the materialfrequently helpful to reporters since it can
take them down a path that could lead to otherswili@ivulge the same information on
the record. Any off-the-record agreement is bindimigreporters. Breaking such pledge
would be a major ethical violation for a reportiris important to remember that both
parties must acknowledge any off-the-record arrarege in writing.

Imagine the commotion if a representative from glo@ernment said the following at a
press conference: Naturally, our goal is to restheeemployee's legal dispute without
going to trial. However, our legal counsel has addius that we have a strong case against
him, and we look forward to demonstrating his guilé is a horrible, horrible individual

in my opinion, and he has no business residinguincommunity. Of course, everything
said here is confidential because the case ioph. Wrong. Before the material is made
public, the interviewee and the reporter must lmathsent to go "off the record"; this is
necessary for the agreement to be legally bindihg.reporter sets down the pen and turns
off the camera after reaching an agreement. Batitepaagree to resume speaking "on the
record" after the off-the-record chat is over.

Ad-Libbing

Reporters who frequently talk spontaneously or eutha script can benefit from specific
techniques. To ensure they do not run out of thingsay during a live remote, reporters
frequently use word associations. The sequence hithwthey wish to cover their
information is often listed in a reporter's listkady words or phrases. They go on to the



next word on the list when they have covered @litfiormation related to a particular key
word. Good ad-libbing reporters only need only areed or phrase to keep them going,
which is crucial because reporters are frequerdipelled to act in distant settings that
call for a lot of ad-libbing. According to ABC Newsrrespondent Barry Serafin, practice
makes perfect when learning how to ad-lib. He ctailhat he never considers reporting to
a 20-million-person audience. Instead, he dwellshenfact that he is interacting with a
single person in a natural and human manner. The thang about ad-libbing is not to
sound perfect. If you don't know anything, donyttty explain it. Never speculate.

Actualities and Wraparounds

Actualities or soundbites are the voices of thesraakers. They are what make radio news
tick. Without the voice, a talented writer canlstbmmunicate the story, but it will be
harder. Even the best news writers will admit tha&ty would prefer it if the soundbites
themselves provided the context rather than thaiaghrase of the soundbites. No matter
how skilled the writer and newscaster are, a paegghand the newscaster's voice cannot
adequately convey all the subtleties in a sounditeo else could more accurately convey
the opinions of cab drivers in New York City th&e tdrivers themselves? And without the
recording, how would the newscaster compensaté¢hmrabsence of the city's ambient
sounds? A good tape is necessary. Fortunatel\spbed needed for radio news has been
matched by recording technology. In the past, rgdoalucers would go on location with
reel-to-reel tape recorders to conduct interviee®ie going back to the studio to edit.
The tape was physically sliced with a razor blamtettiis post-production, and it was then
pieced back together with extremely thin tape. Téehnique was tedious and time-
consuming; once the tape was cut, the producerdetesmined to use that section for a
soundbite. It called for accuracy, patience, andrg steady hand. Field recording is now
done digitally. The tools are significantly morergable, strong, and tapeless. After the
interview has been recorded, it can be quickly agén into an audio editing tool on a
computer, such as Adobe Audition. The audio recmsliare then presented as discrete
strips that can be combined or modified as necgsdawanted audio edits can be undone
with the click of a mouse, unlike the earlier editiwith razors. Again, technology has
caught up to the industry, so not all facts catlffeld recording. The majority of radio
stations have phone lines that can be recorded dotaputer inputs, enabling the
interviewer to just call the topic. Naturally, astg phone signal is needed for this.

The fact that the subject is using a cell phonén aitspotty signal causes far too many
phone interviews to be of low quality. On the otleand, the Wraparound packaging
strategy is used for radio news. It refers to ihguistic union of sound and text. The



newscaster or reporter's voice is used at the bewjrand end of a narrative or report using
this technique, while the voice of the newsmakarsied in the middle. You may wish to
consider a wraparound as a sandwich. There cousgberal things sandwiched between
the two slices of bread. The midsection of wrapadsufrequently contains multiple
soundbites. Multiple audio sources may be wrappigld seript by the anchor or reporter.
Here’s an example:

Bandits attack a Kaduna bound train today near artan katere, injured many, killing
some while several others were taken away. Whgerts about what led to the attack is
still sketchy, Railroad officials say the inciddrappened at about 4.30 PM. Engineer
Balogun Abdulmumin spoke to us through a teleploongersation.

(Soundbite) / 15 sec. Outcue: “... | was plenty s@drBotter says security operatives have
commenced investigation to unravel the immediat r@mote causes of the attack. An
official from the ministry of transportation, AfddaYusuf is optimistic that train service
will get back to normal as soon as investigatiosamplete and the damaged rail track
repaired. (soundbite) / 20 sec. Outcue: “... we knibw more in a few hours.”

Dramatic Unity

The Dramatic unity formula is news writing styleoadl in broadcasting for news
presentation instead of the inverted pyramid stylehe dramatic unity formula, the story
has three parts: the climax, the cause and effettis explain this formula as they appear.
The climax gives the listener the complete stagnfthe most important facts in the story.
The cause part tells the listener why the repariedient happened, while the effect tells
the audience how the event will impact on its hfav and in the future. Let us consider
this broadcast news story incorporating the dramnatity style of writing

Climax:
Motorist and other petrol users will from June géy naira for a litre instead of the current
185 naira.

Cause:

Announcing the new price regime this morning, theup Chief Executive Officer of the
Nigeria National Petroleum Company Limited (NNPCIMy Mele Kolo Kyari says
government cannot afford to continue subsidizirggghce of the product, hence the new
price regime.



Effect:

Objecting to the new price regime, the presidenthef Nigerian labour congress, Mr.
Ayuba Wabba says the new price regime will leadrt@scalation in the cost of living for
Nigerians as prices of all products, especiallydfstuff, go up whenever transport fares
increase.

With this example, we hope that you will be ablevtiie a radio broadcast news whenever
you are given a task to do so. All you need to wvstded is that, broadcast media present
news report in present tense to give it a sensarokdiacy, because news is aired on radio
every half hour or at hourly intervals, through they. You will sure learn very proper
what differentiate writing for broadcast media arkder media writings.

x‘m

Self-Assessment Exercise(s)

Now that we have gone through this unit, attemistqmestion in 10 minutes.
1. Identify three basic concepts in radio news lamefly explain them.

1.5 Summary

Generally, the techniques and style of producinigpraews is quite different from writing
newspaper news story. For this reason, radio jéisteaandeavour to equip themselves
with jargons associated with broadcast news writgadpniques. This means that reporters
will be able to fit into the system only if theyeaready to enhance their skills and get
familiar with these concepts. We discussed thi¢ within the context of radio news
production techniques. Particularly, the unit featconcepts such as news coverage, story
treatment, headlines, marking copy, news clip, wagmup among others. As a radio
person reporter, journalist, you need to keep yatiedbreast of these concepts to enable
you operate seamlessly in a radio broadcast emaieoh In other words, the application
of these tools makes the work of radio news pemsldaas cumbersome and easy to deliver.

M
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LI::1.7 Possible Answers to Self-Assessment Exercises

News coverage

News coverage is simply the activities that surtbishea generation, gathering news,

writing the news, editing the news and finally, sgmg it to the listeners. Whatever the

listeners hear on radio as news do not just appeair as they are being sourced by that




group of radio staff called reporters. These regerare saddled with the responsibility of
witnessing an event in which they are expectedeatify information that may be worthy
of News coverage and reporting. They achieve thisiflroiumerous sources. By sources,
we mean where reporters get the news we listen tadio.

Story Treatment

Presentation is related to story treatment. Repoftequently have trouble coping with
the logical presentation of ideas. The next stegiony treatment is to list the points in the
order they make sense, building a narrative thatasirom point to point without looping

back on itself, leaving the audience perplexedple@ading for an explanation. The
introduction is typically followed by an explanatiofollowed by more detail and the
conclusion of unfinished business. Applying the twhvhat, where, when, and how"
approach will help readers understand your stogyhiore easily.

Marking Copy

In radio writing, marking is used to clearly illuste or identify locations for a smooth
presentation. The majority of newscasters highlight to assist them remember when to
halt or accent particular terms. As they read thygyaloud, they make notes on it, which
also helps them regulate their breathing. Longesergs demand more breathing space, so
newscasters must either pause more frequentlyvoordethe sentence. They otherwise
sound as though they are out of breath. When thiggipate that they might have problems
finishing a complex statement, rookie newscasteguiently try to speed up their delivery,
but it is a bad idea.



Unit 2: Techniques for Radio News Writing

Unit Structure

1.1 Introduction

1.2 Learning Outcomes

1.3 Techniques for Writing Radio News
1.3.1 Story Treatments for Radio
1.3.2 Radio News Glossary

1.4  Self-Assessment Exercises

1.5 Summary

1.6 References/Further Readings/Web Sources

1.7 Possible Answers to Self-Assessment Exercises

@1.1 Introduction

As we discussed in the previous unit, radio istf@ ear and not for the eye. This mean
that when you are writing for the ear, you aredalisense storing words on paper so that
you can read it to your listener’s ears later. Thrther means radio news writing does not
necessarily follow the rules of English grammacsisomething may be grammatical and
may not necessarily be appealing or understandaldar. As a result of this reality, the
radio news writer should keep their copy natura sypontaneous as possible by following
certain techniques and avoiding the others. Beloev sbome popular techniques as
suggested by experts. Note that some techniquesiatdne universal in application, some
may be peculiar to some radio stations. You sheglaally note that these techniques are
like the ‘dos’ and ‘donts’ of radio writing and tlists here are inexhaustible. To get the
full list of these techniques, read the recommerndgtbooks and online resources.

@ 1.2 Learning Outcomes

At the end of this Unit, you should be able to:
a. ldentify the at least 10 techniques for radio newiing
b. Discuss the various contexts in which the techrsquaan be applied
c. ldentify basic concepts that are related to ragvws




=—=|1.3.2 Techniques for Writing Radio News

In radio writing, there are different techniquesl anles that must and should be observed.
These rules many not be universal, as there mdiffieeent rules adopted by radio stations

across the world. We will therefore consider soantes that have been brought forward by

some experts as conventions. We shall considdpltiosving rules and techniques:

e Avoid portraying gender difference: For instancestéad of “Policemen” use
“police officers”; “Firemen” should replace “fireghters.”

¢ Since the newscaster appears to be speaking &uthence when reading out news
bulletins, the news must be written using contoadi For example, since the
following terms are used in conversational styléess emphasis is required, “Is
not” should replace “Isn’'t’; instead of “Are not”ake use of “Aren’t”; instead of
“Was not” employ “Wasn’t”; and instead of “Were hatake use of “Weren't”.

e Capitalize everything, especially all proper noumsd anything else that is
significant.

e Avoid Quotations: Newspapers can publish newsmakers' exact quotesadio
news bulletins should avoid doing so. The ratiorfalethis is that a newscaster
cannot read out commas or columns while readingsnéhat has been created
specifically for radio. When a reader sees a sest@mclosed in commas, they
immediately understand that the information corgdintherein is a precise
description of the person who is the subject ofrtbes. A newscaster cannot read
out a statement in this manner on the radio.

¢ When referencing someone, start with their full egfirst and last), then use their
last name from that point on.

e For words that are hard to pronounce or are uniamise phonetic spellings.

e |If obscure names and locations do not enhancelthepprovide further context,
omit them.

e Titles precede names; therefore, avoid appositidesnot write, “Chief Edward
David Onoja, Kogi State Deputy Governor said toddy.lnstead, write, “Kogi



State Deputy Governor, Chief Edward David Onojd sdi, “Mohammadu Buhari,
President Federal Republic of Nigeria said...” shagdlace “President, Federal
Republic of Nigeria said...”

When referencing an age, put the age before the n@or instance, "The victim,
Amina Sidiku, 21...")

If at all feasible, refrain from using direct quiddas in news scripts. Instead, during
soundbites, allow people to speak in their own sernsoundbite is a recording of
a person's precise words spoken in that persomsenorded voice. If a direct quote
is necessary, preface it with the words "In thedsaof..." or "As he phrased it...,"

or attempt to paraphrase as much as you can. Tio bedjnish a direct quote, do

not use the words "quote" or "unquote."

A quotation should be followed by the attributiorgt the other way around. In
broadcast stories, the attribution of paraphrasedagions should come before the
paraphrase, as opposed to the end of the sentemc#ing for print media. Before
hearing the quote, the listener needs understaedenticomes from. For instance,
"Bill Brown said he will run for re-election.”

Abbreviation: Use just the acronyms that your anckeis accustomed to hearing.
In actuality, try to stay away from most acronymspecially in second references.
The acronyms Mr., Mrs., and Dr. are examples ofmp&sible abbreviations. Avoid
using acronyms, particularly for names of governtsenations, religious names,
months, military designations, and holy books. Aiddally, it is advised to
punctuate with a hyphen when employing an abbrewiaFor instance, USA (that
is, the United States of America), should be wrmiths U-S-A; UN (United Nation)
should be written as U-N, while FBI (Federal Bureduntelligence) should be
written as F-B-I. Also, do not use symbols. Forragée, “#” for number, “&” for
and, “@” for at, etc.

Avoid symbols when you write. For example, the a@oBign ($) or naira sign+(N)
should never be used in broadcast writing. Alwgelout the word “dollar” or the
“naira”. This helps to eliminate all forms of cosfan when delivering the story.

Avoid characterizing news. In news report, try aacin as possible to avoid
subjective words whose meanings are not measwathlgrecision. For instance,



avoid words such as “good”, “bad”, “dramatic”, “fayi’, “big”, “small.” These
words are mainly subjective and as such, you shosé&them with caution. For
instance, what does “good” means in this sentetibe: rain in Abuja today is
generally good”. Would a Zenith Bank staff who wadaenched in the rain on his
way to the office consider the rain as good?

Comparisons: Everything about radio news is imaginaThe news writer should
always create vivid imageries on the head of tltkesuce. For instance, “it is often
easier for your listeners to understand somethiitig wehich they are not familiar if
you compare it to something they know. The amounmoney wasted by a
government department, for example, may be comparé&tie national debt of a
small African state”. Consider this example as w&lhe new Glory Dome of
Dunamis Headquarters is ten times the size of dbé#lofield.” With this
description, the listener would be able to pictarel imagine the size of Glory
Dome. It will not however make any sense if ther§gldome is described as “big
in size”. The audience would wonder how big.

Contractions: Remember that in radio writing, yoe illing a story and all stories
are delivered through words and sounds. Therefdrat you write must follow the
conventions and contractions used in speech. Theamions make radio story
appear natural and conversational; they also madie stories informal. All radio
writers or reporters need to get used to thess adéomatically. Let’s look at few
examples: “It is” should be “It's”; “He is” shoulde “He’s”; “Do not” should be
“Don’t” while “Should have” should be “Should’veAll these add flavour to the
naturalness of radio conversations.

The use of jargons: Watch out for all manners @jgas when writing for radio. Do
remember that every profession, discipline, trau lausiness, have their jargons
and these jargons are mainly known and understgalddse who share affiliations
with these professions. As a radio journalist, gsvay to avoid them, no matter
how tempting they may be. For example, insteadsofiguterms like ‘fractured
femur’ we should use this expression: ‘broken thidfn essence, try to avoiding
using language that not familiar by the generalftthe people. For example, when
talking to journalists, police officers often makse of same words they use in court:
“The perpetrators of the crime appear to have ghmecess to the rear of the
premises through forced entry...” which mealy mearis“thieves broke in through
the back of the building.” Always have it at theebhaf your mind that your audience



or listener may not have the second chance inngettie meanings of words you
employ in your story. It then means that when tleaning is lost, it may be lost
forever.

The use of Numbers: Journalists always make useoodls to tell story. Most
journalists are therefore not too familiar withuigs, except they are written in
words. The duty of the journalist is to interpretia@xplain numbers to other people
accurately. Experts always frown at wrong usageartl in a script, as this can alter
or change the nuance of the story. For examplepagmnumber (for example, you
say “the local unemployment figures are up by 28i#and rather than down by 2-
thousand)” can potentially have much wider repercussions. fegean be made
to say almost anything so always try and put the@ma context. Numbers are tricky
to include in news stories, especially when theylarge, as listeners cannot keep
track of them. This is especially apparent whenefample, lottery numbers are
read out on air, only for some listeners to phdbenaards asking for them to be
repeated! First, always prepare the listener to expect tr kenumber and put it in
context before they do. Instead of, ‘Unemploymeat ©50-thousand, from 930-
thousand six months ago . . .’, write ‘The unempient rate has shown a rise over
the last six months. It's risen 20-thousand to g&fli4sand . . .”

Employ correct punctuation:Avoid using semicolons. Instead of commas, use
double dashes for longer pauses. For emphasigingelining. When writing for
radio, you must avoid using commas and full stagrsalise in written expressions,
they signify pauses and the conclusion of sentemespectively. Where a comma
is required in radio scripts, a slash (/) is added| where a full stop is required, two
slashes (//) are added. One slash (/) signifiesusg Two slashes stand for a full
stop (/).

Avoid Quotations. In a newspaper, newsmakers' eyactes are acceptable, but
not in a radio news bulletin. The reason for teithat a newscaster who is reading
the news that has been written for radio cannotl & commas or columns.
Commas and columns are frequently used in writtgmessions, and a reader will
immediately understand that a sentence encloseshimmas is an exact declaration
about the subject of the news. For the purposeadib, a newscaster cannot read
out a statement in this manner.



e A newspaper can be picked up to confirm or rereaasrstories whenever the mood
strikes, and it can be read several times a dagioReews, however, is a different
story. A radio news bulletin is broadcast only ari8ecause of this, it is essential
that the radio news be written in a way that teeher can comprehend the news's
contents when he or she listens to it.

e Avoid Written Expression: As you are probably awaneradio, what is said on air
is typically first written down on paper before bgisaid by the newscaster, but the
message cannot be conveyed in written represemtalioe distinction between
spoken and written statements will be demonstrasag the provided example:
Written Expression “The government,” said the opjms leader, “had created the
problems.” The same sentence when read out may ttekefollowing shape
conveying altogether opposite sense. The governesd} “The opposition leader
had created problems.”

e Don't use literary terminology: Journalism is diffet from literary expression and
their styles are certainly not the same as welkkyTlve different tones and styles.
Literary expressions don’'t have place in news sefrbe it newspaper, radio or
television. As a radio reporter therefore, avoigressions such as: “Sweet are the
fruits of adversity.”; the radio expression could im this form: “The fruits of
adversity are sweet”

1.3.3 Story Treatment
| want you to note news materials are like staroéd through sound. You should note also
that these stories are presented in different sadsformat. Some stories are presented as
simple copy stories while others are presentedoaardentaries. You must have noticed
that the techniques for radio and television mayelsome similarities, but may not be the
same due to the fact that television employs bothiceand visuals to deliver its messages.
We shall explore the different treatments radioegito news. These treatments are in
different formats, including:

a. Newsflash
Headline
Copy story
Voicer or voice report
Teaser or Taster
Voice report from the scene
Interview

@ ~ooo0CT



h. Newsclip
i. Packaging

What do all these mean and how are they applieddim news? Let us look at them one
after the other.

a. Newsflash:One of the basic ideas behind radio news is toveleind serve news
in its purest form and as quick as possible. Tivesflash is therefore a news story
served at its most immediate. The newsflash astena urgency, gets the news
and delivers same on air almost as quickly asgpbas. Sometimes, the newsflash
delivers the news as it is still happening. Fotanse, a report about an ongoing
protest can be served as a newsflash. It is netliMe report because the news is
read directly from the studio.

b. Headline: One of the most crucial approaches used to praseit news is a
headline. At the beginning of a significant newsmtor news program, headlines
(or highlights) are frequently read to introduce tlews and entice the audience to
continue listening. To summarize the main storesdlines could be repeated at
the conclusion. Keep in mind that occasionallyeligrs are just interested in the
headlines of important stories before losing irgerAs a result, the headline ought
to convey the story's core concepts while remaisuaginct and snappy. Typically,
headlines are no more than four lines long, or 48w

c. Copy story: A copy story is essentially a four-line headlinatthas been expanded
upon to provide extra information without an accamgng interview (actuality).
The average length of a copy story is 20 to 30 s@g0depending on the house
style. The shorter copy-only form excels in sitoa where no interview or
complete account is currently available, such asnadhsignificant story is breaking
and neither a voice report nor an interview excerget available. A more in-depth
report cannot be included in the bulletin due meeticonstraints. To keep the story
moving without seeming stale, a shorter versioa lm@hger account or interview is
necessary.

d. Voicer or voice report: Voice reports allow the newsreader to change vaoess
provide explanations of stories in addition to éiddal details. Additionally, they
can provide expert interpretation and analysishsaagthat of a sports editor or a
finance correspondent. By doing this, the voiceorepan offer a knowledgeable



viewpoint that would be inappropriate if it camerfr a newsreader. Voicers are
either recorded or read out, and they are typicalbated after the material has
evolved beyond the scope of a copy tale but beforeality is yet accessible. They
should be thoroughly investigated, authoritatiar, fwell-written, and well-read.
Without the cue, they would typically last for 28cends, though they might last
longer if a significant breaking news story wasaived. The voicer's opening
sentence is referred to as the report's cue orfitediche majority of narratives that
include an illustrated interview or voice reporti éar a cue. A collection of details
concerning the story are located above and belevetle. This is how it is marked
up. Every station has a different perspective a¥ lmgo about doing this.

. Teaser or Taster:The teaser is an enigmatic truncated title useédeabeginning
of a broadcast or news program to work as a bagdbyering a taste of the story
to come and inciting the audience to listen onrtd but more. It is urgent, present
tense, and brief. A menu is a grouping of thredoor teasers. It has the same
function as a restaurant menu in that it piquesr@st.

Voice report from the scene:The voice report from the scene adds colour and
vivid detail to the more factual studio voicer tl&in the bulletin, which helps to
spark the audience's imagination. Mobile phonelipreelephones, landlines, radio
cars, and a special studio grade line known ascaitcan all be used to make on-
the-spot reports. Compared to what is achievablk aistudio voicer, the voicer
from the scene offers more chance for descripteeurate, and current reports.
Location interviews present the biggest challengealise there may be no ability
to edit them, leaving little room for error. Jouligts are increasingly traveling with
portable computers equipped with sound-editinguiest This enables users to
modify on the spot and email the story to the edito

. Interview: In news, the interview provides more context, adofor further
investigation of an issue, and provides an oppdstufor knowledgeable
commentary. Depending on house style, standard regvs interviews can be any
duration. Almost all of them last between 90 sestiodhree minutes, though those
on prolonged news programs may go a little longere interviews, which are
rarely as brief as ones that have been edited,tralgb last longer.



h. News-clipg The interview's most noteworthy passage is tyjgidcammed out so
that it might serve as a brief illustration for tiery in a subsequent bulletin. This
would be roughly 20 seconds long, similar to a ggi@and is referred to as a clip,
cut, or insert. Because it is an excerpt taken faonmterview, it is a clip or cut, and
it is an insert because it has been added to thetihuThe cue will present the
story's facts, and the insert will expand on theith yustification or commentary.

i. Packaging Packaging is helpful for giving a fair represéiuta of both sides of an
argument and for allowing the use of more compl@dpction techniques, such as
sound effects or music. In contrast to a typicédnview, when the interviewee is
the centre of attention, the package positiongdperter as a raconteur and guide.
The cue gives a summary of the story, then thé doanection from the reporter
fleshes it out and introduces the first interviewBlee middle segment enables the
reporter to recap any crucial information that wastted and connect the previous
information to the second interview, which he ti@noduces. In the final link, the
two points are summarized, further information previded, and the story's future
direction is indicated by mentioning how long itivtake to resume train service.
The ability to use interview excerpts that haverbedited down to just contain the
most important information is one of the strengihthe package.

1.3.4 Popular Radio News Glossary

Radio news glossary are words that are frequendgduamong radio journalism
practitioners. As a radio journalist, you needéddmmiliar with these terms so that in course
of interacting with the professionals you will fatve challenges with understanding these
words. Of course, we cannot capture all the teratghHese can be a starting point.

Words Meanings

Actuality Recorded audio clips of newsmakers spepkthat typically last
between 10 and 20 secor

Anchor the reader or presenter in the studio.

Anchor Lead | the text that an anchor reads to start a packatyeeaieport.

Breaking a story that is still evolving
News
Bulletins quick, regularly scheduled newscasts. They areuéetly hourly,

several minutes long, and may contain a numberiftérent news
stories as well as the weatt




Copy Written text that will be read aloud on air (Theigt)

Cut It's the tape that contains recordings of a vagcerap, and an actuality.
Voicer a recorded report that simply includes the rep@riaice.
Wrap Recorded report with a reporter's voice at the stadl conclusion and

a real-world event playing in the middle; the reég®t'wrapped around
the real-world event.

Hourly At the top of the hour, a network newscasl start. There is typically
a commercial break during the hourly newscast.

Nat or Natural Often referred to as "Natural Sound" or "Nat Soledpecially when
or Raw Sound; the sound comes from nature, "Raw Sound" is recbsteind that is
not of a newsmaker speaking, such as the sound afplane landing,
a marching band playing, or a crowd chee

U7

1Q IQ stands for "in cue” -- the speaker's firstdsas they are recorded.

0oQ "Out Cue" -- the last words recorded on a cetcatled OQ.

Lead The first sentence of a news report should@isaity summarize the
main events of the piece and serve as an intramtutdi the facts that
will follow.

Live Shot a report that an anchor introduces thatriot been recorded but is read
out by another journaliin real time, frequently at a news locati

Lockout The last words of a report are stated pyuanalist and include thejr
name, the name of their station, and the location.

MOS Abbreviation for "Man on the Street" interviewa which random

bystanders are chosen in a public setting and ignest about storie
or people in the news.

[72)

Narratior a script that the reporter rei

News Flas the initial news report about a significant ev

Package a self-contained, totally pre-recordedrtepo

Reader a news story script that will be read live on ajrtbe newscaster and
will not include any actualitie

Script A newscast consists of a number of scrias an anchor reads; a scrijpt

is a written-out form of a news story that is readthe air.

Slug When a title of a script is used as a referendgs kihown as a Slug. The
pieces from each news organization get one. Fdanns, "Nigeria-
India Talks" would be the slug of a news reportexawg negotiations
between Nigeria and Ind




O

Sounder Networks utilize sounders at the start of their thounewscasts t(

/Signature introduce different parts of the broadcast, sucthasstart of a traffi¢

Tune report or a sports segment.

Spot Spot is the name for a recorded commercial adeenist.

Tag the final line of a story that an anchor readsallgdollowing a package
or soundbite

Tease a quick announcement made by the newscastdejfore airing a spot
to let the audience know about a story that wilcbeered later.

Trt Total Running Time. The length of the entirergt

Vox Pop Voices of ordinary people which are capdureform of interviews

Zinger a peculiar and typically amusing featurerystthat is frequently

included at the conclusion of a newscast.

X

1.4

Self-Assessment Exercises

Please read the following carefully and provideriast appropriate responses
in 20 minutes:

a.
b.
C.

The first sentence of a news story is called

What is the full meaning of 1Q in broadcasting?

The recorded segment of a news that captures the wbthe
newsmaker is called

Words which are written to be read on air is called

The most newsworthy quote from an interview useprtvide a short
illustration that goes with a story is called

9,

1.5

Summary

Like we discussed in the previous unit, radio isthe ear and not for the eye. This mean
that when you are writing for the ear, you aredalisense storing words on paper so that
you can read it to your listener’s ears later. Aessault of this reality, the radio news writer
should keep their copy natural and spontaneoussasipe by following certain techniques
and avoiding the others. This Unit has exposedtgaiifferent techniques and rules you
should follow or adhere to when writing radio neli&e we noted somewhere in the Unit,
the techniques we discussed may not be universgdphication; some may be peculiar to



some radio stations. So don’t be surprised if Hiar station you work for or will work
with, have rules that are somewhat a deviation fndrat we have discussed.

M
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u::1.7 Possible Answers to Self-Assessment Exercises

a. Lead
b. “In Cue” that is the words of the speaker recorded cut
c. Actuality

d. Copy

e. Newsclip
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1.7 Possible Answers to Self-Assessment Exercises

1TN1.1 Introduction

Radio broadcasting cannot survive without progranmmoeluction. Every radio station
exists because they want to feature several pragemmon their stations. Broadcast
managers are in the business of programme produbgoause they continually design
and transmit several programmes to their audieneebers. These programmes are
produced covering almost all areas of human endeayancluding history, agriculture,
health, economy, education, current affairs andrscAsemah and Asogwa (2014) stress
that, these programmes are woven into several humbarest stories with a view to
educating, entertaining, informing, persuadingja@ng and setting agenda for them to
follow.

@ 1.2 Learning Outcomes
At the end of this unit, you should be able to ustind:
a. What news programme is all about
b. Discuss documentary programme
c. Differentiate between feature programme and doctengmprogramme
d. How various types of programmes work on radio

Defining Programme

You must have learned about news programs fronpmwious lessons. News programs
are created based on happenings that are bothalodaglobal. Without events, there would
be no news, and without news, there would be ntotyido be made. This is a blatant
example of how news is typically connected to esveldews events are intended to provide



an account of an incident that impacts a reasomablaber of the public and is intended

for the audience. One of the news values acknowletlgat news should be able to pique
people's interest and curiosity in the incidenaction because of this. The need to know
what has transpired must exist. News is attract®leyant, and significant as a broadcast
program because it satisfies the society's demamidformation.

As with television, radio broadcast journalists gat and acquire news items before
returning to the newsroom to process, compile, taasmit to their viewers. So, what

makes anything newsworthy is what is typically mieahen something is called news.

When a man is alleged to have bitten a dog, fdamte, it garners more headlines than
when a dog bites a man. What is newsworthy mustfbeterest to people; it must or

should have some degree of peculiarity; and it nmastbe too far removed from the

audience it is intended to serve.

The word "program™ in radio production refers te ttumerous meaningful sounds created
by people or recorded sounds used to fill theragtio be heard and not shown. Since radio
is intended to be heard, one should utilize wordsexpressions that will make meanings
evident through careful linguistic use. Programmfat is the umbrella term for the many
radio program kinds. News programs, documentaeas,res, magazines, talks, and news
programs are among them. Let's go over them ormmby

a. Documentary Programmes:Let me start by asking you these questions. Do you
have a diary? If yes, what do you do with it? Ppghwou would say you write down
information you may want to access some other timether words, you document
issues that are of interest to you. A part fromiiatial documenting things using
whatever means, interesting issues are also dod¢athenbooks, films, museums
etc.; in broadcasting it is called documentary.

From the word "document,” we get the term "documsnt Additionally, the
material is presented in a methodical manner basedalism and actuality. For the
purpose of narrating or re-enacting the events, litased on the sound of human
voices, human activities, and music. According debi (2008), historical and
preserved documents are frequently used in docuwameptograms to bolster the
facts. A documentary program is entirely factuall aa supported by written
documents, sources with citations, current intevgieand other documentary proof.
The main goal of a documentary is to inform, toidieg scenario or narrative with
the utmost respect for accurate, fair reportingti€darly, sounds, narration, and



performers are essential to radio documentariegalan, sound effects including
music, and depending on the occasion, rain or thueffects, are used to bind the
documentary's information together. According touk@ (2014), documentaries
typically run between 15 and 60 minutes. Some, dhpmight endure longer than
this. Many times, the concepts that will be theubof a program may appear as
though by magic. They frequently have to do withrent topics like racial relations,
urban development, pollution, the environment, edical research. One of these
issues, which broadly aims to look at how sociedglsl with change, might be the
focus of a show that goes into great detail omglsiaspect of it. Other documentary
genres focus on a single person, action, or eget as the discovery of radium,
the construction of the Concorde, the life of a das person, or the efforts of a
certain factory, theatre company, or educatiornstitution. In essence, all of these
involve people, and while statistical and histdricdormation is significant, the
human element is what matters most because it esiggisamotivation and aids the
listener in understanding the current social clendlhe reasons behind particular
decisions, and what makes people "tick." The prynimemefit of the documentary
method above the basic talk method is that theestilg made more engaging and
alive by include more individuals, more voices, andider range of treatment. It
should amuse while it educates, and as it enlighieshould arouse new questions
and concerns.

. Feature Programmes Perhaps the phrase "feature" is no longer foréagyou.
This must have been a lesson from feature writiigen you hear "feature stories,"
know that this is an expanded news piece that gesvinore context for the events.
Sambe (2008) claims that it is a human-interest thht explores characters,
settings, problems, and circumstances. It is qdted that this story will be
thorough and captivating. When we say that it sthdwl thorough, we mean that it
should be a thorough, factual write-up on a curergnt that aims to provide
specific information in a more engrossing and chmwnner than straight news.
That is to say, the feature story has a distingheesonality that sets it apart from
the news by all accounts.

Feature stories are frequently unique and deseeipBoth the thoughts and writing
style are unique. Feature is typically not perisdamnd deals primarily with facts
rather than opinion. Unlike the straight news, & always true. Focus,
comprehension, thought, and care are required windimg features. It includes
further information, clarification, analysis, aneétdils about the interpretation.



Features' primary purposes are to offer colour, amgknowledge, provide

entertainment, and provide illumination. Featurggidally focus on the

characteristics of the newsmakers; they providesmontext for events; analysis of
global, national, and local events; instructions performing a particular task;
suggestions for better ways to live; examinatiotrefds; and entertainment.

. The interview programmes Radio interviews come in a range of tones. Ithhig
have an interpretive, informative, or emotional pgmse. A talk or
discussion/conversation between the host (thevieteer) and a guest takes place
during an interview on the radio. The guest codahprominent figure in business,
entertainment, government, civil society, or otheeas. They could also be an
expert in a particular field of endeavour. The guesild even be a common person
who has accomplished something exceptional thatrsgire or serve as a source
of motivation for common people in the communityedtion and answer sessions
are a common feature of interviews.

. Discussion Panel ProgrammeWe watch or listen to broadcast programs where
the host hosts guests on television or the radidigouss topics surrounding a
specific topic. This program involves bringing imegts from various socio-political
backgrounds to the studio to have in-depth disoussabout pressing local or
national issues. The presenter (Host) invites tlrelur individuals to discuss a
topic or issue that has social repercussions. Disé ik in charge of moderating a
discussion show. The discussion program goes umdariety of names, including
the platform, round table talk, conference, etati€lpants debate the program's
direction with the moderator.

e Magazine programmes Short discussions, a news report, a discussion,
drama, interviews, commentaries, eyewitness acsounarratives, music,
and short stories are just a few of the featur@d thake up magazine
programming. In Nigeria, "news line," which airs NiTA every Sunday at
9 p.m., is a typical example of a magazine prograicurrent issue typically
kicks off the magazine program. It combines sevéraigs, and diverse
things usually break up monotony. The same featmsdfose of television
are similarly packaged for radio stations' magapigrams, however there
is no visual component. As examples of advice farattng magazine
programs, see Onabajo's (2000) suggestions:



e Select items for a magazine carefully and arramgantin an appealing
sequence.

e Use music break every 5 minutes to break the bongdux.

e Open your programme with a short and topical itengatch the listeners’
interest.

e Leave lighter or humorous materials to the end wiagazine programme.

e The same narrator should be used for each editiam@agazine programme
SO as to give it a stamp and identity of its own.

e Link writing or transitions, which are narratoriaés in a magazine should
be interesting and natural.

e Where the link continuity is good, there is littieed for music bridges
between items.

e Sometimes, in radio link continuity, it is a goalka to give listeners a “low
down” of the person who is about to speak.

e Good link writing and good transitions make a peagme lively.

e A magazine script should include all that is neags$or technical operator
and the narrator to know. The in and out cuesp taserts and the duration
of the inserts should be clearly marked on thepscri

e. Drama programmes You must have listened to a radio drama at soomet r
another, right? They are regularly scheduled prograncluded into a number of
topics that have human interest elements. To ajioséstions on diverse subjects,
these tales are portrayed using human figuresinstance, BBC's "story-story" is
an example of a drama program that weaves tofieshie economics, politics, and
health to raise awareness and educate viewersrntevents in these fields. The
main goal of this play, which personifies spec#fieas of views, is to effect change.
It is written and performed by an artist. The ptayld portray these concerns in a
tragic or humorous way. It might even have 'tramiredic’ characteristics. A
tragedy occurs when a drama concludes on a depgassie, whereas a comedy is
a play that is amusing and intended to make pdaptgh.

According to Onabajo (2008), a drama must havdat@wving elements:
o Title
e Plot
e Theme
e Actors
e Character expected of each actor



f.

e Theme and bridge music

e Location and sets for the drama
e Equipment needed for production
e Duration of the drama

Commercial Programme: Within the greater body of radio programs, radis ad
are a sub-program. They include public relatiommoaincements, jingles, and
advertisements. The majority of these programduwarded by a known sponsor, a
community development initiative, or a public seevienlightenment program.
They are positioned within, around, and at timesnvimetworks and stations
identify themselves during scheduled breaks. Dejpgndn the sort of show,

commercial programs may occasionally be jointlyaleped and sponsored by two
or more advertisers. More advertising can be plateoince on the radio than on
television.Be aware that the form must be taken into consimeraegardless of the

type of commercial. This is because the choiceohfis dictated by the amount of
time available, and time is of the essence in tloadicast industry. The form is
heavily influenced by the sort of advertising. \éas kinds of radio ads are
described as follows by Asemah and Asogwa:

Straight selling or descriptive commercial: This kind of advertisement is very
specific about the goods or services. Here, umfikbe testimonial commercial, the
announcer is not permitted to offer the commemasa personal endorsement. There
are several assertions that might not fit with hibvg style of advertisement is
presented. For instance, "visit our store" and Vevdeen operating from the same
site" To avoid muddying up the relationship betwéss station and the sponsor,
avoid making statements of this nature.

Testimonial: this kind of advertisement is based on a persemdbrsement by the
host, announcer, or guest of the program. It magimtain a quote from a famous
person or a "pleased user." Because many listézrgrateful for their role model,
testimonials may persuade followers of the persgyntd become interested in the
promoted product or material.

Educational: This kind of advertising offers information to tleeistomer who
thinks things over carefully before making a demisiWhen a consumer is informed
about a product through ads, he or she has theceltancompare and assess the
benefits and drawbacks before making a final decigd buy a certain product.



d. Dialogue: Simple sound effects and music are used in tlyie stf commercial
production. By utilizing the play-let notion whilaserting the win-syndrome into
the ads, the announcer can interact verbally wiehgerformer in this situation.
Commercials with dialogue aim to attract attentowl interest.

e. Humorous: Here, the producer incorporates humour into cororakprograms to
pique the interest of viewers and urge them tolmse a product or show interest
in the service offered by an organization. Theseegdements typically look like
the ones produced by the majority of Nigerian tetemunications providers, such
as MTN, GLO, and AIRTEL.

LI::l.4 Self-Assessment Exercise(s)

Fill in the blanks with appropriate word/s:
1. The term in radio production refers torde®rded sounds used to fill

the airtime to be heard and not seen.
2. The various types of radio programmes are refdoes

3. The systematic presentation of information basedeaity and actuality is

called
4. Documentary is based on the : and
5. The packaging of documentary information thriveshaman
6. A feature story is by extension a news story tligy to events
7. Interview as a radio programme involves a between a
(Host) and a
8. programme consist of short talks, newsrtepadiscussion, drama,

interviews, commentaries, eyewitness account, satia®, music, and short
story.
9. A drama programme on radio must have elements ascthe : :

and




10. Commercial programmes on radio comprise of , : :

and

Attempt the following exercises by choosing thétigption of either True or False:
11. Testimonial is type of commercial based on pers@@mmmendationlrue or

False?

12. Educating a consumer of a product through commlksrgrovides him or her
opportunity to weigh the pros and cons of takinwalfidecision to purchase a
particular productTrue or False?

13. Dialogue commercials are meant to win attenticthiaterestTrue or False?

14. AIRTEL Nigeria portrays typical example of humosoucommercials
programmes on radio/televisiohtue or False?

15.1n a discussion programme, it is the Host who maidsrthe programmeérue
or False?

16. Interviews are characterized with questions arsivars.True or False?

17.Radio broadcasting cannot survive without prograrproduction.True or
False?

18. Radio exists in order to transmit several prograsio the audience members.
True or False?

19. The difference between radio and television prtidocis in the non-artistic
elementTrue or False?

20.In documentary, while statistical and historicattfis important, the crucial

element is the human onErue or False?
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1.5 Summary

Radio programmes are very important element iroradbduction and operation. As they
said, variety is the spice of life, so are thesaya of programmes on radio. This is because
one particular style format of radio programmetladl time will appear boring to both the
station and the audience who listen to this statfroducing radio programme using
various formats is a necessary requirement if station wants her audience to be glued
to the station. From news programme, documentargnd, discussion, interview to
producing commercial programmes on radio is one&fathat will keep radio audience
tune in to the station with the expectation thatttill be informed, entertained and most
importantly be educated. The unit featured differigpes of radio programmes. Gives
highlights on each of these programme type; fromribews programme, documentary,
feature, discussion, interview to commercial progree.
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1.7 Possible Answers to Self-Assessment Exercise(s)

Fill in the blanks with appropriate word/s in 20nuies.

1.

The term programme in radio production refers wridgcorded sounds used to fill

the airtime to be heard and not seen.

2. The various types of radio programmes are refeoess_programme format.

3. The systematic presentation of information based reality and actuality

N o g bk

documentary.

Documentary is based on the sound of human vadicgsan activity and music.
The packaging of documentary information thriveshaman narration

A feature story is by extension a news story thaggimore depth to an events.
Interview as a radio programme involves a convamsdtetween a presenter (Host)
and a guest.

Magazine programme consist of short talks, newsrte@ discussion, drama,

interviews, commentaries, eyewitness account, i@tnae, music, and short story



9. A drama programme on radio must have elements asithe title, plot, theme and

actors.

10.Commercial programmes on radio comprise of adwartent, jingles,

announcement, and publicities.

Attempt the following exercises by choosing thétigption of either True or False:
11.Testimonial is type of commercials based on pels@tammendationTrue

12 Educating a consumer of product through commergmtsvides him or her
opportunity to weigh the pros and cons of takinggalfidecision to purchase a
particular productTrue

13 Dialogue commercials are meant to win attentioniatetest.True

14 AIRTEL Nigeria portrays typical example of humorotmmmercial programmes
on radio/televisionTrue

15.1n a discussion programme, it is the Host who maiésrthe programmérue

16.Interviews are characterized with questions anevars True

17 Radio broadcasting cannot survive without prograrpnegluction.True

18 Radio exists in order to transmit several prograsmeethe audience members.
True

19.The difference between radio and television pradacis in the non-artistic
elementTrue

20.In documentary programme, while statistical andohisal fact is important, the

crucial element is the human off@ue
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@1.1 Introduction

After taking this course, | have a sneaking suspithat you'll be keen to schedule a visit
to a radio station nearby to see how programsraated and broadcast. You may observe
the structure of news reporting as well as who makitorial and programming decisions
there. Time continues to play a crucial role indaltasting throughout all of this. Every
radio station has a specific period of time each that it is on the air. While some
broadcast continuously for 24 hours, others onlgaoccasionally.

Since radio stations put time and effort into pridg their shows, they make sure that
these shows satisfy the needs and goals of thetenkrs by airing shows that are
appropriate for their listening habits. Again, eatdtion is free to choose which program
airs when, providing that the programs satisfy thierests of the station's viewers.
Programming is the process of distributing telensshows according to the hour of the
day and the length of each show. Production iptbeedure that the station went through
to create a finished product of a show. Pre-pradaogcproduction, and post-production are
all included in the total production. Without batteative and non-artistic components in



almost every stage of the manufacturing process, mght not be able to produce a
finished product. Radio programs are prepared amahg@ed to handle a variety of

programs such as news, sports, documentariesradisplays, talks, and a host of others.
This includes concept generation, proposal andaisok, recording, and presentation. To
satisfy the audience's wants and expectationsf tllese are presented.

@ 1.2 Learning Outcomes
At the end of this unit, you should be able to:
a. Understand what production is all about
b. Explain the stages involved in production
c. Package programmes for production and presentation

Defining Radio Production

Production simply means to produce, create, orggelan idea into a consumable product
for people to have access to. Consumable in tm#egbcould be an audience reading a
production when it is for print media, listeningramio programme or watching television
when it is a broadcast media. In this course, weeoaty concern with radio production.
Generally speaking, radio production deals withtenhcreation. This content needs to be
well-produced in order to be interesting. Radiodoiction is actually a fairly broad topic.
The methods used in producing radio continue tolvevas a result of ongoing
technological advancement. But the fundamentalsh@reame. Even if you have the best
scripts, voices, and concepts, if the show is mofgssionally produced, it will not be
enjoyable to listen to.

A radio producer must be able to grasp thoughts sdraghe them into broadcast-ready
material in order to deliver an appealing progrRadio producers are the individuals who,
for the most part, operate "behind the scenesaamdnknown to a radio station's listeners.
The creation of a radio show is supervised by @rpbducer. Each person's efforts are
coordinated by the producer of a news segmentpidaucer, for instance, is responsible
for the on-location reporters, editors, and teclams. The following is a basic explanation
of the two primary categories of producers:

a. An Audio or Creative Producer: Sound and audio are particularly created by audio
producers.



b. A Content Producer: A radio program is managed and directed by cortiesattors.
The show's content producer may plan the musictefs, the guests, the callers
for talk radio or competitions, the timings, ane tpeneral format. Additionally,
they might create recorded content, such as shmdsp ads, and commercial
bumpers.

You may have noticed that while anyone can cook; smme foods actually turn out to be

very tasty. In a similar vein, not every radio podr creates engaging and worthwhile
programs. To be a radio producer, you need to pegsarticular traits or abilities. The

following traits are necessary for you:

(a) Ability to see and hear what is happening arouth you. This would imply a strong
desire to learn more. This trait may be referrecdgocuriosity. A person cannot be a
competent radio producer if they are not curiouss Ts due to the fact that programs need
ideas to be engaging. Why do you think that isLreflect. In order to generate ideas, we
must first notice things. As a result, you could:

(i) Observing things and

(i) Drawing from experiences

(b) Ability to Conceptualise Ideas:You can come up with as many ideas as you like, bu
you must develop them into concepts before writadjo scripts. You'll probably produce
an engaging radio broadcast for your listenersif go this.

(c) Creativity: Just what is creativity? How imaginative are y&u8 true that practically
everyone has the ability to be creative. To pub@cept together in a way that can draw
people in, you must be creative. Doing somethingimal or novel would be considered
creative. Different individuals can interpret thaare concept in a variety of ways like a
radio show. All of them will be identical and urengésting if they all do it in the same way.

(d) A Good User of Words: You must be able to speak clearly and conciselthat
appropriate times. The quality of the script faradio program depends on your writing
skills. You need to have a strong vocabulary asdla word bank for this. You need to
be speaking in a proper way.

1.3.1 Stages of Production
Let's highlight and talk about the many stagesdia program development now that you
are aware of what production entails. Please take that there must be a clear plan for



everything we undertake in life. There is a widelstablished three-stage production
procedure that is used for radio production as.well's list them out.

a.
b.
C.

Pre-production
Production and
Post-production

Pre-production: This is the initial phase before to the actual pitithn, as the label
suggests. A concept begins to form at this poihis Stage covers the ideation and
beginnings of a program. The subject or topic heenbchosen. After choosing a
topic, a plan of action is then developed. Here, fhogram's format is chosen.
Specifically, whether it is a talk show, panel debainterview, drama, or
documentary. The appropriate individual for authgrithe screenplay and the
performers are chosen once that is obvious. Thessacy equipment for outside
recordings would also be determined by the actlan.pAdditionally planned are
the recording's time and location. The script igsie®ed to ensure that it is
appropriate for transmission. It is evaluated inocadance with the guidelines for
writing for radio, or more specifically, "for thee" All of the sourcing for artistic
and non-artistic components falls under this stage.

Production: It is during this stage that a radio program isualty recorded and
edited. The recording and editing of the programuie professional studios,
microphones, and computers.

Post-production: The final phase of any broadcast production, km@s post-
production, may involve post-mortem examinationtled program. During this
stage, writing to notify everyone involved in theoguction is another important
job. The program needs to receive radio and othestianpublicity. To ensure that
people are aware of the programs and pay attetdidhem, this is done. The
announcements for the program's presentation astett and made available for
the program's actual broadcast.

1.3.2 Elements of Radio Production
There are many different components to radio prodac These numerous radio
production components stem from the elements aflaoiformat, such as spoken word or



human voice, music, and sound effects. So let'mmeathe fundamental components of
radio creation.

Studio: You might know what a studio means. A radio studi@ space where radio
programs are produced, according to this course.néed a "sound proof" studio where
human voice may be recorded or transmitted in #s¢ ossible way if you want to produce
a radio program in this space. Additionally, thase has what is referred to as acoustic in
broadcast terminology.

Microphones: We utilize a microphone in a studio to record waice. Perhaps you've
used or at least seen microphones before. They ifgagrur voice, or to put it another
way, they raise the volume. Speaking into a micomghdoesn't require shouting. If you
utilize a loudspeaker to listen to what you're sgyit will sound louder than usual. The
microphone comes to mind when we think of radiodpition as being crucial. The next
unit shall provide us with detail explanations lod tvarious types of microphones.

Sound Effects:Sound effects help the listener understand thiy siad place. It enhances
realism in a presentation and encourages listdoarslize their imagination. Consider a
busy market as an illustration. It's not necessargcord in a busy market if you're doing
it for a radio program. Well, you can use thosensisuthat you've recorded. But in most
situations, you employ pre-recorded sound effétsL have two options for using sound
effects:

a. Spot effects or effects that are created as weksgrah
b. Recorded sound effects.

You can make a knocking sound on a door or a wopdetition if you are recording a
radio program where someone knocks on the door. cémld also use the real sounds
made on the place to simulate someone pouring Virater a bottle into a glass. But you
probably can't bring a lion or a dog to the studig®u want them to roar or bark! Here,
we make use of audio recordings that are storddpas or discs. You can attempt and use
almost any sounds that are available on CDs. Aaldhtly, there are specific kinds of
computer software that can be used for this. Sefiiedts can also be produced.

Two coconut shells can be used to create the seffiects of horse hooves. Crush a piece
of aluminium foil or cellophane paper in front diet microphone. Listen and record the
sound. It will appear to be on fire. You can imagand produce a variety of these sound
effects. There is a word of warning, though. Yoglminot capture the true experience of



a door opening when recording one if you do ituatty. What counts is how it sounds, not
what it actually is.

Music: The heart of radio is music. On the radio, musiapplied in several ways. Music
is equally used as the theme or signature tuneuimrerous radio programs. Check out how
music affects any program:

a. A spoken word program is made more colourful arghgimg by music.

b. Boredom can be broken by music.

c. Music can be utilized to evoke the desired emotisash as fear or delight, in happy
or bad circumstances.

d. Music can evoke specific locales and scenes. Yaldcoeed to create a sunny
early-morning scene, for instance. A nice noteherfliute and the sound of chirping
birds can be used to achieve this.

Artificial echo: If you enter an empty building or fort and shopdgur voice will come
back to you. This is called on echo. An echo isluse@adio programmes. This is a technical
input.

Filter or distort: The voice would not sound normal if you were &idh to someone
talking to you on the phone. Utilizing technolodjye "distort" effect is created. Echo and
distortion are sometimes combined. Imagine heasorgeone talk from a mine 100 feet
underground. Distort and echo are employed to ntakalistic.

Human voice: The human voice is a staple of every radio brostdé¢magine the radio
announcer or newsreader's voice. They are frequguite enjoyable and lovely to listen
to. That is as a result of the calibre of voiceduse

1.3.3 Programme Idea

Have you ever found yourself contemplating a sofuto a certain issue? like drafting a
seminar paper on the topic of drug usage amonggmitudents? If so, you must definitely
have a plan in place before you can produce a tighreaeminar paper in that regard. An
idea, according to the BBC Dictionary from 19923 strategy or potential course of action.
Similar to this, Owuamalam (2007) asserts thatdaa is a mental construction designed
to stimulate. It is an imagination that, via theation of programs, seeks actualization.

The concept behind a program is to choose andgeridue information so that the audience
would understand them. The content must also agpdahk audience. Ideas could come
from one's own imagination. Whatever its shape,cihvecept must be applicable to the
subject matter and generate interest and enthusiasing the target audience. For an idea



to be effective at getting the audience's attentitnmessage must be significant. For
instance, a program with this theme would garneat af interest from both older and
younger age groups in places where an institutiage grades is cherished.

However, Apuke (2017) also noted that radio progcancept is necessary. He claims that
there are three fundamental ideas that can be tosddvelop programs. The ideas are
public awareness, propaganda, and publicity. Lexamine each of the three ideas
separately.

a. Publicity: A broadcast station's primary goal can be to infastisteners of the
information that the station wishes them to knowwe Btation is the source of the
news or the program in this instance. The statiay have started a project that it
merely wants to notify the viewers about. Whatpprapriate for the audience is
decided by the station. The responsibility of thegpam producer is to convey to
the audience the station's viewpoint on the sulgiebtind. For instance, the FRCN
may highlight Nigeria's achievements without memitig the losses sustained
because banditry and kidnapping have put the cgargecurity at risk.

b. Propaganda: This idea frequently employs the descriptive apploto discuss the
specifics of a problem and illustrates how thek kim the underlying cause, which
is intended to be addressed. It provides impoadt useful details regarding the
subject the program addresses (Owuamalam 2007m$tance, a documentary on
young women with VVF (vescovaginal fistula) demoatds the detrimental
impacts of early marriage on developing girls adl we the dehumanizing and
upsetting circumstances these girls encounter aukeir gender. It demonstrates
even more how these women have no control over thairiages. They are just
married off at their parents' request.

c. Public Enlightenment: With regard to a situation about which they may be
fully informed, the media can supply members ofetyovith pertinent information.
Only those with sufficient knowledge would be givilxe chance to speak on the
subject in this situation, raising awareness antbegcommunity's members as a
whole. It might have to do with Nigeria's educatpmiicies for girls. It is necessary
for the program to have an educational and infoionat focus.

1.3.4 Programme Proposal and Packaging



Dominick (2002) asserts that every action beginth wai thought. Every year, stations
receive hundreds of proposals, some from indepémateducers, others from television
departments, others from network personnel, andadle number from novices looking
to break into the industry. According to Owuamal@07), a programme creator who
thinks their proposal will appeal to an audienckersf their idea to the producer, who
analyzes it in accordance with the broadcast statiestablished and approved rules. A
statement—often a written one—that is advancedhfercompletion of a task is referred
to as a program proposal. The statement suggesthrdttion that the initiative would go.
Even though it might not have all the informatidnshould be thorough enough to give
the producer a sense of the program's focus. Ttleagang of the program is the following
topic after discussing a program proposal. Alreadsare of the motivation behind his
program at this point is the producer. He choosdsrmat after that. It might be an
entertainment, children or documentary film. It gsldbbbe noticed that an idea or concept
will influence how a program is structured. Fortamece, a program intended to alleviate
old age will undoubtedly be targeted on senioniitlials rather than young adults.

1.3.5 Programme Production and Presentation

The production of the program comes next afterlini§ all pre-production requirements,
as we previously described. How programs are utéip@reated and presented to listeners
is referred to as "program creation.” In order todoice the intended result, it deals with
the manipulation of the studio equipment. In teaihsound manipulation and other special
effects, this stage calls for the producer's inveness. In order to provide an intriguing
result, programs are altered here in relation tonged programs. If a program is a drama
program, a producer must select a unique soundtefibe greatest of a production can be
achieved by skilfully manipulating effects like adck on the door, footsteps, and a
cockcrow to signal daybreak.

Alternatively, the production of a radio broadcasids with the presentation of the
program. Making the appropriate presenter selesti®necessary. Other artistic and non-
artistic members of the production team are addddd presenter. For instance, a skilled
disk jockey manages a musical program (DJ). Thdywer takes note of each talent and
assigns them a suitable function because a radimsthas a variety of programs. The
purpose of newscasters, for instance, is to bredews. A strong presentation aims to
hold the audience's attention, while a weak on#its the audience.

LI::l.4 Self-Assessment Exercises



Fill in the blanks with appropriate word/s:
i.  Radio production deals with

ii. The producer in a news segment coordinates therteffof :

and
iii.  The two main types of producers are the and the
iv. The ability to and to are gaaliyou can find in a good
producer.
v. Generally, production process has stages.
vi.  The stages of production are : nd a
Vil. is one of the elements of radio production.
viii.  For our voice to be recorded in a studio, we udewce known as the

ix. The radio element thgives meaning and sense of locatioma radio programme is
called

X. Sound effects can be used as and

Attempt the following exercises by choosing thétigption of either True or False:
1. Putting a programme idea together deals with a aherdnstruction crafted to

generate stimulatio.rue or False?

2. According Apuke (2017), publicity, propaganda amdblc enlightenment are the
three basic concepts through which programmes eamdatedTrue or False?

3. Radio production deals with both audio and videssrentsTrue or False?

4. A programme proposal is a statement, often writtdrch is put forward for the
accomplishment of a taskrue or False?

5. Packaging in a radio programme involves desinipgogramme to suit a particular

format.True or False?

|V<.f/|
1.5 Summary

Radio programme production is much bigger and seneork that requires the mastery of
all elements involved. From the studio equipmdrd,gersonnel, and finally, the complete



output, it demands continuous upgrading and upgdath our knowledge to meet
contemporary digital studio technology requiremdatsffective programme production.
This is because we live in a global village socwtyere access to information is just a
matter of modern technology application. Therefdine, need to invest in a technology-
driven studio cannot be overemphasised. Aftervath just a touch of a button, we can
access news information within and outside ourr@mvnent. In this unit, you have learnt
about radio production and the elements assochattdit. You were told that radio
production is simply to create an idea aroundeeahagined issues and convert them into
a presentable script for onward production. Yow #&srnt that radio production follows
three stages to become a complete production.i§ bat-production, production and post-
production. The unit discussed studio, music, npbamne, and sounds as some of the
elements of radio production and equally highlightarious steps involved in
conceptualising radio programme contents. Somehefsteps are: programme idea,
concept, proposal, packaging, production and ptagen.
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LI::l.7 Possible Answers to Self-Assessment Exercise(s)

Fill in the blanks with appropriate word/s:
i. Radio production deals with content creation.

ii. The producer in a news segment coordinates thetehb on-the-scene reporters,

editors and technicians.

iii. The two main types of producers are dluelio or creative producesind thecontent
producer.

iv. The ability to_observe things and_to draw from e¥rees is qualities you can find

in a good producer.
v. Generally, production process has three stages.

vi. The stages of production are preproduction, preada&nd_post production.

vii. Studio is one of the elements of radio production.

viii. For our voice to be recorded in a studio, we uskewvce known as the
microphone.

ix. The radio element thgives meaning and sense of locatio@a radio programme is
called_sound effects.

X. Sound effects can be used as spot effects anddextepound effects.

Attempt the following exercises by choosing thétigption of either True or False:
1. Putting a programme idea together deals with a aherdnstruction crafted to

generate stimulatio.rue



. According Apuke (2017), publicity, propaganda andblgc enlightenment are the
three basic concepts through which programmes eamdatedTrue

3. Radio production deals with both audio and videsrentsFalse

. A programme proposal is a statement, often writtdarch is put forward for the
accomplishment of a taskrue

. Packaging in a radio programme involves designipghgramme to suit a particular
format. True



Unit 2: Radio Production Equipment

Unit Structure

1.1 Introduction

1.2 Learning Outcomes

1.3 Radio Production Equipment

1.4  Self-Assessment Exercises

1.5 Summary

1.6 References/Further Readings/Web Sources

1.7 Possible Answers to Self-Assessment Exercises

@1.1 Introduction

Let me start by asking you these questions. Havebgen to any broadcast/ recording
studio before? What is your impression about thdistand the equipment you saw while
you were there? What kind of production they uralerthere? Is it a radio broadcast studio
or just a recording studio by the roadside? Wdlatgver answer you may provide to these
guestions it is important to let you know thatsilidios are likely not to be the same in
structure and style of operation. While some areenegjuipped than the other, they serve
different purposes in terms of operation and cantgeation. In this course, we are
concerned with the radio broadcast studio. Equigmaocording to Apuke (2017),
includes everything that is installed in the stuftio the creation of programs, from
furniture to digital equipment.

Additionally, you might find it interesting to knowhat the presence of a studio and the
tools required to produce such programs serveeastirk of a high-quality radio program.
Live performances and recorded programs are pradirceadio studios before being
broadcast to a large audience. Since radio isysafedural medium, radio studios are filled
with tools that can only be used to produce, recardi transmit sound. Studios for
transmission or rehearsal/recording often justisbo$a single room with all the necessary
equipment, including one or more microphones.

Self-operation or self-op studio refers to a sehgt is made to be used by one individual.
When two or more rooms are utilized simultaneouig,room with the mixer and other
equipment is frequently referred to as the contsom or cubicle, while the actual studio
- which contains largely microphones - is used ifgerviewers and other associated
program design. The studio serves as the produdafotelevision shows' functional



foundation. For the production of radio progranishas a variety of equipment. The
purpose of these shows is to simultaneously pibeeatidience’s interest and draw them
in. The ability to hear clearly and properly is esgary since the listener relies solely on
sound.

It does not matter how good the ideas are, howasrilthe production, how polished the
presentation, because all will founder on poor apenal technique. So, a basic familiarity
with the studio equipment is essential.

For those of you desiring to take radio broadcgsima career, you must ensure the proper
use of the tools of the trade — the studio mixecrophones, computers, recorders — they
must all be at your command. The technicalitiebrofidcasting — editing, fading, control
of levels, sound quality and so on — should beaswighat they do not show. By so doing,
they allow the programme content to come throblghmatter how great the concepts, how
masterful the execution, or how flawless the pred@m, everything will fail due to
inadequate operational methodology. Consequeritty,crucial to have a fundamental
understanding of the studio's hardware. If you wianpursue a profession in radio
broadcasting, you must be sure to operate the emuipproperly. This includes having
access to the studio mixer, microphones, compudeis recorders. The technical aspects
of broadcasting—such as editing, fading, level minand sound quality—should be so
good that they are not audible. By doing this, thegke it possible for the program's
content to be heard. Just keep in mind that a etenp communicator must convey their
information as simply as possible, as is typicaltimer performing arts such as film, theatre,
and television.

@ 1.2 Learning Outcomes
At the end this lesson, you should be able to éddhlowing:
a. Understand the basics of radio transmitter oparatio
b. Explain what a microphone does in a radio studio
c. ldentify basic studio equipment
d. Know how the patch panel, turntable, monitor speakel cartridge work

Types of Radio Equipment
Radio equipment are of different types. We will sidier the most important ones such as:



a. Transmitter: All electrical equipment, including cell phonesdi@ stations,
television stations, ships, etc., require a trattemiAdditionally, they are utilized
for navigating. This is a structure like an antefroen which a station beams out its
broadcast signals. The coverage area of the tréiesmuaries; some short wave
(SW) transmissions go quite far, while others aredimm wave (MW).
Radioactivity becomes challenging without a trarimnifixed at a station.
Electromagnetic waves are sent and received by regliipment to operate. An
extremely fast-moving electrical current is whatke® up the radio signaRn
electronic gadget called a receiver picks up rasdaves and signals that are
transmitted by a transmitter. This field is broagichy a transmitter using an
antenna; a receiver picks up the field and convettsthe audio heard on a radio.
The transmitter's job is to change the messagelsggmerated by the information
source into a format that can be transmitted adtresshannel.

b. The Microphones: The microphones have a significant impact on hodiora
programs are recorded. The job of the Mic is tagfarm sound into an electrical
signal that fluctuates in accordance with the sesusdlected. The signal is
subsequently transmitted to the recorder aftergoamplified by an amplifier. Prior
to the development of modern media recording dayipeogram recording was
analog; now it is digital. This advancement mayvprg recording from being
affected by the hiss and distortion present in ipev analog tape recorders.

Microphones



The sound output of a program is regulated andifietbby the microphone. A transducer
or device that translates changes in sound pressarsound wave into equivalent changes
in electrical current in an electric circuit is kmo as a transducer. To put it another way, a
microphone can be thought of as a device that atsnsound energy into electrical
impulses. In order to make these signals acceptabieodulating waves and loud speaker
hertz, an amplifier amplifies them further. A miplone is a device that transforms or
turns sound energy into electrical energy, accgrtnAsemah and Yaroson (2009). You
might have used a microphone in the past withoirtgoaware of the variations and how
they function in various settings. Basically, thare two ways to distinguish between
microphones:

a. The pickup pattern

b. The materials they are made with

Pick Up Pattern: Microphone can be made so that they pick sound fsng) two
or all directions. Let us identify some of the nojghones with these pick-up
patterns.

I.  Uni-Directional Microphones. This microphone only picks up sound coming from
that one direction. The opposite side of this tgpmicrophone is dead. The ability
to distinguish between undesired sounds givesddae over the competition. This
microphone only picks up sound coming from thediom indicated by its name.
Your voice gets picked up as you speak in froritt &four voice won't be effectively
picked up if you talk into the other side of thecrophone. This kind of microphone
is used by newsreaders, presenters, and announagadio studios. You must be
careful when using a microphone because it is qetesitive. You should speak
while maintaining the proper distance from it. Y@oice won't sound decent if you
don't. Even if you turn a piece of paper or intddeply, the microphone will pick
up that sound, which will have an impact on yowgsam or speech.

ii.  Bi-Directional Microphones. Because the diaphragm is exposed to air on both
sides, this microphone only picks up sound comiamfthe front and the back. The
voice or sound is picked up from two directions$hrs instance as well, as the word
(bi) suggests. You can use this kind of microphimnecord an interview in a radio
studio.



Omni-Directional Microphone: selects sound coming from every angle. It responds
identically to sound coming from all directions agduges air pressure through
sound waves. The term "omni" might be well knowyeo. When we use the term
"omnipresent,” we indicate that God is "presentrgwbere.” An omnidirectional
microphone, on the other hand, captures sound fmbnangles. This style of
microphone is utilized when several voices are@rem a single show, such as a
radio debate or radio play.

Materials they are made with

Other microphones can be identified with the matehey are made up with. They
are broadly classified into two, which are: thegstge microphone and the velocity
microphone. These two types are explained and ibescbelow:

i.The Pressure Microphone: contains a thin metal diaphragm structured
somewhat like the head of a drum inside a rigich&aThis diaphragm is part
of the electric circuit so that when sound wavekestthe diaphragm, it vibrates.
This vibration produces corresponding signals filoat into the circuit system.

ii. The Velocity Microphone: Has a very tight ribbons of aluminium foil loosely
suspended in a strong magnetic circuit so that wdmamd waves touch the
ribbon, it vibrates, generating different amountwoifrent inside the ribbon. The
condenser and dynamic microphones are exampley. ddre give very high
sound quality though expensive. They can be useddtside recording or
broadcasting.

In addition to the types of microphones alreadyeted, there are numerous more
microphones made for specialized uses. These nhior@s are available in various
lengths and sizes. If you watch television shows, gould see a little microphone
attached to the collar. This is a unidirectionatmphone that is referred to as a
lapel microphone. Radio often does not employ thesss. Then there are the
lengthy "gun microphones," which are employed iarspproduction. Frequently,

these microphones are omnidirectional. Mics thatcordless are also available.
They may have been utilized in theatrical perforoesn They are not connected to
anything by cables or wires. They contain a timnsmitter that can broadcast
sounds to an amplifier. Let's talk about a handfuhese specialized microphones:



Lavalier: Cables or wires are not used to link them tolasingt They have a tiny
transmitter inside of them that can transfer addian amplifier. Here are a few
of these specialist mics that we will discuss:

¢ Noise cancelling microphonesin noisy environments, such as athletic events,
where the loudest noise may coincide with the gstatemand for clarification
by the commentator, microphones are frequently irequ Giving him an
omnidirectional microphone and letting him mandye lbalance between voice
and background noise is one way to solve this prabl

e Bass-Tip-Up: the selective emphasis of bass, which occurs whait@phone
responding to pressure gradients is placed where tis a substantial reduction
in sound intensity between the two points at whighsound wave is sampled. It
IS most noticeable when the microphone is clogbdasource.

c. Audio Console:Every radio broadcast production relies heavilyt@audio console.
It is the most important piece of equipment inpheduction facility and is also known
as the control board. For new announcers in pdaticthe complicated network of its
switches, knobs, meters, and even a computer, malsesry. The audio console,
according to Apuke (2011), is a piece of audio afmeption equipment. This implies
that the sound can be enhanced via the console.

Digital audio console

Source: https://www.alamy.com/stock-photo-digital-mixing-console-sound-mixer-control-panel-
closeup-of-audio-130435638.html




Idebi (2008) asserts that the console serves as@duit between the recording channels
and the microphone. It has switches, buttons, e&gral and faders that are used to control
and modify signals. The mixing console includes atous input and output points, many
of which are now digitally controlled. Despite tl#evelopment of contemporary
technology, the console remains a key piece of machin the majority of manufacturing
facilities. The majority of stations' broadcast soles are built and operated in a pretty
simple manner. The three main tasks of the cormmed, according to Reese et al. (2006),
are to mix, amplify, and route audio. The operatom choose any input or a combination
of inputs using the console. The incoming audieastr is then amplified by the control
board to the proper volume. Amplification referstb@ ability to adjust the level of an
audio signal passing through the console in reémschanging circumstances. Your
initial task should be to research the functiond applications of various radio studio
equipment the next time you find yourself in a casliation.

d. Tape recorder: Depending on the type of program or location, teisording device
can record sounds. Since Valdemar Poulsen's iaiti@eimpt to record sound on piano
wire attached to a hand-turned drum in 1898, tlwerding industry has advanced
significantly. Modern camcorders, minidisc playensd solid-state recorders all allow
users to create and edit high-quality digital rdawgs directly on computers of any
size and design. We thank new technology for enghieporters of today to report
live, studio-quality stories via satellite link orobile phone, which can then be played
directly on television or uploaded to the interrMiniaturization has enabled today's
reporters to report from the front lines of breakstories without being hinderedt
the individual level, computer editing programsyeti access your recordings at any
time, eliminating the need to play back recorditmselect the section you want to
alter. To the nearest thousandth of a second,degw can be cut, timed automatically,
sped up or slowed down digitally, sweetened byragltass or treble, and even looped
endlessly—which is very helpful for sound effedstuality cuts from news stories
can be saved immediately in the station computémpdayed on air with the press of a
button. Today, welcome to the future! Howeversletturn to the fundamentals before
we go too far.

e. Patch panel: This can be found in the control room. The patchegb&onsists of a
number of jacks that are connected to various imeain the control room. Similar to
how previous telephone exchanges connected phoriescards, a signal can be
transferred from one location to another usingtatpaord. The patch can be used to
connect any source to the console or, in an emeygémtransport audio around faulty



equipment. | also suggest visiting a radio stalib@al to you to see things for yourself,
in addition to broadening your readings beyondcingrse sections.

f. Monitor Speakers

The capacity to hear what is being done is cruoia@ny production. The producer can
thoroughly assess the recording or broadcast'gytlenks to a suitable monitor system.
It allows for changes and modifications to be mimle better software output.

g. Turntable
As long as there are two or more turntables, tlggnexer can cue one record while another

is playing.

h. Cartridge Tape
For announcements, music, advertising, and newssjtébroadcast stations use
cartridge. Additionally, they are helpful in thesation of music and sound effects.

i. Equipment in the Field

You must understand that radio station equipmenbigust housed in the studio; we
also have what is referred to as equipment inithd.fThey might also be referred to
as outside broadcast equipment. They are knowrhisgyname since they must be
utilized outside of the studio. However, that ddesrean you can't use them in the
studio because you could need them when you'reriogvevents outside. Modern
broadcasting has benefited from advancements itabignedia technology in that
users can utilize the Internet to transmit text e4mail or digital audio reports and
interviews regardless of how far they are from thation. This mode of
communication with a global network of news cor@sgents is mainly used by the
major broadcasting companies.

The only equipment necessary to obtain completditeé and packaged interviews
and reports immediately on-air from anywhere inileeld is a digital recorder, laptop
or notebook, and a cell phone - or better yetteallga phone. Although the high-tech
option might sound appealing, a reporter workinguafvom home quickly learns to
rely on himself or herself when it comes to tecbgatal equipment. Low-tech
solutions frequently end up saving the day. Thatoisay, there is a backup for
everything. Reporters with experience rely on thihike:



o Battery recording machines

o Robust Omni microphones with built-in windshield.

e  Small folding microphones stand for use on a table.
e Alip microphone to exclude untreated room acosstic
e  One long microphone cable.

LI::l.4 Self-Assessment Exercise

1. The is the functional base for programme ywtadn.
2. In radio broadcast, the listener depends on __ o betable to hear clearly and
accurately.

3. The : : : aaa@the tools of the trade

in radio production.

4. : : : are part oftebbnicalities of radio

broadcasting.
5. The is a necessary component of all elactrdevices such as cell
phones, radio stations etc
works by transmitting and receiving electrgneic waves.
is an electronic device that receives 8gaad radio waves that are
transmitted by the transmitter.

8. The function of transmitter is to picetl by the source of

information into a form suitable for transmissitinaugh the channel.

9. The duty of a Microphone is to t vlaaies in relation to the

sounds picked.

10. Microphones can basically be distinguished by the and

Attempt the following exercises by choosing théatigption of either True or False:
11. Microphone can be made so that they pick souna fvae, two or all directions.

True or False?



12 .Uni-Directional Microphones picks sound from altedition.True or False?

13.Bi-Directional Microphones picks sound from onlyeodirection.True or False?

14 Omni-Directional Microphone picks sound from onkyat directions.True or
False?

15.The Other type of microphones recognized by theekilas they are made wittan
be classified into twolrue or False?

16 Lavalier is a microphone hung on clothing at the leg ofipiants in a radio show.
True or False?

17.The audio console is not an important elementada broadcast productiofirue
or False?

18.The audio console is also called the control boknge or False?

19.valdemar Poulsen was firsaptured sound on piano in 1898ue or False?

20.Equipment in the field cannot be used inside thdist True or False?

S~
19
1.5 Summary

Radio broadcasting equipment will continue to adeain the face of technological
development. As an essential element in progranmougtion, the lack of it in any radio
station would definitely affect effective programmgiin the face of competitive media
environment. As the saying goes, a broadcast medigknowledge-driven society is the
one equipped with the state-of-the-art media teldyies. In this unit, you have learnt
about radio studio equipment and how they work. Mi@ue told that the radio studio is
room where transmission of people-oriented programmook place via a radioactive
wave. Equipment such as the transmitter, microphtape recorder, radio console, patch
panel, monitor speakers, turntable and cartridge lm found in this studio. The unit
discussed different categories of microphone armir thses according to the type of
programme and the environment where such progracamé&e produced.
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LI::l.7 Possible Answers to Self-Assessment Exercise(s)

Fill in the blanks with appropriate word/s:
1. The studio is the functional base for programmeipction.

2. In radio broadcast, the listener depends on somha @able to hear clearly and

accurately.

3. The studio mixer, microphones, computers, recorderamong the tools of the

trade in radio production.

4. Editing, fading, control of levels, sound qualitg garts of the technicalities of

radio broadcasting.



5. The transmitter is a necessary component of attreleic devices such as cell
phones, radio stations etc

6. Radio works by transmitting and receiving electrgnetic waves.

7. Receiver is an electronic device that receivesatggand radio waves that are
transmitted by the transmitter.

8. The function of transmitter is to convert the meggsaignal produced by the

source of information into a form suitable for tsamssion through the channel.

9. The duty of a Microphone is to convert sound imiabectrical signal that varies

in relation to the sounds picked.

10. Microphones can basically be distinguished by piekup pattern and the

materials they are made with

Attempt the following exercises by choosing théatigption of either True or False:
11. Microphone can be made so that they pick sournd e, two or all directions.

True

12 .Uni-Directional Microphones picks sound from altedition. False

13. Bi-Directional Microphones picks sound from onlyeodirection. False

14 Omni-Directional Microphone picks sound from onlyotdirections. False

15.The Other type of microphones recognized by theekigs they are made with
can be classified into two. True

16.Lavalier is a microphone hung on clothing at thg & participants in a radio
show. False

17.The audio console is not an important elementriadéo broadcast production.
False

18.The audio console is also called the control boarde

19. Valdemar Poulsen was the one who first captureddon piano in 1898. True

20.Equipment in the field cannot be used inside thdist False
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1.7 Possible Answers to Self-Assessment Exercise(s)

@1.1 Introduction

No organization or company works without a propeyanizational structure. The main

driver of this structure constitutes the personmékrefore, a personnel structure in the
broadcast station is such that there is a chatowatrol and unity of command. This means
that some people are superior to others; they isstienstructions, direct and monitor

others with a view to achieving overall objectivdghe station or organization. All these

are done through the manner the organisationuststed.

@ 1.2 Learning Outcomes

At the end of this unit, you should be able to ustind:
a. The structure of radio station
b. How the administrative department works

The Structure of a Radio Station
A typical radio station is like any media organisat As an organisation, there are

structures though which the organisation is runesehstructures define the roles and
responsibilities of each person working in the aigation. It also defines the place of
power and authority as it states the relationskiwvben one person and the other in terms
of who takes order and who is ordered. Below aramon structures and unit of a radio

station.



a. Administrative Department: Administration involves coordination of affairs in
any organization, company or firm. This crucial dement is responsible for a wide
range of tasks related to planning and monitoriige department coordinates the
efforts of all other departments into one wholeisTthepartment is in charge of
recruitment, welfare, promotion, development, diloe, and demotion or
dismissal of staff of the media house. The departm&ccording to Nwanwene
(2005) is headed by a director who is in chargeirafig and firing of staff, transfer,
promotion, labour relations and day-to-day admiaigin of the station. This
department has the following units:

e Accounting: It is in charge of collecting accounts, distrilmgtithe operating
budget, handling sales contact, etc.

e Payroll: This handles the monthly payroll of all personnel

b. Programmes Department:The department is responsible for producing a numbe
of the station's programs. It houses presenteoslugers, and research assistants.
The Programmes Director, who is in charge of théa@t's audio, comprising news,
music, and public affairs, is the department'sdeadccording to Asemah (2011).
Together with the production and news departmehts, programs department
purchases and arranges the content that the prdiigumes. This helps the sales
department to generate cash, which in turn enalesgeneral administration
department to streamline station operations. Tipardenent is tasked with creating
enough programming to last the full broadcast dagking it possibly the most
difficult job in broadcasting.

c. News and Current Affairs Department: The burden of gathering, analyzing, and
distributing news and other reports about currgahés to its audience falls on this
department. According to Ajidahun (2007), the deépant employs people who
work as reporters, editors, drivers, cameramenstgpetc. The director of news is
the chief. We also suggested that you visit anyrbyeaadio station during this
course and speak with the managers to stay cuomriow these departments
operate.

d. Engineering Department: All technical facilities are in good working ordianks
to this department. The transmitter, electricalicles; and vehicles used by the
station are all controlled and maintained by iteTdhief engineer oversees the



e.

department, which is frequently staffed by asststamechanics, electricians, and
machine operators in addition to a deputy and attedf members.

Accounts/Finance DepartmentThe department oversees all financial transactions
involving the station; as a result, it prepares pagls salaries and benefits and
advises the station on financial issues includinddeting. It maintains records of
all financial activities for the business, includipersonnel salaries, wages, and
benefits. It ensures that any money owed to tme isrcollected, keeps it safe, and
keeps the company's relationship with its lendetact. It is also in responsibility

of making purchases and ordering supplies, perfognain internal audit of the
business's books, and keeping an inventory ofrall dssets.

Commercial Department The main goal of this section is to raise money t
support the station's continued operation and exi&t. As a result, the department
solicits advertisements, makes announcements, fooksogram sponsorship, and
engages in other activities that will bring in mgifier the company. The department
occasionally works with customers to write advartistext. One of the radio
station's main revenue generators is this dividiowas about competing for radio
space with interested businesses and marketeramager who is a component of
the company's management team is in charge ofeihartnent.

LI:; 1.4  Self-Assessment Exercise(s)

Fill in the blanks with appropriate word/s:

1.
2.

Administration involves in any orgatiaa company or firm.

The administrative department is in charge of | , and of
staff in a media house.

In the administrative department, the directonigharge of and of
staff.

The programmes department handles the miugaprogrammes that are
carried out by the station.

The programmes department works in conjunction wikle and



6. The news and current affairs department is sadal@t the responsibility

of : and news and otpertsein current events to

its audience.
7. The maintenance of the transmitter, electrical iappks, and cars meant for the

station is handled by the

8. Payments of : , and all mattexserning budget planning are

handled by the accounts and finance department.

9. The commercial department of a radio station exéstaise that will help in
the continuous and of thieistat
10. It concerned with bidding with interested and companies alike.

|l/<.:'/|
1.5 Conclusion

As we have earlier pointed out, no organisatiam for company is expected to function
better without a well thought out structure to ntoniits affairs. Having this structure
represents a compass for guiding and running fagsbf any organisation. Therefore, a
personnel structure in the broadcast station regtivat there is a chain of control and unity
of command. This means that in terms of power atldogity. some people are superior to
others; they issue out instructions, direct and itborothers with a view to achieving
overall objectives of the station or organizatibmthis unit, you have learned about the
structure of radio station as well as various depants involved in running a radio station.
Departments such as administrative, Programmessiead Current Affairs, Engineering,
Account, and Commercial Department were clarifiedelation to how they function.
Taking a walk to any radio station around you avallang yourself the opportunity to read
recommended books will help you to understanddbigse better.

M

Nwanwene, T. (2003roadcast Media Management Made Simplakurdi:
Starix Communications.
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LI::l.7 Possible Answers to Self-Assessment Exercise(s)

Fill in the blanks with appropriate word/s:

1.

Administration involves coordinating the affairsany organization, company or

firm.

The administrative department is in charge of néwrent, welfare, and promotion

of staff in a media house.

In the administrative department, the directomicharge of hiring and firing of

staff.

The programmes department handles the productiearmfus programmes that are
carried out by the station.

The programmes department works in conjunction with production and news

departments.
The news and current affairs department is saddigld the responsibility of

collecting, processing and disseminating news dimer@geports in current events to

its audience.
The maintenance of the transmitter, electrical iappks, and cars meant for the

station is handled by the engineering department.

Payments of salaries, allowances, and all matmsearning budget planning are

handled by the accounts and finance department.
The commercial department of a radio station exsstaise funds that will help in

the continuous transmission and survival of themsia

10. It concerned with bidding air space with interdsadvertisers and companies alike.



