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Introduction

You are welcome to MAC221 — EDITING AND GRAPHICS OF
COMMUNICATION. This material is probably the firsif its kind in
Nigeria as there is nowhere you will find a locadlythored book on this
course. In this course, | have been able to shgrexperience both as
an academic and professional communicator, haviatked with the
best institutions in Nigeria in both categoriesvdrked as a reporter,
correspondent, writer, columnist and sub editohihie best titles in the
land, includingDaily Timesand The Guardian Presently, | teach in
Covenant University, Nigeria’s University of the afein the private
category.

The course deals with text and graphics and howeghbithem, in order
to make them fit for communication. The courseeishhical in nature,
and it is impossible to write by someone who has worked as
professional sub editor before. The course hasntar and minor
things you need to know about sub editing, espgciaith graphics.
You may have read so many things about sub edititige area of copy
preparation but probably not much about how graplaie edited for
meaningful communication. This guide provides infation regarding
how you can maximise the benefits of the knowletg® the course
offers.

Course Aims
The aims of this course are as follows.

1. Expose you to the very first volume on Editing @phics in
Nigeria and probably West Africa.

2. Prepare you for the knowledge that can make yortotegsional
in the area of graphics.

3. Help you transpose this knowledge into skills withich you can
impart others.

4. Make you a versatile text and graphics editor.

Course Objectives

At the end of this Study Guide, you should be abie

. decipher the details of this course

. unfold the responsibilities that await you in tlease and how to
carry them out

. obtain the advice and instructions you need tmvWolthe course

through
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Course Materials

1. Text books — The books and materials referencetiisncourse
have been carefully selected to complement youlystu

2. Dictionary

3. Computer Systems, loaded with graphic software iegjgdns

such as CorelDraw, PageMaker (or Adobe In Desilgigrosoft
Publisher, Photoshop.

Computer Peripherals — CDs, Flash Disks, etc

Old Newspapers

Layout Sheets

Calculator

Assignment File

©NOoOR

Exploring Editing and Graphics of Communication
The Technical Nature of the Course

One thing you should know from the onset is thét tdourse has some
technical areas and calculations that must be meaktEor instance, you
must have a working knowledge of most of the soféwapplications

listed above, and most of these applications al®ilegion-based. For
example, you may never be able to use Corel Drawufare bereft of

arithmetic. Other materials such as layout shewtslve some level of
calculations. You must be prepared.

Study Units

The following are the modules and study units ymita expect in this
course.

Module 1  Graphic Features of Communication

Unit 1 Introducing Editing and Graphics of Commeiiion
Unit 2 Format, Forms and Uses of Graphics

Unit 3 Devices of Editing and Graphics of Commuation
Unit 4 Input, Output and Storage Devices

Module 2 Typography

Unit 1 Text as Communication
Unit 2 Anatomy of Type
Unit 3 The Graphic Process
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Module 3  Text Editing, Graphics and Communication

Unit 1 Reasons for Editing

Unit 2 Introducing the Sub editors
Unit 3 Headline Casting

Unit 5 Editing of Text Graphics

Module 4 Image Editing, Captions, Layout and Desig

Unit 1 Photographs

Unit 2 Caption Writing

Unit 3 Layout and Design
Unit 4 The Printing Process

References and Textbooks

The books that were referenced in this course aybaply among the
best anywhere in the world. Just in case you coonesa an issue to
clarify from any of these books, please feel freedb so as the
publishers are clearly stated. Most of the books available for
purchase on the Internet.

Assessment Exercises

This volume has many self-assessment exercisehvahéicnot meant to
be submitted. But | must advice at this point ttiegse questions are
instrumental to a thorough understanding of thersmuYou should

endeavor to practice them. Any time you want tacfica any of them,

read the contents and then close the book and p@ttdra questions.

Another way you can help yourself is to alwaysangd summarise what
you have read in very few sentences and then campaur summary

with the summary in the book. If there is a markidterence, you may

not need to worry, as there are many ways by waishmmary can be
written. But just ensure that your summary contdhmes substance of
what you have read.

Tutor-Marked Assignments (TMAS)

Tutor-Marked Assignments are put at the end of yewarit in this
Course Text. You have to carry out the assignmeimsiructed, as they
are supposed to be graded. The only exemptionisoighthis Course
Guide which does not have one. TMA is supposedtoycsome 30 per
cent of the marks

Vi
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Final Examination and Grading

Any examination that borders on graphics is nevettem for less than
three hours which is what is recommended here. @&kamination
questions will always touch on the critical aspeofsthe course.
However, it is such that if you diligently do thelfsassessment exercises
and your tutor-marked assignments, you should retogse any worry
over your exams. 70 per cent of the marks areXams.

Warning: Diligence is Key

This course is such that you cannot grow or mastéryou are lazy.

Unlike courses which you can simply read and thefosan exam, this
course compulsorily requires that you both read prattice. These
have to be done regularly. There is really no enthé dynamism of the
course as new applications are being made everiaagater for the
needs of the increasingly sophisticated audienberéefore, when you
stop learning, you start dying intellectually, aymbi may not catch up
easily if trends pass you by.

Conclusion

Always bear it in mind that this course is practiceented. It is either
you are ready for it or not. At the beginning ok tkourse, please
familiarise yourself with the modules and unitsd @nen draw your own
schedule of study. Do not rely solely on the schedd the university.

Your own study schedule should complement thahefihstitution. Try

and read ahead of the next unit to be taught. Teknpnary knowledge

you gain from that will help in mastering what ywill be taught.

Summary

If you diligently follow the instructions given tgou in this guide, you
will be successful and become a thoroughbred psafeal, ready to fly.

Vil
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MODULE 1 GRAPHIC FEATURES OF
COMMUNICATION

Unit 1 Introducing Editing and Graphics of Comnmuation
Unit 2 Format, Forms and Uses of Graphics

Unit 3 Devices of Editing and Graphics of Commiaricn
Unit 4 Input, Output and Storage Devices

UNIT 1 INTRODUCING EDITING AND GRAPHICS OF
COMMUNICATION

CONTENTS

1.0 Introduction

2.0 Objectives

3.0 Main Content:
3.1 Definition of Terms
3.2  Editing and Graphics of Communication: A Defon
3.3 Graphics of Communication: Social Sciences
3.4  History of Graphics in Brief
3.5 Basic Types of Graphics

4.0 Conclusion

5.0 Summary

6.0 Tutor-Marked Assignment

7.0 References/Further Reading

1.0 INTRODUCTION

The phrase “Editing and Graphics of Communicatiba3 three content
words and two structural words. The content wonds the keywords
and they are: “Editing”, “Graphics” and “Communicat’. The
structural words are “and” and “of”. These conjumes, though often
meaningless in themselves, are joined to the conterds in order to
make the phrase “editing and Graphics of Commuioicatomplete and
meaningful. For a proper definition, it is necegstar pick the content
words one after the other and describe it as thasemwill logically
provide the platform to evolve a proper definitiohthe term. One can
only delve into the details of this course on thHatfprm of proper
definition.
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2.0 OBJECTIVES

At the end of this unit, you should be able to:

. describe clearly what Editing and Graphics of Comitation is
all about

. define concisely first, the individual words thatake up the
course and the course as a whole

. describe the course from the standpoint of sociahses

. explain the history of Editing and Graphics

. have a working knowledge of computer graphics.

3.0 MAIN CONTENT
3.1 Definition of Terms: Editing

This is a process of enhancing the quality of textgraphics through
amendment, as well as addition and subtraction atenals. Editing is
an improvement process by which a graphic item aglenadequately
readable, understandable or communicable. Editeugy lse done on
images, as well as on texts. Different kinds oftiedi that can be
performed on texts including structural, copy adl\ae proofreading.
Most layout and graphic software applications likhotoshop,
QuarkXPress and Corel Draw (and Corel PhotoPa#ntg the capacity
to edit, as well as manipulate graphics and texts.

The more the number of professionals who edit @lgcaor editorial
item, the more the quality improves. This is whyeutiting, two heads
are better than one. Part of this course is devioteditorial and graphic
editing.

SELF-ASSESSMENT EXERCISE 1
Define editing and list the software that can beduer editing.
Graphics

Graphics are texts, drawings, designs, illustration images that are
deliberately created via a medium by hand or sotheromeans in a
manner that makes visual, cultural, aesthetic anroercial meaning.
The creator of a graphic may draw an inspiratiammfrhimself, some
other beings or from his or her environment. Pleaste, graphics,
within the context of this course, are not meargsgldrawings. They
are deliberate creations. They are not accidentatts of serendipity.

2
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Graphics can be functional or artistic. When graplare functional, it
means that they are not mere impression but agtueléful or are
performing some particular functions. For instantiee texts and
photographs you see in newspapers are not for aewoy They are
published to inform, educate and inform. When theyartistic, they are
created for style to invoke or provoke one’s seataesthetics and
create some fantasy, feeling or figment of imagamat

SELF-ASSESSMENT EXERCISE 2

Define graphics, giving at least five examples. Hoan graphics be
functional or artistic?

Communication

Communication is the transmission of a message fom@ point to

another that produces some effect. According tooldalasswell

(1948), a useful and convenient way of describioagnmunication is to
make it answer these pertinent questions: Who sdyst? In what
channel? To whom? With what effect? Berelson argin8t (1964)

define communication as ‘the transmission of infation, ideas, skills
and emotions e.t.c by the use of symbols-wordsugas, groups e.t.c. it
is the act or process of transmission that is Ugualalled

communication’.

Hovland, Janis and Kelley (1953) define communarats ‘the process
by which an individual (the communicator) transnsitsnuli (especially
verbal) to modify the behavior of other individuéllse audience).

From these definitions, one thing is clear. Comroation is from one
party to another and it is effected when the perseceiving the
communication has made meaning out of what he basmunicated
and responded to accordingly. Where there is ngorese, then
communication is one-way. But when there is respposmmunication
has been done.

SELF-ASSESSMENT EXERCISE 3

Define communication and explain four stages of ¢benmunication
process, according to Harold Lasswell.
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3.2 Editing and Graphics of Communication: A Defintion

From the foregoing, it is established preciselyt tlediting is an
improvement process while graphics are texts origdesthat are
created. Communication is the process of transmita meaningful
message from one point. It is also established tpatphics of
communication means the creation of graphics toenmag&aning. From
a simple syllogism, one could therefore, definetiediand Graphics of
Communication as the process of improving textgraphics that are
created to be transmitted or communicated mearliggfu

The implication of this definition is multifariousirst is that graphics
are created or produced. Second is that graphitsnemicate. Third is
that graphics that communicate can be improved ufmn more
meaningful communication. The definition can therefbe reworded as
the process of producing and improving graphics foformation,
education and entertainmentWhen graphics educate, inform and
entertain, they are said to make the right meanWen a graphic
makes the right meaning, it implies that it hasrbé@ansmitted as a
message, instruction, idea or an impression.

SELF-ASSESSMENT EXERCISE 4

With your knowledge of the three keywords, defidéieg and graphics
of communication.

3.3  Graphics of Communication: Social Sciences

Graphic Communication is simply the process of pobag graphics to
communicate to an audience. Whether what you amramicating is
through a composed text, drawing, photograph,tréti®n or slides, you
are either communicating an idea, passing an ictsbrny sending a
message in a way that is culturally meaningful earyaudience. The
term “culturally meaningful” means that what yowe asommunicating
must be doing one, two, three or four of the foilogv

. Persuading
. Informing

. Educating

. Entertaining

Here lies the difference in definition from thattbé engineering people.
An engineer or geometrician is most likely not gpto define graphic
communication from the entertainment perspectivenghough he likes
to develop the technology in order to provide @atement for others.

4
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This is because it involves the development of masslgorithms that
are complex and may not be entertaining but onlytheraatical or
computational. In social science and as it concemmsn this book,
graphic communication must impact the audience that impartation
must educate, inform and entertain.

Graphic communication occupies a major place in ualis
communication, which, as the term suggests, is conration through
two or three-dimensional visual aids and forms. Efilectiveness of
graphics of communication is determined by the odteesponse of the
audience of that communication. When it is highliedive, it means
that the associated audience has responded higtilyiee versa.

SELF-ASSESSMENT EXERCISE 5

What is the area of convergence and divergencenerdefinitions of
communication graphics by social scientists andreggs?

3.4 History of Graphics and the Tools Used

Some of the earliest graphics and drawings knowth@éanodern world,
from almost 6,000 years ago, are that of engravedestablets and
ceramic cylinder seals, marking the beginning & thstoric periods,
and the keeping of records for accounting and itorgnpurposes.
Records from Egypt predate these and papyrus wad by the
Egyptians as a material on which to plan the bagdyf pyramids; they
also used slabs of limestone and wood. From 600B%50the Greeks
played a major role in geometry. They used graptucepresent their
mathematical theories such as the Circle Theoreuntlage Pythagorean
Theorem.

In the recent time, computers have been made morenul and are
now capable of drawing both basic and complex shape designs. In
the 1980s, artists and graphic designers begare¢otlse personal
computer, as a serious design tool, one that ceaNe time and draw
more accurately than other methods. 3D computephgta became
possible in the late 1980s with the powerful SGhpaters, which were
later used to create some of the first fully corepufenerated short
films. The Macintosh remains one of the most populols for
computer graphics in graphic design studios anthbases.

SELF-ASSESSMENT EXERCISE 6

Briefly trace the history of graphics up to thegaet time.
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3.5 Basic Types of Graphics
There are two main types of graphics namely:

1. Vector graphics, and
2. Bitmaps.

Vector Graphics

Vector graphics (Mukhopadhyay & Chattopadhyay, 208 those

which can be created straightaway on a computdrowitengaging a
third party system or facilitation. For instanceuycan type texts, draw
lines, curves, shapes and fill them with some cualithout the use of

any third party gadget or appliance. These are rginaeferred to as

graphic primitives and they, especially the shapes,generated from a
set of programmed algorithms that determine thesitmpns, length as
well as their directions. The following diagramg &xamples of vector
graphics.

Line Rectangle Circle with Black Fill

Figure 1: Examples of Vector Graphics: Line, Rectangle, @ircl
(with black fill)

SELF-ASSESSMENT EXERCISE 7

Describe vector graphics, with illustrations anaviibey are created on
your computer screen.

Bitmaps

Bitmaps or rasterised images (as technical perandsngineers prefer
to call them) cannot be imputed into your systerthaut the use of an
application independent of your computer. Unlikectee graphics

which are generated from a set of algorithms theterdnine their

position, direction, weight and length, bitmaps siehof tiny square-
shaped picture elements, which are called pixela reason why
bitmaps are also called pixilated graphics. Eactelps the small dot

6
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that a computer can recognise. Each pixel mapsaitm in an image
and has numerical color forms, each with a vallee photograph you
take with your camera is a classic example of mdyit graphic

Figure 2:  Photograph is the typical example of bitmap graphic

Other examples are scanned images. With the uaesodnner, you can
input a bitmap image into your computer. Many higesolution
scanners exist that can give high quality scangs.ebheer, you can also
get bitmap images from other sources such as clipraady-made
images that can be imported from elsewhere intagplication for use
or editing) and the internet.

SELF-ASSESSMENT EXERCISE 8

1. How does a bitmap graphic defer from vector graghic
2. What is a pixel? What are its characteristics?

4.0 CONCLUSION

Editing and Graphics of Communication is a coutse importance of
which cannot be overemphasised. In most of todaymss
communication —print, broadcast, advertising an@rimet — graphics
play a key role in the efforts to create meaningaflcommunication. In
some cases, without graphics, communication is @oowhile in others
graphics are the dominant elements that create ingeaviet in others,
without graphics, communication becomes empty. Hdoes it feel if all

7
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that you are reading in a newspaper is all textramdraphics! How will
it look like if the Internet is devoid of graphickwvill be boring!

In order to make the graphics in communication hewaaning, then
editing becomes imperative. Without editing, graghibecomes
frustrating, chaotic and annoying. Editing is tingprovement process
that must be carried out for graphics to perforen¢bmmunication role
of persuasion, education, information and entemaint. This is why the
definition is, the process of producing and improving graphics for
information, education and entertainmeifibe fact that the graphics of
communication, in their variegated manner, haseajefred history and
a bright future has made the study of importanceankind. This book

is designed to explore it in a manner that makesderstandable.

5.0 SUMMARY

In this unit, | succeeded in defining and descgbwmhat editing and

graphics mean and | looked at the individual comtaords first, and the
full title of the course as a whole. | also lookadthe course from the
standpoint of the social sciences, from you shtwalde appreciated its
importance to humanity. The unit also touched @nhistory briefly and

topped it with the basic types of graphics.

6.0 TUTOR-MARKED ASSIGNMENT

Describe Editing and Graphics of Communication frarsocial science
perspective.

7.0 REFERENCES/FURTHER READING
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UNIT 2 FORMAT, FORMS AND USES OF GRAPHICS
CONTENTS

1.0 Introduction
2.0  Objectives
3.0 Main Content
3.1 Bitmaps File Format
3.2 Forms of Graphics
3.3 Resolution
3.4 Uses of Graphics
3.5 The Graphic Process
4.0 Conclusion
5.0 Summary
6.0 Tutor-Marked Assignment
7.0 References/Further Reading

1.0 INTRODUCTION

Unlike vector graphics which can be used in anyliegipon, bitmap
images must be saved in some formats before thaybeausable.
Originally, many bitmap image files are heavy anastrbe resaved in a
format that is lower in size, and not constituteuaden on the work or
the application where it is going to be used. Ddfd file formats exist
but they differ in the manner they support imagenbps or vectors, and
the way they compress them.

2.0 OBJECTIVES

At the end of this unit, you should be able to:

. differentiate formats that graphics are availahle i

. identify where those formats are available and ssibée

. state the different forms of graphics in terms \a$ual
presentation

. state the meaning and importance of resolutiorraplgcs

. describe the different uses that graphics can benpu

. describe the graphic process.



MAC221 EDITING AND GRAPHICS OF COMMUNICAMI

3.0 MAIN CONTENT
3.1 Bitmap File Formats

The formats include but not limited to JPEG, TIFHDF, PSD, CPT.
They are explained below.

JPEG

JPEG is a standard format for image compressioreldped by the
Joint Photographic Experts Group (chiefly in theitelth States).
Because of its high-end and highly effective corapien system, its
use cuts across several platforms of graphic, webirmage processing
applications. JPEG can be used on any color modm fihe 8-bit
grayscale, to the 32-bit CYMK (Cyan, Yellow, Maganand Black).

The JPEG system can compress an image file fromhizhwis low
compression and high quality to 255 (high compoesbut low quality)
and still have an appreciable amount of qualityt tten be used in
publishing. The astonishing compression ration rmalklBEG files a
compression of choice for websites. New featureghénsystem allow
you to attach image properties and values as wsll restrict
compression to a specific area of the image.

TIFF

The Tagged Image File Formats also have good casipre ratio but
probably not up to that of JPEG. It is not widesed as JPEG because
it supports up to seven encoding schedules, thdaughapplicable in
both grayscale and color undertakings. The diffessitoding routines
means there are different versions of TIFF. Anotlisadvantage is that
it cannot save information for duotone color moderethough it is
good for CYMK and RGB. Besides that, TIIF files dake some time
to load when they are compressed using Packbitg32ar CCIT
because it takes the application decode it.

PSD

Every designer using the Adobe Photoshop grapiptcaion must be
used to the PSD file format. The Photoshop is aaginediting
application that is popular with graphic designéise PSD file is the
Adobe Photoshop default file saving format. Thigrfat is so native to
Photoshop that it may not work successfully or lairasome other
applications. PICT files have similar limitations they function only

10
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perfectly well in Mac Operating System. Before y@an use PICT in
other systems, it has to undergo some changes pmaperties.

PDF (Portable Document Format)

The PDF or Portable Document Format is perhapgdse popular file
compression format. This popularity may not be ummexted with its
flexibility and cross-platform features which alloyou to use it in
nearly all word processing or graphic applicationse PDF system is
based on the PostScript imaging system which displaith high

precision contents that have been compressed. DRESEIpt system
operates the PostScript language to describe groautlaof vector and
bitmap images for display and for printing uses.

MPEG

MPEG, an acronym for Moving Pictures Experts Grospa standard
for compressing both audio and audio data in a thay they can be
stored or transmitted. MPEG is the moving versibaREG.

SELF-ASSESSMENT EXERCISE 1

Explain at least three formats in which graphic barsaved and stored.
Explain the PSD and JPEG file compression systems?

3.2 Forms of Graphics
2-D Graphics

Two-dimensional computer graphics are the compodsed digital
images that are generated mostly from two-dimemgionodels. 2-D
graphics will not normally show all sides of an etij but they can
adequately represent objects. For instance, if want to represent a
cube on a page, you could simply draw a squaredeesent it and call it
a cube. Another example is if you want to represesdccer ball with a
graphic. You could simple draw a circle and dratenspersing lines to
form the squares. With this, 2-D convincingly offean acceptable
representation of a real world.

3-D Graphics

Assuming you want to represent a triangular prigay could go ahead
and use a simple 2-D shape to represent it. Buhvdetails need to be
studied about the object you are trying to represgou would soon
discover that your two dimensional shape was gyassidequate. This

11
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is where the 3-D option comes handy. A triangulasmp that you have
represented with a simple shape actually has foesgo it, namely the
three triangle sides and a base. The followinghidlastration of a 3-D
shape.

Figure 1. A three-dimensional triangular object

In the foregoing diagram, four sides have been ¢oetbto give an
impression of a triangular object which would hastherwise been
represented as a simple, primitive triangular sh#&pelose look at the
diagram shows the first triangle which you seeha&sftont view and is
represented with the weighty triangle (the darkee)o The other two
triangles are not visible to you which is why theg represented by the
dotted lines (engineers and geometricians call thiglden lines). If the
objects are disassembled, the four parts that itotesthem become
easily discernible as shown in the figure.

12
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Ll Ll
a® LA
o ® N ®
v * 4 s
L . L .
L . L .
L] . L .
L] . L .
L] . L .
LY L] . L .
LAY L] . L .
4 S N . o .
U4 LY N . 'y .
Y Y [ ] . L .
4 ‘ ) . N .
'l ‘ ~ . N .
‘ 1 L] 2 . L] 3 .
Y LY . .
+ base % N . N .
A Y N . ~ .
4 A Y n . a .
4 A Y N . ') .
£ 2 Fuspssmusssnnnns® PusmmmsssEmmsssi

Figure 2:  The four parts of a 3-D triangular object in UniE@ure 1

Three dimensional drawings are more vivid in engiimg designs as
shown in the following diagram in Unit 2 Figure B engineering
designs, forms that are created are far more contpln the triangle
object shown above. The diagram shows three pdrishvare drawn in
three dimensions showing the various parts of ¢iie form.

Figure 3:  Three two-dimensional parts projected from the fxn

(Two) 2-D are flat images which can be cut out assemble together to
form three-dimensional objects. Two dimensional wings are

produced to show the designs of different partshoée-dimensional
objects. Some software applications have threessineal transform

filters, which allows you to manipulate flat twontensional images to
look like three dimensional. Photoshop can let ymeate three-
dimensional stuff by adding shadows, extrusionamtour. In round or

13
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conical shapes, you can determine the point ofezuby adding a wire
frame with which you are able to determine thosatso

Animation

Animation is another type of graphic which can bedified from either
two- or three dimensional drawings depending on twyau want.
Animation begins with the creation of a databasé¢hef objects which
are produced sequentially, with a measure of tihoéted to a sequence.
When these sequences are played by animation seftteey give an
impression of motion, thereby making those objacisnated.

The sequence of computer animation is created ry $pecifying the

storyboard (what the action will be like). The aftfe that make the
storyboard are distinctly identified. You may céilese the dramatis
personae. Each object must have a shape and itsnmvement as

described in the storyboard. Still image framesgaeerated manually,
or with the use of the relevant software, to sineithe sequence of the
desired motion.

SELF-ASSESSMENT EXERCISE 2

1. lllustrate the differences between two-dimenaioand three-
dimensional images, and explain how two-dimensianages
can be transposed into three-dimensional.

2. Describe animation graphics and how they work.

3.3 Resolution

You must have read that resolution is a vital eleinre a bitmap image.
Each image has a pixel dimension which is the nurabpixels set both
horizontally and vertically in the image. The chamof an image on your
computer screen depends on the pixel compositiothaf image in
relation to the pixel setting of the computer monit

If you have a 21-inch computer monitor and you haweimage that
measures 800 pixels in length and 600 pixels irthwithen that image
will be smaller on the screen because your scregnaccommodate
nearly double the size of your image. When pregayour image,

especially for the Web, you must ensure that thegens such that it can
be viewed without difficulty in a variety of screen

All these point to the vital importance of the quyalour pixel detail.
When you begin to put into consideration the nundfgrixels that exist
in your image when it is printed out, which is me@d in pixels per

14
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inch (ppi), then your concern is about the digitedail or “resolution” of
the image. When you adjust the resolution of image; are simply
controlling how the pixels of that image conformthe amount of space
in which it is going to be printed from the print&four printer will treat
each pixel as a dot. From there it is easy to deter how many dots are
contained in an inch. Hence image resolution isutated in terms of
dot per inch (or dpi).

Please note: that your image has the proper résolah your computer
screen is not a guarantee that your image will coatewell from your

printer. Most printers have been built to handlgropm resolution from

the computer. But if the capacity of your printsrlow and does not
configure well with what is coming from the printgou are faced with
the problem of pixilation, which is a computer auitpvith large, ugly

looking pixels that make the image poor. In order dorrect the
pixilation problem, many printers can be fitted lwimore memory
which enables them print images with more dotsipeh.

SELF-ASSESSMENT EXERCISE 3

1. What is an image resolution in computer gragshic
2. How important is it in graphics?
3 Describe two ways that resolution problemslmamesolved.

3.4 Uses of Graphics

Advertising and Entertainment

The use of graphics have revolutionised advertipiagtice and boosted
entertainment. In the time when cost of shootingoanmercial is
skyrocketing, computer graphics have come to teeue either by way
of graphic texts and design or animation or botirt@n films also sell
very well, and in several cases have box office. lBesides that on your
mobile phones, graphics provide the entertainmdménathe calls are
coming in. Most or all of the graphics on the etai@ment devices have
been produced from the computer.

Publishing and Multimedia

It is in publishing that computer graphics is megible. The high
visibility has got to do with the fact that publisg has a mass audience,
which can be as few as hundreds but as large &smsibr billions. The
World Wide Web now has billions of people who visites that must
contain some graphics in order to make meaningnéont There is no
website that does not contain a graphic no materd$mall it is.
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Newspapers that do not have nice graphics wilwhéde ugly websites
will attract fewer visitors. A newspaper with goadntents and good
graphics is not only the delight of an audience dlab the joy of the
advertiser and his agent, because it provides d glatform for them to
sell their goods and services.

SELF-ASSESSMENT EXERCISE 4

1. How vital are graphics in the multimedia andblmhing
business?
2. What role does graphics play in the newspapanut?

3.5 The Graphics Process

Before graphics can communicate, it must follow racpss (Baran,
1999, Bertoline & Wiebe, 2005). This process hamesstages. Each
stage has its distinctive features.

The first phase isproblem identification. Here, this problem is
objectified into points and these points may bendpmsed into
questions. By asking those questions, what youtrgieg to achieve
becomes very clear. It is important to note at ege that “problem”
does not necessarily mean a difficulty or a chgkent could simply
mean idea, impression, feeling, imagination, thaughd so forth which
can be communicated. In research, a problem statesimaply means a
statement of what you want to do.

The second phase vgsualisation. After listing out the objectives and
putting them into questions, you should look out tlee key concepts
that comprehensively encapsulate the whole idéasoproblem. A good
way of doing this is to look for the keywords iretproblem statement.
The keywords must be such that when all of themdmned, they
adequately represent succinctly the problem youtrgieg to resolve.
You begin to picture how those concepts are ableesolve the issues
that are involved. The third stage is where youirbég sketch out your
ideas in form of graphics. Thiketching stagecomes before the next
phase opreparation, where you begin to subject your representation to
judgment in order to determine its worth. This kaau to the final
stage ocommunication.

SELF-ASSESSMENT EXERCISE 5

Describe the stages of the graphic communicationgss.
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4.0 CONCLUSION

Graphics can be identified within the context adfitHormats and forms.
Whichever way you look at it, resolution counts dese it helps
determine quality, with regards to pixilated gragshiQuality is critical
because the usage of graphics, especially in aessmin like
advertising, where appeal is a critical factor, tmave crossed the
various stages that help guarantee that qualityoblem statement,
visualisation, preparation and communication aesnt.

5.0 SUMMARY

The unit examined the several formats and foundttte@JPEG format
has a preponderance usage especially in 2-D andbBrap graphic
forms. Graphics, however, go beyond these two forAr@mations
constitute another example of graphics and the dorof storage is
usually the MPEG format which is far heavier thdheo formats. The
unit also examined resolution as a critical faactothe quality and usage
of graphics. The unit ended with the four-stagegi@process.

6.0 TUTOR-MARKED ASSIGNMENT
Of what importance is resolution to graphics?
7.0 REFERENCES/FURTHER READING
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1.0 INTRODUCTION

Graphics do not just occur. They are created. Tieation process
involves the deployment of facilities and equipmesthout which the

job will be Herculean and almost impossible. Can yoagine an artist
wanting to create a graphic page that will be tmattsed to thousands of
people without the computer? It means you haveréate thousands
manually and that may take thousands of hours. tBaitdevices by
which you create your graphics and edit them haadarthings simple.
These devices and more are what this unit is allitb

2.0 OBJECTIVES

At the end of this unit, you should able to:

. tell the difference between the hardware and soéwianensions
of the computer

. describe succinctly the devices that are deploydanwyou
engage in graphic designs

. put in use the user interfaces that are relevagtaphic design.
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3.0 MAIN CONTENT

3.1 Associated Terms of a Computer System
Hardware

The termhardware covers all of those parts of a computer that are
tangible objects. Circuits, displays, power supplieables, keyboards,
printers and the mouse are examples of computdnaae.

Software

Software refers to parts of the computer which do mave a material
form, such as programs, data, protocols, etc. Taeraifferent kinds of
software.

System Software

System software are programs that are pre-instadlgdur system when
you purchase them. They are called low-level sa#waecause, unlike
application software that the end user or the pagehneeds in order to
perform some specific task (like accounting, gragplesign, play games
etc), system software operate the hardware in thekdround and

generate the user interface and allow the operaysgem to interact
with the hardware. System software files includedries of functions,

system services, drivers for printers and otherdware, system

preferences, and other configuration files. Thegpms that are part of
the system software include assemblers, compifdes,management

tools and system utilities.

Operating System

An Operating System (OS) software is also a softwhat consists of
programs and data that help coordinate the funstioh computer
hardware. But unlike other system software, you tmuastall an

operating system to enable your use of applicasoftware. An

operating system functions in tandem with othertesyssoftware to
ensure the proper function of the hardware. Ithis tcomputer's most
necessary software that mediates between the cempatdware and
other software systems. No computer can functidghomt an operating
system. It provides the platform for the executdmther programs and
application software. Operating systems are foumdlmost any device
that contains a computer—from cellular phones armtkos games to
computer servers. Examples of operation systemsiarex, Microsoft

Windows and the Mac OS.
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Application Software

In information technologyApplication software, also known as an
application or an ‘app", is computer software designed to help the user
perform singular or multiple related specific tasks helps to solve
problems in the real world. Examples include emnisep software,
accounting softwareand office suites and mediagokayAn application
helps you perform a task.

An application thus differs from an operating systéwhich runs a

computer), a utility (which performs maintenance ganeral-purpose
chores), and a programming language (with whichpder programs
are created). Depending on the activity for whitkvas designed, an
application can manipulate text, numbers, grapluc® combination of
these elements. Some application packages offersidenable

computing power by focusing on a single task, sagkvord processing.
In this book, the focus will be on graphic applicatsoftware.

SELF-ASSESSMENT EXERCISE 1

1. Explain the hardware and the software componenésanimputer
system. Can one function without the other?

2. A computer system is nothing without the syssaftware. Does
this statement make meaning to you?

3. A computer system is empty without an operatsygtem.
Discuss this statement and list few examples ofoperating
system.

4. How important is an operating system to grapdyplication
software?

5. What category does a vector graphics editomgglo

6. How important is application software? Can apbra artist

operate without it?
3.2 Computer Graphic Devices
Computer System

The computer system comprises basically the cept@tessing unit
(CPU) or simple “processor” or “computer” and awadkdisplay unit
(VDU) also called “monitor”. The VDU is the scred¢mat displays all
that is taking place in the CPU. The monitor comsgsi the display
device, the circuitry and the box or enclosure. Adern VDU is thin
film transistor crystal display thin panel whiledel monitors use a
cathode ray tube which is somewhat similar to time seen in a
television set.
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The CPU is that crucial part of a computer systhat tarries out the
instructions of a computer program, and it is thede of the computer’s
functions. The CPU carries out each instructiontled program in
sequence to perform basic logical and arithmetadgbrithms in an
input and output system that manifests on the monithe major
components of a CPU are the processor, the hakd this circuitry, the
Random Access Memory and the power system.

Figure 1: A photograph of a desktop computer system showing a
CPU, monitor, keyboard and mouse. (See input dgvise
below)

3.3 The Notebook

A notebook, popularly called laptop is a personamputer designed
for mobile use. A laptop integrates most of thadgp components of
a desktop computer, including a display, a keyboargointing device,

speakers and even a printer (in few cases) intogéesunit. A laptop is

powered by mains electricity via an AC adapter, aad be used away
from an outlet using a rechargeable battery thauik into it.

A laptop battery in new condition typically storesough energy to run
the laptop for three to five hours, depending oa domputer usage,
configuration and power management settings andnthaufacturer.
When the laptop is plugged into the mains, theebgttharges, whether
or not the computer is running, except in a fewesasaptop computers
are fast becoming the vogue among young peoplengywrimarily to
their mobility.
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Figure 2: A photograph of computer notebook or laptop andhits
adapter cord

SELF-ASSESSMENT EXERCISE 2

1. Describe the basic components of a computer system.
2. What is a notebook?
3. How does a laptop computer differ from desktop?

3.4 User interfaces
Graphical User Interfaces (GUIS)

Whichever computer you are using or whatever yeusing it for, you

need the user interfaces to be able to use it seftdly. A Graphic User
Interface (GUI) or “GOO-ee” (Reavy, 2001) as ismpyonced by some
people, can be described as an interactive modeeration that comes
with the functioning of many programs. It makesed#sier for people
with limited computer skills to work with and usensputer software. It
is a visual front to a piece of software that lirike user to the internal
workings of a computer, or piece of software. ThglGan also be

defined by its visual elements which simplify thayathe user interacts
with the computer.

Pointing Device

The most common component of a GUI is a pointeris Tdan be

described as graphical image on a screen thatatedidhe location of a
pointing device, and can be used to select and nuyects or

commands on the screen. It commonly appears asg@daarrow but it

can be changed as preferred.

Menus
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Menus allow the user to execute commands by sete@tom a list of
choices. Options are selected with a mouse or giberting devices
within a GUI. A keyboard may also be used. Menus @nvenient
because they show what commands are availablenfibisoftware.

Common Widgets

A widget is an element of the GUI that a computeerunteracts with
and is also known as a control. They are what jarogners use to build
GUIs. Examples of widgets are text boxes, butt@tspllbars e.t.c.
Scroll bars are used to view the contents by movegn up or down.
Buttons are used to instruct the operating systenasks.

Icons

An icon is a tiny graphical image, small picture object which

represents a file, program, web page or commandsd&ticons have
very many functions depending on what icon it They can be used to
open documents, execute commands and also runapnegrAlso,

documents using the same extension or documeritopiea with the

same programs have the same icons so they ardyusaeay easy to

recognise.

Window

A window is an area on a computer screen whichopers the task of
displaying information, independent from other womd or parts of the
screen. Windows can easily be manipulated. For pigm window can
be opened or closed. A window can also be minimiséds is when a
button at the top right corner of the window, whlobks like a hyphen
or the minus sign is clicked. Also, the maximisgktaan be performed.
There is also the restore task. Windows can bestatjuor put behind
another window.

4.0 CONCLUSION

Hardware and software are germane to the operatbras computer.
Without the hardware, the computer is naked ordilg empty. Without
the software, the computer cannot perform any §ipgesk. Before you
are able to carry out any graphic task, you mustalh a graphic
software application or system software that hagraphic utility

attributes. Even when you have these two assets,skth need those
elements that help you communicate between the waaed and
software. These are called user interfaces. Whetbar are using a
desktop computer or the Notebook, you cannot dbowit them.
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50 SUMMARY
The unit differentiated hardware from software aidl a breakdown of
what the latter is all about. It stressed thaté¢hes aspects, though very

crucial to the functioning of the computer, cannmke much unless
you engage the use of graphic devices and usefaoés.

6.0 TUTOR-MARKED ASSIGNMENT

Discuss the Computer User Interfaces that you ceplog when
designing graphics.

7.0 REFERENCES/FURTHER READING
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1.0 INTRODUCTION

The CPU is the brain of a computer, but brain ithimg without an
input device. An input device is usually a perigienardware that
provides the data and control signal by which safewinteract with
hardware, to produce a result. Hardware and soéwaed data input
for a specific output. A device is needed to besdblinput these data,
hence an “input device”. But the success of antigigwice is made real
in storage and output devices. This explains wig/uhit is all about the
three categories of devices.

2.0 OBJECTIVES

At the end of this unit, you should be able to:

. describe what input devices are and illustrate wittgraphs and
pictures

. describe what storage devices are and give examples

. describe what output devices are and give examples.

3.0 MAIN CONTENT

3.1 Input Device
The Keyboard

The keyboard which is perhaps the most commonly ugaut device is
used to enter alphanumeric data into the complitprovides keystroke
shortcuts, make menu selections, play games aridrpeseveral other
tasks. There are different types of keyboards. dliferences arise
owing to different manufacturers, purposes for Whibey are meant,
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and whether they are built separately or inbuils@me systems as in a
notebook. However, a typical keyboard should haatevben 82 and 110
keys and must have at least four sets of keys, lygame

. Alpha Keys: These are the popular keys you use in typing you
ABCD... to Z. You switch from a capital letter to sinatter by
the use of a function key called “shift”. Alpha leeglso contain
such characters as +,?, =, etc. It should be nttatl such
characters may be found elsewhere on some othess tyb
keyboard.

. Numeric Keys These are the keys from 0 to 9 and some
characters like @, !, (, ), #, etc.

. Function Keys: Usually F1 to F12.

. Control Keys: These are keys you use in performing some tasks.
They include Del, Pg Up, Pg Dn, Shift, Caps lod,tshift,
Microsoft Key, Fn, etc. The following images showtygical
keyboard.

Figure 1: A typical keyboard

As stated earlier most laptops have their keybogrdmsiilt. It should be

noted that despite the fact that the keyboard-tsuift, it is regarded as a
computer peripheral. The following photograph ifaptop bearing a
keyboard.

Laptop keyboard

26



MAC221 EDITING AND GRAPHICS OF COMMUNICBMN

Figure 2: A laptop with its keyboard
Mouse

Basically, a mouse (plural: mice) is hand-held devithat has a
corresponding pointing device displayed on the asterpmonitor. The
movement of the hand generally determines its jposdn the monitor.
Computer systems cannot function if you do not asewouse. The
pointing device is the cursor in the shape of aovawhich you use to
touch, activate, drag, draw, drop, resize, red@ousomething in the
computer.

Different types of mouse are available. In the na@ital mouse you
have the ball-rollers that determine the X and hclions of motion of
the mouse. Laser mouse uses laser while the optioake uses LED
and optoelectronic sensors to detect the direction.

Figure 3:  Input Device: The Mouse

The Scanner

A scanner, in some respect, is also regarded ag ugvice though
computer technologists often refer to it simplyaadevice for generating
and transferring image into the computer. Howegeaphic artists and
graphic experts regard it as an input device. Aaseacopies an image
from a paper surface. Such image could be a phaypbgor some other
image and convert it into a digital format, basadsome pre-determined
parameters and display it on the monitor for furthetion. Such further
action could be storage, editing, manipulation ionpéy for viewing.

Most software applications have an input processnfithe scanner.
Scanners are very useful tools that graphic anis¢sfrom time to time.
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SELF-ASSESSMENT EXERCISE 1

1. Describe the four types of keys on a typical keyd@and explain
their functions.
2. What happens if your computer does not havénpat device

such as a keyboard?

3. What functions does a mouse perform?

4. What is the difference between the mouse amdelyboard?

5 Describe a scanner. Do you regard it as an idgute?

6 Describe three different scanners that you krama illustrate
how each of them works.

3.2 Output Devices

The printer (also called a hardcopy device) is riegor output device

and no graphic artist can do without it. Where ¢hisrpaper work, you
must use the printer. Printers create graphicsdbasdhe data sent to it
from the CPU. Most printers print these graphicglas. The smaller
these dots are the more the quality of the primadter. The resolution
or the quality of print is calculated in dots pech. The more the dots
are, the more the quality of the print. Printers pant either in color or

black and white. The following are the types ofnpers available.

Examples are dot matrix, inkjet, laser, electrostaimong others.

3.3 Output Media

The printer uses different kinds of media foratgput. Paper, though
the most popular, is only one of the means by wigcphics can be
impressed.

Paper

Paper is made of cellulose materials that are gr@anm mixed together
in a production system called calendaring. Theufest of the typical
paper include the weight, which is defined in teohkeaviness; opacity
which is defined in terms of its degree of impendoess to light, grain
which is defined in terms of the direction of thaigs vis-a-vis the cut
of the paper, finish which is defined in terms dfether it has gloss
coating or mat quality varnish.

Most paper is produced from wood fibers, grasses, ffax and its
quality depends on calendaring during the manufexgu During stock
preparation in a paper mill, the raw paper passesugh the refining
rollers for the surface finish. The more the papasses through the
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rollers, the more refined the paper. Therefore quagbers as newsprint
(the one you print newspaper with), serviette and like are less
calendared, therefore of low texture. In the cadeimd) process, the
paper can be coated with some substance to créatitea finish.

The texture of a paper is calculated in “gramma@e”gsm) in West
Africa and elsewhere. The newsprint is 56 gsm thosgme variety
could be as high as 60 gsm. Also available is theggm which most
authors in Africa and Southeast Asia use to prodosks. The 80 gsm
is the type whose pack contains 500 sheets. Thigisype that people
use most for computer printers. Many Nigerian &fdhnaian printers
called the 70 and 80 gsm “bond” papers. The bompepean be high as
100 gsm in some cases. More calendared papersdiase and mat
quality, and they have more utility value when as@rinting in color.

Some highly calendared paper can be as high ag8&@®0that can be
useful not only in printing but packaging.

Film

A printer can also print on a thin non-paper swfaach as a film. The
thicker the film, the easier a printer is able tompon it. A printer can
also print film negatives which can be stereotypedoroduce color
prints, though here, there is an argument thatqginaity will be far

lower when compared to color that is digitally autpd (color

separation).

SELF-ASSESSMENT EXERCISE 2

1. Discuss two basic types of paper and how pppmressing can
yield different textures of paper.
2. How many media types for a printer do you know?

3.4  Storage Devices

In graphics, your storage devices count a lot. Thibecause a good
chunk of your designs have raster graphics whiah quackly eat up
your computer memory. When your computer memoigvesioaded, it
affects the speed of your computer as the perfocmabecomes
unsatisfactory. The old storage devices such ggpyladisks and Zip
discs have become inadequate and outdated to ppagduun work. If you
do not have a back up for your files, your systeayrand up shutting
down and you end up losing your work. Thereforeyrygiorage devices
and the way you back up your work become very atucthe following
are popular storage devices.
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Compact Discs (CD) and Digital Versatile Discs (DVD

Most CDs have up to 700 megabytes capacity but D¢Brs have

higher capacity. It is not unusual to see sub esliburning CDs and
DVDs to archive the built pages immediately aftbeyt have been
published. Discs have been found to be reliabléhenshort time and
they are often not affected by the computer virlremvcompared with
other devices. But they have also been found ta bitim of time as

they can easily be affected by heat, cold and suthner vagaries. This is
the reason why discs should not be solely reliednuip you want to

store your work over a long period of time.

Flash Disks

Flash disks which are connected via Universal $&is (USB) ports

do come in various capacities. Some can be as stadl0 megabytes
while some can be as big as 10 gigabytes. Theitl spigysical sizes

make them preferable to many other storage devitesever, they are
highly susceptible to virus attack, most especidllyour computer is

connected to the internet. It is necessary thatigsetall effective anti-

virus software on your computer and ensure you gond deep

scanning before giving access to any flash disc.

Hard Drives

Hard Drives provide a reliable option to back upiydles. There are
two ways to do this back up. If you are using WwdoOperating
system, Microsoft has a process for internal baakiufles on the hard
discs that came with your computer. Otherwise yowld get an
external disk to back your files. External hardvds come in different
sizes. Some can be as high as 100 gigabytes. Haesdan also be
attacked by virus but they are less susceptible ftesh discs. In a
newspaper set up it is necessary to have a hare trat is networked to
all the subeditors’ computers. This is besides lthed disc on the
individual computer.

4.0 CONCLUSION

For a successful career in editing and graphiceooimunication, the
knowledge of devices is vital. The devices are roftategorised into
three — input, output and storage. Knowledge hesans that you are
able to use these devices very well. For instath@escanner is a typical
input device. Any graphic artist or page desigreusd be able to use it
efficiently. Some storage devices are not reliabler instance, some
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compact discs easily give in to heat while somshfldisks are at the
mercy of computer viruses. The output devices pkaters help you
produce in black and white or color the graphicsyomr computer.
They come in different categories.

5.0 SUMMARY

This unit looked at the input, output and storageicks of the computer
and concluded that you need the three of themydor to be able to
create graphics and make then communicate.

6.0 TUTOR-MARKED ASSIGNMENT

Discuss two input devices that you know with regatd graphic
communications.

7.0 REFERENCE/FURTHER READING

Bertoline G.R. & Wiebe, E.N (2005)Fundamentals of Graphic
CommunicationsNew York: McGraw-Hill Higher Education.
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1.0 INTRODUCTION

Typography is the design and use of typefaces ameans of
communication. Gutenberg, associated with creatnagy letterforms
and the development of moveable type, is often roegh as the
originator of typography. Typography began with thandwritten
letterforms and it captures everything from calijgy through digital
type, and type on Web forms.

2.0 OBJECTIVES

At the end of this unit, you should be able to:

. identify text as communication

. state the elements of type

. describe what typography is

. explain the meaning of hot and cold type

. explain the difference between a font and typeface.
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3.0 MAIN CONTENT
3.1 Text as Communication

It is important to know that the main objective axfiy graphic is to

communicate. The reader is looking at your desigajting to be

informed, educated or entertained or all. Any tghiecnformed reader
will accord attention if he or she is able to enjbgse three ends. If two
are available, he or she may still pay some atien8ut when none of
the three ends is available, he or she is in ayhwarrget rid of that

publication. Today’s readers are more sophisticdbesh ever before.
The benefits of information and communication texbgies (ICTs) are

the varieties of opportunities and options that thader can choose
from. Therefore, if as a sub, you are not doingryol well, the readers
are out there to teach you some lessons by nohguyyur publication.

The subeditor or designer’s choice of typeface rbestione properly in
order to guarantee adequate legibility. Legibilisy enhanced partly
when there is adequate contrast between the typefand its

background. One of the ways to determine that yexts are legible is,
when you keep using a particular typeface and yeader will keep
buying without complaints. It means your audiensevell acceptable
and familiar with it. Where there is legibility, éhe is also readability.
Where there is readability, there is communicatigvhere there is
communication, there is understanding and appreniat That

appreciation is made manifest in the purchase afr yoewspaper,
functional visit to your website or response to tydesign. Any good
journalist should have a good knowledge of typobyad his helps him
to write his or her story in a manner that assfstssub editor.

SELF-ASSESSMENT EXERCISE 1

1. Texts as communication are in what dimension?
2. When there is legibility, there will be readabilitgow important
is this comment with regard to the use of typerapics?

3.2 Elements of Type

What is a Type?

A type is a print character with communication aliWhen types are
intelligently set or grouped together, their commahon value

becomes more manifest. On its own, a type hag lgdmmunication
value but that value may not be appreciated uméi tare joined or set
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with one another. For instance, “G”, “D”, “O”, “N™"0",”"S”, “E” and
“S” will ordinarily have no meaning, other thametfact they are a set
of characters. But when they are intelligently sgiu could make
something like “GOODNESS” out of it.

GDONOSES

A set of eight types with little communication value

GOODNESS
|

A set of eight types with good communication value

Figure 1: A set of eight types with a little and a good
communication values

Every graphic artist, designer and sub editor rfagk at each type from
the communication standpoint point. Besides theinsic meaning
which types convey, their appearance also mattemng much. Will this
type make a better meaning if | use it big or sthallill it give better
impression if | use it boldly, or ordinarily, or italic? Take a look at the
following illustration and see the difference.
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GOODNESS

A set of eight types bold

GOODNESS

A set of eight types regular

GOODNESS

|

A set of eight types italic

Figure 2: A set of types in bold regular and italic

With the two foregoing illustrations, the longitadi and the latitudinal
communication standpoints of types are very cli#as longitudinal if
types communicate in a language that one can uadersand it is
latitudinal when types make sense as graphics.

SELF-ASSESSMENT EXERCISE 2

1. Define a Type.
2. A type is nothing without communication value. Expl
3 Describe the latitudinal and longitudinal ramificais of types.

3.3 Whatis Typography?

Typography can therefore be defined as the sciandert of types. It is
science when one makes meaning out of types basedre rules, and
it is art when you apply skill to create great iegsions without flouting

these rules. A typographer is someone with the kexdge of types and
the wisdom of translating that knowledge into pi@ctHe can create a
type for use by others. A typographer can also Bena designer or

developer. A typesetter is someone or a machineassembles types
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based on the prescription of the typographer. Wdéypesetter misses
out on a type, he has committed a typographicaireifypes can be
assembled by hand, typed on a typewriter or contboeea computer.

The world has produced many famous type desigmetading Aldus
Manutius, Herman Zapf, Jan Tscichold, Johannes rbetg, John
Baskerville, Eric Gill and Adrian Frutiger. The mé&mnutiger designed
the famous typeUnivers while Eric Gill (1882-1940) designed the
highly successful Gill Sans typeface. Garamondgihesi the popular
typefaceGaramond.It was common for these designers to name their
works after their names.

SELF-ASSESSMENT EXERCISE 3

1. What is Typography?

2. Distinguish between a typographer and a typesetter.

3 List out names of some famous type designers andothts they
created.

3.4 The Hot Type and Cold Type
Hot Type

Assembling types by hand was the original way ahewnicating with
types. The cumbersome system comprises capitatdetand the lower
case which are assembled to make meaning and forimpression.
The types are picked from two containers or cases,for capitals and
the other lower cases. Cases contain types tha hagn casted in a
variety of sizes. The selected types are arrangedgalley or a kind of
prefabricated trays, and after the setting is cemeplthe first impression,
known as galley proof, is made, to check if it wbolake a nice print.

The hot type is a machine process that createsegyoppaced metal
type in one complete line at a time. This resolsenhe of the challenges
of the cumbersome manual composition, such astthvage, retrieval,
and composition of individual type slugs. Hot tyipanelted down after
use rather than returned to storage. It was a eanmymon process used
in the production of newspapers, print advertisésieand business
forms. There were two popular hot type methodsstFivas the
Monotype which was introduced in 1887 and secoral lithe-casting
popularly called Linotype. The word “Linotype” wdke brand name
given by the inventor of the line-casting system Gitoman
Mergenthaler, in the late 1880’s. Another brand risaintertype
competed with Linotype and was used by such populess as New
York Times. The monotype was an improvement onassembling of
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types by hand, while the linotype was an improveineenthe monotype
by which casting and composition could be done ima rather than
singly. A typesetting machine operated from a keyHdathat casts an
entire line as a single slug of metal, rather tassemble types one after
the other.

The machine assembles matrices, which are moldthéoletter forms,
in a line. The assembled line is then cast as@espiece, called a slug,
of type metalin a process known &isot metal" typesettingThe matrices are
then returned to the type magazine from which teaye. This allowed
fast-paced typesetting and composition unlike tAedhcomposition in
which operators placed down one pre-cast metal punctuation markor
spaceat a time. The machine made it possible for mauakligphing
businesses to spring up, as many newspapers wéget@bncrease
pagination to more than the usual eight pages. Nepers in West
Africa used the modernised forms of the linotypstesn up till late
1970’'s and early 1980’s. The Guardian newspapéyigéria used the
advanced form of linotype up till 1989 until it ciged to Apple
computers. Today, you can use any word processar gmaphic
application software to compose types with thousaoidtype faces to
play around with.

Cold or Non Metallic Type

The Cold Type is the modern typographic systenms the typesetting
process which produces text that is suitable fdsedflithographic
printing. Therefore, typewriter, the computer orphotocomposition
machine are such equipment you can use to prodhecedid type text.
The cold type composition is a process of produgiraghic information
by means of inputting text into core memory, anttigeing from

programs that are written to perform that task. Téehnology has
elicited a momentous advancement in informatiomsier especially,
from the standpoint of the incredible speed withokHprinted” matter
may be produced, as well as, the buildup of datshagich can be
converted into machine-readable forms. Today’s lgrapommunication
is predicated on the cold type composition andormis the bulk of
discussion in this volume.

SELF-ASSESSMENT EXERCISE 4

Differentiate between the hot and cold types.
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3.5 Font and Typeface
Font

A Font is a set of one or mongpes unified\ by common features of
appearance, each comprising a coordinated set aracteristics that
make them different from other fonts. A font usyabmprises letters A
to Z, the romamumerals andpunctuationmarks as well as symbols, all of
the same size. The following figure is the f@ambria

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz

|@#$%"&*()_+=-<>?

Figure 3:  The Font Cambria at 18 points

Typeface

Typeface, on the other hand, can be defined ingesfrthe family of
types. For instance, thrial typeface has a family namely: Arial, Arial
Narrow, Arial Black, Arial Rounded MT Bold and AliJnicode MS.
While each of these is different from the otherréhis a unity of
appearance. The following figure is a display & ftive members of the
Arial family.
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abcdefghijklm
abcdefghijklm

abcdefghijkim
abcdefghijkim
abcdefghijklm

Figure 4. The Arial family of five namely from the top: ArialArial
Narrow, Arial Black, Arial Rounded MT Bold, and Ati
Unicode MS.

4.0 CONCLUSION

Typography deals extensively with the formatiorieoft especially when
text is viewed from the standpoint of what it commuoates. Learning in
this wise begins with the question: what is a tyBe® there is a whole
lot of difference between where it started and whers now. In those
days, you talked about the hot type, which was @msdme. Not
anymore today. What is common is the cold type whbe computer
holds sway. With computers and the necessary swmdtwgou have
access to thousands of fonts and typefaces.

5.0 SUMMARY

This unit covered the importance of text as commation and
discussed the elements of type in good detail. ¥ls0o learned what
typography entails, especially with regard to the Bnd cold type.
Discussion in the unit was capped with descriptaond difference
between a font and a typeface.

6.0 TUTOR-MARKED ASSIGNEMENT
Distinguish between the hot and the cold type.
7.0 REFERENCES/FURTHER READING

Gibson, M. (1979)Editing in the Electronic Eralowa State University
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Quinn, S. (2005)Digital Sub Editing and DesigrOxford: Focal Press.
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1.0 INTRODUCTION
A type has several characteristics that distingtutislom another type.
You could assess a type in terms of its size, wewmyidth, style and

several others. In this unit, | shall be lookinglegse characteristics one
after the other.

2.0 OBJECTIVES

At the end of this unit, you should be able to:

. break a type down and analyse the parts

. describe a font and its characteristics

. state the various ways you could determine the uneatent of a
type

. describe how text align

. describe caption design for television programs.

3.0 MAIN CONTENT
3.1 The Anatomy of a Type
In order to be able to perform a good anatomy pefyan illustration

like the following is germane. | have chosen thedvtRepent” as it
provides the platform to do that anatomy.
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ascender

type bowl
N /-

Ddescender

curve area or stress

caps height
Ehelght ‘

baseline

Figure 1:  Some Features of a type

X-height (also xheight)

The x-height is the vertical height of the lowerseaypes. It is the
distance from the baseline of the type to the tojp® lower case letters.
This means that x-height excludes ascenders amemgsrs. In terms of
identification and legibility of a type, the x-héigplays a crucial role.
The higher the x-height of a type, the lesser sweader or descender
becomes visible and vice versa. Bigger x-heightmsaome more
background space and may be attractive for userimgeps. This is
because they become darker, and heavier, theretnymieg crowded
and less attractive to read. In editing, one waycofrecting the
crowdedness caused by voluminous x-height is bystidg the leading,
i.e the space between the lines of texts.

The importance of x-height cannot be overemphasisedyraphic

communication. Characters with large x-height séeine appropriated
for newspapers because they have big body (largd) eond smaller

ascenders. Also descenders, blotting when printedesvsprint quality
paper are reduced to a manageable minimum when arechfgo the
types with smaller x-height. Besides that, it cesatore ample white
space which means better legibility. This is thasm why many
newspapers prefer to use Times New Roman for bogly texts. Other
newspaper friendly fonts are Century Old Style, |@et, Cambria,

Excelsior, Jansen, Utopia, Plantin and Gulliver.
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Ascender (also called “loop”)

The top part of the verticatem of some lowercase letters such as “b”,
“h”, “d”, etc is called the ascender. The heighttioé ascender is one
feature used in identifying the characteristicsnodny typefaces. In
some cases, the ascenders of some typefaces toeiadtescenders of
others above, thereby causing the texts to jam. ¥amwu resolve this
problem by adjusting the leading or simply choosangther typeface.

|

type bowl

[—~descender

i curve areaor stress
baseline

Figure 2:  The ascender of a type

The Descender

The descender on the other hand is the lower podiiGcome lower case
types such as “g”, “p”, or “y” beyond the baselidée length and shape
of descenders determine to a good extent how kddits are. Some
decsenders are so long that they touch the leifaise next line of text
below. If you have long descenders and tall asasnde a text,
crowdedness also occurs and you need to correst sikuation by

adjusting the leading.
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ascender

ont

curve area or stress

g

-\ type kQ/vl

aps height,
-height

E

baseline
»

Lg

Figure 3:  The descender of a lowercase font
The Bowl

This is the enclosed portion of a round type. Téwgdr the enclosed
portion, the more the space the type occupies. Sonte have moderate
bowls while some have elaborate bowls. It shoulchbed: that some
fonts having big bowls do not mean they are notdgmmts. They may
not be appropriate for body texts but they may tunhto be the best in
design. It all depends on what the artist wantsthadeffects he wants to
create in his design.

Serif (San Serif)

The serif is the strokes that shoot out from the @nthe stem of a type.
Different kinds of serif exist. Some are very theskd plump, some are
sharp and pointed, horizontal, vertical, while sonae brackets and
some are simply thin. Serif is a major identifyingaracteristic of a
type. When a type does not have a serif, you taéin serif.

+— San Serif

Figure 4:  An illustration of serif and san serif
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Examples of serif fonts are Garamond, New York, iGeo Times,
Times News Roman. Examples of san serif fonts ar& ,/Gill San and
so on. The pages that are built with serif fonenséo be reader-friendly
than those constructed with san serif.

SELF-ASSESSMENT EXERCISE 1

1. What is x-height and how important is it in the tmay of type.

2. What are an ascenders and descenders and how amipare
they in text formation?

3. What is a bowl and how important is it in the amayoof type?

4. What is serif and san serif?

5 How important are serif and san serif in text buid®

3.1 Font Features

Fixed Pitch Font Features

Thefixed-pitch font (called monospaced font by graphic artistsy hll
its characters occupying the same amount of haidt@paceand has
strong angular otlock serif — all simple and functional style.
Monospace font faces are often usedcade sampleShis is unlike
variable-width fonts whose letters differ in their sizes. If you chexk
typewriter around, it probably has the fixed pitidnt. A typewriter
contains characters that all have the same widtbnddpaced fonts
produce texts that can be used to create formsilalabmaterial or
documents that require exact text line lengths.ekample of a fixed
pitch font is Courier 12 pitch, which is a 10 pofant that will print at
exactly 12 characters per inch. Advantage of thidhat texts composed
with monospaced fonts will align more readily aedtlires a good use
of the background space. Other examples are Codlesv, Lucida
Console and Monaco.

Courier New _ ~ Lucida Console _
Figure 5:  Two fixed pitch fonts - Courier New and Lucida Coles
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Script Font

Script typefacesare those that appear as though they were crafted
hand. Popular original fonts are based upon theedand often fluid

stroke created by handwriting. Builders of scriphts have organised
them into highly regular formal types similar too#e found in cursive
writing. Scripts are highly artistic and make a édtimpression. They
are used in logos and are also common in many regvesjs mastheads.
Scripts offer tremendous artistic potentials fotists and graphic
designers. Calligraphers also delight in usingpscfonts to practice

their trade. Script fonts have several varietiesjuiding bush script,
casual scripts and formal scripts that graphicseutiike to use in

designing greeting and wedding cards.

Music: The Food of Love
SMusic. /% C%ﬁﬁ// gﬂ ;Z)w}@
Music: C1-'[142 eg:‘ ood o][ DQQQ
/254907890

Musie: The ?-ood of Lm/e

/f[l[d(ﬁ’ .

Musw‘ Cr[le G¢‘OO(I { L
/2545678590

Figure 6:  Script fonts: Counting from the top in each boxnéasia,
Chopin Script, FontleroyBrown, Chopin Script

Cursive Typeface

Pick up your jotter or class note or some form ating you have done
with your own hand. Notice each letter. You wilsdover that most of
the letters of each word are joined together argy thre not totally
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straight. If this description is similar to or tseame with what you have
seen, then your writing is mostly likely to be dues Cursive fonts help
you create the look you see when writing notes lattérs quickly by
hand. So long as you know what you want to writgyrywriting keeps
flowing in an unhindered manner. Some cursive fonéy have strokes
that extend into swashe¥ou can use cursive fonts to create a
handwriting impression when you are looking diffarédrom machine
fonts. Examples of cursive fonts are Comic Sans NB/ Boli,
Monotype Corsiva, Tempus Sans ITC, Maiandra GD lansten ITC,
Bradley Hand ITC. If you are not ready to createhandwriting
impression, graphic designers are not advised & aussive fonts in
body texts.

dance almg the antry The circulation
mvmen. im the tree We move .above the
the soddem Ploor. Belowr, the boarkound
among the stars. (i the kil poimt of
non. towands; .at the otill ﬂoowuf there the
0 it Jirity, Where past amd Juture anc
£ mor dechime. Excopt Jor the point, the
 damce. I cam only aay, there we hawe
5. for that is o place it im timme. The
d(mwndmpg{b/wn? M,&MW the

Figure 7. A cursive font

SELF-ASSESSMENT EXERCISE 2

Describe the features of a fixed pitch font.

How are the fixed pitch fonts different from otHents?
Of what use are fixed pitch fonts?

Define script fonts and describe what make thenciajie
Describe how a cursive font looks like.

How useful are cursive fonts in graphic designs?
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3.3 Type Measurement

To understand how type works, you must know hows imeasured.
Basically, typefaces can be measured in two wagigihth and width.

Type width

A typeface can also be measured by its width, wisabften expressed
in characters per pica, that is, the average nuwibehnaracters that will
fit within a pica. Characters-per-pica informatisrused for copy fitting
to estimate whether text set in a specific typefatkfit into an allotted
space or, conversely, to estimate how much spapeea piece of text
will occupy. This information can also be used tnpare the relative
widths of different typefaces. However, many sofevapplications
such as the Corel Draw has made easy for the dagsigmmanipulate the
width of a typeface beyond the default widths ea&ypeface came with.
The default sizes are the regular, expanded, estenektra condensed
and condensed. The set width, which is expressebeapercentage of
the font’s original width, depends on what the desr wants for his or
her design.

BB

Figure 8:  The width of a type can be extended to any lengte
second type from left is the regular font size

Type height

In earlier times when type was molded out of meitalvas sold in
discrete sizes that were measured in points. Tedhgital types can be
enlarged or reduced by simply selecting, or spewfya point size.

Originally, the term point size referred to thed#iof the metal body
that held the characters. This was slightly lathpan the distance from
the highest to the lowest feature in the design.

A traditional point is approximately 1/72 of anmor .01384 inch. With
the advent of desktop publishing, the point becaxectly 1/72 of an
inch. 12 points = 1 pica, and 6 picas = 1 inch.p{da = 1/ 6 inch
(British/American inch of today) = 4.233 mm. 1 pioinl/ 12 pica =+,
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inch ='%7,60 mm = 0.3527 mm.) This method of measuring is atkd

for digital type. Often, because some faces hawgleag ascenders and
descenders, these typefaces look smaller than sothben both are
printed at the same point size.

Weight

The weight of a type can be assessed from two eetisps. First is to

look at it as regulaitalic, bold anditalic bold. In most word processors
and graphic software applications, the three weiglgments are
standard. But in vector applications like the C@&dw, the italic can be
manipulated to be more or less slant. The secertid deepness of
(depth) of the color. Some fonts have regular, onedbold, bold and

ultra bold options. In newspaper publications, ultea bold is hardly of

any serious consequence. Even in tabloids thalagiggavy screaming
and big headlines, headlines are simply increasddganted in the bold

options.

Type and Type Space

The characteristics of a type extend beyond itselthe background
space around it. A good graphic designer and editmws that he must
keep this in mind in order to come up with a goold. jin fact, it is not

out of place to define typography as the studyypktand the space
around it. There are several ways of looking atgpace around types.
They include the following:

. Kerning

. Tracking

. Leading

. Alignment and ligatures.
Kerning

Kerning is the adjustment you carry out betweenviddal letters.

Some fonts have wide space between them, anddhertemes the artist
or editor wants to insist in using such fonts iitespf the wide space. A
major option, therefore, is to reduce the spacevéen the letters.
Kerning is especially effective with assembled &/pé aligned stems.
For instance we have, A and V, N and |, and sohfokerning is

supposed to increase legibility and makes typesapalanced in
terms of proportion. All word processors have fhelity for kerning

which is put to work by feeding the kerning valwesl then doing the
adjustment. But the Corel Draw has made this vagyend flexible
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with the use of its shape tool. The shape toolketaing and adjust the
leading between lines of texts.

AWE
AWE
AW E
E

Figure 9:  from the top: The first word is kerned inwardselsecond
is the regular type while the third is kerned outiga

In the fourth word below, notice the two boxed are@he left box
contains the right stem of A perfectly aligned witle left stem of W.
This is quite unlike the second box where righiAband the stem of E
are not. Such alignment allows for better legipilit

Tracking
Tracking is the adjustment of the horizontal spbetween words.
Similarly, this adjustment is possible by feedihg tracking values on

the property bars on a word processor and manyardtapplications.
CorelDraw has also perfected tracking, using ttapstiool.

[ stand’in awe of you
[ standin awe of you
[ stand jn awe of you

Figure 10: Kerning. Notice the space between “in” and “staidthe
three cases. The three lines are of the same qaet
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Leading

Leading (pronounced.heding is the adjustment of the background
space between lines of texts. Leading has becomessary especially
when sub editors are casting headlines. If you waattext lines in a
headline to be tightened or loosened, the leadinghat you adjust to
achieve that. The point sizes in many fonts conth default leading
but are adjustable. Most typefaces, including TilNesv Roman at 12
points, come with the leading of 14.4 points wHile points come with
16.8 points. The user has the option of adjustrgl@éading on the same
point size. Thus you could decide to adjust thelilega of 12 points of
Times New Roman to 13.0 even though the defauldimeais 14.4
points. It all depends on what you want for yowamnics or texts. In the
following illustration, the four lines of text indx 1 have 14.4 point of
leading. Box 2 has 18 points of leading while Baxa3 24 points.

[ stand in awe of you
1 | I'stand in awe of you
[ stand in awe of you
[ stand in awe of you

[ stand in awe of you

[ stand in awe of you

I stand in awe of you I stand in awe of you

[ stand in awe of you [ stand in awe of you

[ stand in awe of you

[ stand in awe of you

Figure 11: Diagram of four lines of texts with three levelsl@ding
SELF-ASSESSMENT EXERCISE 3

How do you measure the height of a type?

How is the width of a type determined?

Of what importance is the width of a type in textling?

How do you determine the weight of a type?

Typography is actually the study of a type andgpace around
it, Discuss.

What is kerning? How does it help in creating adyappearance
in graphics?

7. What is tracking? What is the difference betweetking and
kerning?

akrwNPE

o
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8. What is leading in typography?
9. Differentiate leading from kerning and tracking?

3.4 Text Alignment

When youalign to the right, the text will beragged to the left which
means that it will be uneven on the left againgt thargin but even
against the margin on the right. When texts amgnalil to the right in a
story, you create problem for the reader becauseyhs naturally move
from right to the left (except if what you are resglis in Arabic). When
the eyes begin to experience “jaggedness”, at tmnwencement, it
creates reading problems. Therefore, artists, dessgand sub editors
hardly use right text alignment.

However, when youag texts to the right sideandalign to the left,
reading becomes Ok and a delight, especially whercontents of your
story are interesting. Many editors use the lefgrethent in feature
stories to create a special effect.

Texts that araligned to the centerare also not common in newspaper
design except in very cases. However advertiseohesigners do make
use of this type alignment very often, as in theMtof the design or in
some selected cases.

Justified texts are very common in newspaper texts and web designs
Justified texts, bigger spaces are formed betwemdswhereby making

it more readable and appealing to read. Justifinaghould not be taken
too far. Take a look at Box 4 in the figure beloau will notice some
irregularity in the third line as it has some keaiand tracking issues.

In that case, you may resolve the problem by hyatieg the texts,
using the appropriate values in the hyphenatiopgmty bar.

Hyphenation means breaking words between lines or decks, when
whole set of words does not fit on one line or de&sime applications
hyphenate automatically but are always better i@ hyur own setting
when you use automatic hyphenation.
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1 2

Editing is an improvement process by| | Editing is an improvement process by
which a graphic item is made adequately| | which a graphic item is made adequately
readable, understandable and | | readable, understandable and
communicable. | | communicable.

Align Right Align Left

Editing is an improvement process by | |Editing is an improvement process by
which a graphic item is made adequately | [which a graphic item is made adequately

readable, understandable and readable, understandable and
communicable. communicable.
Align Center Justify
3 4

Figure 12: Aligning to the right, left, center and justified
SELF-ASSESSMENT EXERCISE 4

1. What is alignment and hyphenation in typography?

2. Describe at least four ways by which a block ofttean be
aligned

3. What is the advantages and disadvantages of afjgiaireither
the right or the left?

3.5 Caption Design for Television Programmes
Design of TV and Film Captions

Caption design, which basically involves addingtil@s to a video in
order to facilitate communication, can be done ubio the overlay
method. This involves the use of software to owedabtitles. You can
also add captions to your TV screen by burningtéx¢ into the video,
using such software as Nero.

The Overlay Method

The first thing the video sub editor needs to dtwiselect the software
application to deploy in the caption design. Wheakimg a choice, you
should ensure that the software is user-friendlg aampatible with

leading video graphic boards. Much software in ts#ay also have
laser engraving, broadcast video subtitling as a@DVD subtitling.

52



MAC221 EDITING AND GRAPHICS OF COMMUNICBMN

Functions of Overlay Software

Typical graphic overlay software can perform thiofwing functions:

. It performs basic word processor command such @y, oout,
paste, find, replace, save, etc.

. Provides vertical and horizontal lines subtitles

. Has adjustable size, color and screen-positionnpeters

. Can switch frames from one mode to another

. Has text and time-code offsets

. Should be compatible with other applications in te@me
category

. Should support the popular video standards sudPPdgNTSC,
High Definition

The two frequently in use BirectVobSuband theVLC Media Player.
The DirectVobSubwhich is available mainly on Microsoft Windows is
a minimalist application that runs from the taski aises the DirectShow
filtering system to overlay. This facility makespossible to use it with
most types of video player, without encounteringplgems. This
application is easier to use compared to otherthénsame category.
DirectVobSub automatically looks for subtitles thsltow the same
name, both in the videos as in a \subtitles foldet overlay them. This
however works on the principles that the subtifles want, have well
laid out in the subtitles folder.

The VLC Media Player

Unlike the DirectVobSulh which works only on Windows, th€LC
media player can be used on other operating sataach as Linux and
Mac and its believed to be one of the best mediggrs availableVLC
media player is thought to be one of the best mptigers available.
One of the great things about the VLC media plageits standard
ability to overlay subtitles. Besides, the applmatcan be used on
Windows, Linux and Mac systems. After you have fha subtitles in
the same folder under the same name — VLC mediephill then
automatically load them when the video is openenhil&ly, the
subtitles have to be correctly laid out correspoglyi with the frames of
the video.

Closed TV Captioning

Television offers a remarkable source of informatamd entertainment.
But that is only when people can decipher whatisidp broadcasted on
it. What if the viewer is deaf or hearing-impairgd@w do you help him

or her out? It is in providing the solution in thisgard that the idea of
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closed captioning sprang up. The concept of captgpfilms for deaf

viewers began in London in 1949 but did not becqupular in the

United States until 1977. Then captions were uguplaced at the
bottom of the screen and were set in a Franklinh@ot Closed

captioning is very recent in Nigeria, as its mowlustry called

Nollywood, began having as its films were beingddwasted on cable
TV that uses decoder.

In the closed captioning system, the film produseasked to lay out the
caption texts in a special folder that is stored #&mansmitted via the
decoder to homes. The texts are transmitted asaosbeh the decoder
decodes as text on the screen. The decoder yowatueeme has a
uniformly-spaced dot-matrix captioning typeface hwititalics,
underlining and a few special and accented chasacidere are other
decoders that offer more typography. In the samenesathat you have
in print, you can flush right or left, center tet justify text, depending
on what you want as the editor.

4.0 CONCLUSION

The choice of type is critical to an effective dnapof communication.
Even after you have succeeded in coming up withitfie font, you still

face the challenge of measurement. This measureis\eatried out in
relation to other elements of design and the whpgace. The white
space, which in many cases is called the backgrocemd be misused.
When it is not properly engaged, your graphics \agive problems
having meaning, thus losing essence.

5.0 SUMMARY

This unit dealt with the anatomy of type, where tfagious elements
were carefully thrashed in an easily understandabBnner. Font
features were also discussed. The discussion traadpinto the
measurement of type, alignment of text and endeith wie caption
design for television programmes.

6.0 TUTOR-MARKED ASSIGNMENT

What is the process involved in the caption design television
programmes?

7.0 REFERENCE/FURTHER READING

Mukhopadhyay, A & Chattopadhyay, A. (2007ktroduction to
Computer Graphics and Multimedi&olkatta: Vikas Publishing
House.
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1.0 INTRODUCTION

The graphic process involves the procedures oftipeady which
graphic designs are created for effective commuioicaFor you to be a
successful designer, you have to put a policy aceland these vary
from one medium to another. Please note that thghit process is not
the same thing as the graphic communication procEss latter had
earlier been explained.

2.0 OBJECTIVES

At the end of this unit, you should be able to:

. have a good idea of the stages involved in thehycgmocess
. explain how to formulate design policy

. determine typography

. orientate designers and sub editors towards thgrdpslicy

. put the design policy to work.
3.0 MAIN CONTENT
3.1 Formulation of Design Policy

If you do not have a design policy that guides yya are not likely
going to be a successful designer. Designers aneéditors should have
a design policy that is based on the needs of thelrence. If you have
a youthful audience, it is likely that your desigmdl make use of tiny
and small letters without too much harm being darej without the
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audience complaining about you. But if you havee&terly audience,
you should be mindful that using small sizes of t$orwill be
detrimental. Therefore, it should be your policwttlibold and bigger
fonts should be used.

Defining your audience can be achieved in severalysw The
demographic and income approaches are usually st preferred.
Here you are able to determine the age range ofawdience members,
and how much they are worth. It is vey importamwhver, to explore
the psychographic approach where you are able terrdme the
lifestyle, behavior, opinions, activities culturghlues, expectations as
well as, the profile of the loyalty of your audiencThis behavioral
segmentation is very crucial because the knowlaxfgé helps media
organisations deploy the necessary strategiesufeival and profit.

Another critical element that must be determinegldar research is the
profile of visual literacy of your audience. Thiask proceeds on the
basis that you yourself are visually literate. \&kliteracy involves the

ability of your audience to decode graphics. Yaoaleed to determine
here, if your audience prefer more texts than Vssoa the vice versa
and which color they prefer! The issue of choicecofors sounds

preposterous but it is true. In Nigeria, for inst@anif you use too much
of black, you may be giving a graveyard impressiwhijle the green

color suggests agriculture and sustainable envieotm

SELF-ASSESSMENT EXERCISE 1

What does the formulation of a design policy inailv
3.2 Determination of Typography

The next stage in the graphic process is the chafidbe typographic
that best fits the findings of your audience reseaHere, you must
select those types that guarantee legibility, rb#ita and

communication. Some fonts seem to be emotionallgsychologically

important. For instance, some think that when yauttience comprises
children, you should try using such fonts as EarWwagtory, Waker,
Planet Factory 2 and the like. All these thingsustidoe considered
when determining the appropriate fonts and typeféoeyour audience.

There is a caveat here. Typography should not e @mly from the
point of your audience. The types that you selagstbe in consonance
with your visual production and printings. Somedigres easily come
off upon printing. You wouldn’'t want to use thatntoeven if it is so
perfect for your audience. The right thing to deheose the typography
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that both support your printing and your audien€ents that fit the
medium will always be available. Also note thatdgpaphy is not just
about choosing fonts. It encompasses a wholerolyding headlining,
the white space and visuals.

SELF-ASSESSMENT EXERCISE 2

Typography should not be determined only from tépof view of
target audience. Do you agree? Explain your answer.

3.3 Orientation of Designers and Sub Editors

The sub editor and the designer must be orientaedards the
formulated policy and the selected typography sthey are the policy
enforcement staff. A staff may be relieved of hider duty if she does
not work in accordance with the guiding policy. staff sacked for not
working according to policy has cost an organisate substantial
damage.

SELF-ASSESSMENT EXERCISE 3

Why should the sub editor or designer be orientabechrds a design
policy?

3.4 Execution of and Evaluation of Policy

Execution of design policy is the last stage ofgleprocess. This is day
today execution of the policy and typography. Thexoof this task is

the manipulation of text, visuals and the white cgpdackground.

Besides that there should be regular evaluatioth@fgraphics with a
view to improving on it.

4.0 CONCLUSION

It is the responsibility of the designer to alwaysar it in mind that

graphics has a process, the same way that grapmenanication has
one. The knowledge of this is very important ag t&ps tremendously
to appreciate the importance of graphics to compoaimn. In this

process, the target audience of graphics is cruasathat will determine
the course of that policy. Such a target audieraedmaracteristics that
should be determined before you proceed on degjghi@ policy. The

more information you have in this respect, the simeoit becomes to
fashion out a policy.
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5.0 SUMMARY
The unit treated the stages involved in a desigegss. You must have

a design policy on ground, determine your typogyamhientate your
staff towards that policy, and create and manipulakt that reflect the

policy.

6.0 TUTOR-MARKED ASSIGNMENT
How is the typography of graphics determined?
7.0 REFERENCES/FURTHER READING

Bowles, D & Borden, D (2000)Creative Editing Stamford, CT.:
Wadsworth.

Giles, V & Hodgson, F. W. (1990)Creative Newspaper Design
London: Heinemann.

Tufte, E. (1990).Envisioning Information Cheshire, USA: Graphics
Press.
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1.0 INTRODUCTION

Having had the working knowledge of type, timeigerto see how this
knowledge applies in the graphics of communicatembedded in this
application of knowledge is editing and manipulatiof the graphics

that are involved. Editing is the soul of commutima It is important

to note that the world has gone digital with pecg#eking information

in a way they can easily understand. If readersehav reread the
contents of your newspaper or television, or havstare sternly before
they can understand what you are trying to passsacthen you are not
going to last long in the business. Editing is task you perform, to
ensure that your content becomes acceptable toaymlience.
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2.0 OBJECTIVES

At the end of this unit, you should be able to:

. give reasons why editing is a necessity in grapbramunication
. outline the importance of facts in the constructdigraphics
. edit without falling a victim of litigation.

3.0 MAIN CONTENT

3.1 Editing is carried out because it is compulsoryand
inevitable

Major reason why editing of graphics or any othditable item is done
IS because it is inevitable and compulsory. Themoione on the face of
the earth whose work cannot be edited, no matter irdliant a writer
he or she is. The finest writer often discovers tieis not that brilliant
when his work is subjected to the pen of the sutoedr “copy editor”
as Americans call it. In editing, two heads arddvghan one, and more
so when you are dealing with a visual medium. Whkat call
“excellent” may turn out to be the most repulsiteam to somebody else.
When two good assessors juxtapose ideas on a coicatian item,
there is bound to be an improvement as the tworiboé to that item
for that improvement.

In some cases where a story or graphics is repartedited, the issue is
not because that item could not be edited but Isecdlnbe publisher
simply wants it reported that way. This could beéese the publisher
wants the audience to know some salient things tatiat unedited
publication.

SELF-ASSESSMENT EXERCISE 1

Do you think that editing must be carried out omgraphic item, the
cleanness of the item notwithstanding?

3.2 Editing for Facts, Accuracy, Clarity and Space

This is ensuring that the facts contained in tha@ysor graphics are
correct and cannot be disputed. Please note tleafattts of a case
should be crosscheck-able just in case the situagmands it. You are
not supposed to include facts that the writer aft@y is not able to
defend.
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When you edit for clarity, you edit for logical semce in all areas. For
instance, the arrangement of your paragraphs nalisivf logically if
you want readers to take you seriously. Inside @achgraph, sentences
should also follow logically. Your presentation s not only be
sensible and reasonable but must also be seen poudently stated.
Editing is meant to reposition your work, and he&psure that the
greater part of your audience is able to conneth wi In a graphic
drawing, positioning of elements is very crucial r fgroper
communication. An element which is placed on trghtriside might
make more meaning if it is placed on the left, @hhe tone of an item
put at 50 per cent of the solid color could conaagther meaning if it is
put at 55 per cent.

Editing for facts is crucial. In journalism praaicfor instance, facts are
considered sacred and every fact asserted shoydcblbed. If a reporter

reports what is not backed up by evidence, thetatipn of the media

organisation is at risk. Cartoons offer a means riewspapers to
“report” indirectly some stories that cannot beegatically reported in

texts. Even then, cartoons should be verified &mtd to ensure proper
representation of the situation.

Another major reason why editing is carried oubrsspace. Oftentimes,
the item on hand will not fit the space that hasrballotted to it, editing

must be carried out to fit into that space. Wheittiregl for space, it is

important that the editor keep tab of the pointsh&f matter to ensure
that they are not lost during editing.

SELF-ASSESSMENT EXERCISE 2

What does editing for accuracy, facts and claribytgnd in graphics
communication?

3.3 Editing for Grammar and Style

Every language has its rules and every sub editmt conform to these
rules during editing. Not doing that can lead tames embarrassment
both to the writer, the newspaper staff and evenrtéader. The sub
editor must be fully knowledgeable about the paftspeech and their
functions. For instance, he should know that a venvord that shows
action while a noun is the name of a place, thpegson, and so forth.
He should know the difference between a clauseasahrsentence,
paragraph and so on. Without the working knowledfehese rules,

proper editing will become a serious challenge. irig\a dictionary by

the side is not a substitute for that knowledge.

61



MAC221 EDITING AND GRAPHICS OF COMMUNICAMI

It is important to also note that good grammar Vegations, and news
medium like to take advantage of these variatior@eferences in order
to create uniqueness or identity. For instance esoewspapers prefer to
use the word “fewer than” rather than “less tharfieweas the two

phrases generally have the same meaning.

One will be amased at the kinds of grammaticalrertbat abound in
many newspapers today. In many cases, these #radrsub editors take
for granted, are partly as a result of the kindamiguage environment
they grew up in. For instance, it is usual to $eeword “organogram”
whenever many newspapers and web sites are referion an
organisational structure. Organogram is a Nigewviamnd and does not
exist in any English dictionary. An ignorant subtedis surely going to
argue for hours if you tell him or her that the das incorrect. What is
more, many sub editors are so ignorant that thegaddknow that there
are variations in journalistic grammar, especiallyen it pertains to its
use in print and broadcast.

Ladigbolu (2010) gives vivid examples of the migskhat sub editors
make when subbing. The following table has someeofexamples.

Table 1: Common Mistakes in English in Africa
Don'’t say... Say...
1 Investigation reveals... Investigation suggests or
indicates (for print)
2 Investigation reveals... | Investigation shows (far

broadcast or Internet)
3 Former House of RepFormer member of House of

member Representative

4 Firemen were called uporFiremen were called out to put
to put the fire of the fire off

5 Important dignitaries Dignitaries were present
were presel

6 They lost their live They were killed or they dit

7 He sustained injuries He was injured

Source: Ladigbolu (2010).

SELF-ASSESSMENT EXERCISE 3

How vital is grammar during editing?

62



MAC221 EDITING AND GRAPHICS OF COMMUNICBMN

3.4 Editing to Correct Typographic Misplacements

Typographic errors in texts, graphics, captions dhstrations can
upturn the meaning of a communication item. Fotainse, if you write

“I like to read thePunchnewpaper everyday” instead of “| like to read
the Punch newspaper everyday”, you know there is a typogcabh
error. In some extreme cases, typographical eoamsbe actionable and
become a subject of litigation that could cost tefendant a lot in
damages. Editing helps to correct typographical ssimans or
misplacements.

SELF-ASSESSMENT EXERCISE 4

Why is it important to pay attention to typogramlicerror during
editing?

3.5 Editing to Avoid Litigation

Many reporters are ignorant of the legal consegermd their writing
which makes the services of a subeditor impera@ree of the tools of a
typical sub editor is the up-to-date knowledge @dm law and ethics,
which enables him to decipher between stories dnatactionable and
those that are not. In some cases where a stopnesccomplex for the
sub editor in terms of legality or otherwise, thatter is often referred
to the in-house legal adviser who is supposedttthée editor know the
consequences of publishing the story. A singleldib® story can send a
newspaper out of business, if the plaintiffs ar¢ algde to prove their
case beyond doubts as damages is awarded. Belsedesdt, any news
organisation that is guilty in a libel case mayel@sedibility even if the
costs awarded by the courts are not enough to kmack of business.

In order to avoid litigation, the sub editor musavl a working
knowledge of the law and ethics of the professidms empowers him
to be able to decipher what is actionable and wgadt actionable.

In case he encounters a difficult case, he needsoiatact his
organisation’s legal adviser who is expected te@ geal advice that will
guide the sub through the editing.

4.0 CONCLUSION

It sounds bizarre if you tell someone that evemmunication item is
well written or produced, it still subject to onerin of editing or
another. In the field of communication, this isaatfof life. The question
is: What if you send a copy to be edited and theorsg editor finds
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nothing to add. Do you still call that editing? Tim®ment you send an
item for editing, and the next editor finds nothimgssing that item has
actually been edited. The fact that he reads tphg aad says “OK” even
though he has not added anything is editing. Thisdtually a rare
occurrence. Whether one likes it or not, editingstrne carried out on a
communication item. It is the reality of communioatpractice.

5.0 SUMMARY
In this unit, 1 advanced the reasons why editingstrie carried out.

These included for accuracy, grammar, typographgplkacements, and
to avoid litigation.

6.0 TUTOR-MARKED ASSIGNMENT
What do you do to avoid litigation during editing?
7.0 REFERENCES/FURTHER READING

Ladigbolu, B. (2010)Tackling Little Foxes in Speaking Wellagos:
Diamond Publications.

O’Connor, M. (1979)The Scientist as EditoGuidelines for Editors of
Books and Journals. London: Pitman.

White, J. V. (1982)Editing by Design: A Guide to Effective Word and

Picture Communication for Editors and Designeiew York:
Bowker.

64



MAC221 EDITING AND GRAPHICS OF COMMUNICBMN

UNIT 2 INTRODUCING THE SUB EDITORS
CONTENTS

1.0 Introduction

2.0 Objectives

3.0 Main Content
3.1 Role of Sub Editors
3.2 Qualities of a Sub Editor
3.3 Editors as Deadline Addicts
3.4 Editing Facilities and Tools
3.5 Elements for Editing

4.0 Conclusion

5.0 Summary

6.0 Tutor-Marked Assignment

7.0 References/Further Reading

1.0 INTRODUCTION

Those who edit text and graphic items are calletbesd An editor can
also refer to an application that helps in theieditask. With regard to
this courseEditing and Graphics of Communication; the centers of
attraction are the sudditors. These are the professionals who determine
how textual and graphic materials are publishe@@safly in newspaper
organisations including those who are transpodegcontents of their
newspapers onto the Internet. The section of the&spaper or the
medium where sub editors work is called 81 Desk The sub desk is
the most popular office in the newsroom of any neper. The reason
is clear: All stories must pass through this offibefore they are
gualified to be published.

2.0 OBJECTIVES

At the end of this unit, you should be able to:

. analyse and appreciate the role of sub editordiiing process
. explain the qualities sub editors should possess

. categorise the facilities and tools sub editorskwaith

. present a good idea about editing elements.
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3.0 MAIN CONTENT
3.1 Role of the Sub Editors

The role of the sub editor can be explained witlie context of the
importance of editing that was explained in theefming. He ensures
that stories are edited to avoid litigation, cotrebe typographic
misrepresentations, edit for clarity, space andutdity and so on. The
role of the sub editor can be encapsulated indhewing ways.

Sub Desk is the News Refinery

It is necessary to see the sub desk as a refifehyeanews room. The
Sub Desk is where raw materials are convertechtshfed goods. In this
case, the filings of the reporters are the raw rrase while the edited
stories are the refined goods. They go to the gacgastage when they
go to bedand come out as impressions on paper.

As part of the refining process, the sub editoerads the newsroom
conference everyday where the stories, graphiastoghaphs, cartoons
and illustrations that go into the next editiontbé paper or site are
discussed. The outcome of this conference will rdiymaffect the pace
and rate at which staff on the sub desk work.

Ensuring Conformity with House Style and Editorid?olicy

News stories and photographs are not producedaowa. There is a
set of rules and regulations that must be followldtese rules guide the
implementation of the technical and production meguents in the

news production. A sub editor must have a copthefhouse style and
the editorial policy by the side, for easy referesbould the need arise.
A section is dedicated to the editorial policy fodation in this book.

Design Pages

Sub editors are those who design the pages yom sesvspapers and in
some cases, on web sites. At the sub desk, songvare the front and
back pages while some others handle the interigepalhe sub editor
should know how to vary the designs of the papergay since the
newspaper and web sites are first of all visual iméx@fore anything
else. The task of editing for space becomes visitllen pages are being
planned. He is the expert who knows what to do wken there is
“overmatter” or “undermatter” that is when the matks to be fitted are
either more than or less than the space available.
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Write Headlines and Captions

Sub editors create the headlines and write theareptin most cases,
sub editors are allowed to create headlines forritegior pages without
recourse to the editor. But in the case of thetfjmage, editors must
approve the headlines that have been created b#ferpaper goes to
bed. During a newsroom conference, line editorschvhlso include the
head of the sub desk, will agree on the headlineshie critical pages
which are mainly the hard news pages, includingftbet page. In the
absence of this, the sub editors are in chargeasting headlines and
writing captions for photographs, illustrations ahd like.

SELF-ASSESSMENT EXERCISE 1
Explain at least five roles that sub editors playhie editing process.
3.2 The Qualities of a Sub Editor

Holder of Degree or Diploma in Relevant Discipline

A good sub editor should have a degree in Joumalidlass

Communication or at worst English. Some might agky English? The
answer is the fact that the sub editor does hiarjdbnglish and if you

graduate with a degree in English, it is assumeadl you would be an
expert in that language which makes communicatiorthe language
easy. With some training in subbing, it is assuralsd that the English
graduate can cope easily with sub editing taske. S¢tond unobvious
reason is that in many universities and tertiastitations, students of
English take courses in Journalism or mass comratiait while some
take it as their minor. This practice easily exmatiteir horizon upon
graduation.

He must have a Working Knowledge of Design and Gnags

Sub editors are not dealing only in texts. Thep alsrk on photographs
as well as other iconic elements. Therefore, het image knowledge of
designs and colors and some graphic applicatioest &f such are
CorelDraw, Photoshop, Adobe PageMaker (and InDésilghcrosoft
Publisher, Quark Express and the like. Nearly @il editors of world’s
major newspapers use computers and the sub ediésrids work using
these applications that have been installed. ilortant to know that
the sub editor's knowledge of graphics has to begiith the
fundamentals of typography. You cannot claim toeh&mowledge of
design without knowing the basics of type and typpby.
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Working Knowledge of the Language

An intimate knowledge of the requisite languageampulsory for the

editor. Not only is he able to read and write, lsealso able to
communicate effectively. In English, some words tieky, and you

think you are right when you use them, whereas a@iwrong. This

happens especially when you are not a native speke instance, the
word “organogram” is a popular word spoken in Ghana Nigeria.

The word which means organisational structure, passed off as an
English word, does not actually exist in any Erglikctionary. It is the

responsibility of the sub editor to ensure thatdbes not fall victim of

such familiar but incorrect words.

Must be Conversant with Current Trends

All sub desks that this author knew of, having veatkvith some of the
best newspapers in West Africa, includiipe Guardianof Nigeria
were supplied with copies of all newspapers andanags everyday.
One of the ways of keeping abreast of latest dgweémts in the land is
by perusing these newspapers. They could also Ipplied with
television and radio sets to monitor what's going ia town. This
enables them to have a wider view when editinggyshat is connected
in one way or the other to what they have readikdnhembers of the
editorial board of a newspaper who are advisedotaogthe library to
read up papers in case they do not have their parsopies, each sub
editor should have these newspapers by their sidvhey are at their
desks, working.

Good Knowledge of Media Law and the Ethical Code

Any media organisation that engages the servicesilofeditors who do
not have an intimate knowledge of media law anttetis doing so at a
great risk. Some lawyers are crafty to such annextieat what they
spend much of their time doing is looking for irdtians in newspapers,
and instigating the affected party to take legalioac against the
newspapers. Unfortunately, many editors and pubigiseem not to be
aware of this fact. Many news organisations havedypced books
containing all press laws and practice codes andencapies available
to staff when they are employed. As stated eallileejous publications
are not in the interest of the organisation as ttay result in heavy
damages, thus resulting in dire consequences éonglvs medium. The
sub editors must scrutinise every story, drawing dhustration to
ensure that it conforms to the legal and ethicavigions.
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Must not be Egotistic

The sub editor must shun every form of narcissemact that glorifies
self and debase others. Some sub editors, havaiged how powerful
they are in terms of their responsibility of evading the stories of
reporters, are quick to point out every little geosh with a story, thus
giving the impression that the reporter cannot evstell. In many
newsrooms, some reporters have to resort to inteig®/ing to see
their stories published in the next edition of gublication. A sub editor
must cultivate the habit of respecting the work thia colleagues have
done. While it is true that some reporters areiblerrin their writing,
thus giving sub editors’ terrible headache in thecpss of editing, there
should be a humane approach at telling the regontamv to write better.

Evaluation and In-house Training

Any serious news organisation must do a monthiuatemn of the
stories that have been edited and organise in-hipaseng to orientate
the reporters towards doing the right thing. Thaleation is very
crucial because doing so will enable reportersiéoiri stories in a way
that will give sub editors less headache, anditatl early deadlines.

Must be Numerate

A sub editor should be numerate, which means helghmossess the
ability to understand numbers and make meaningbtitem. On many
occasions, the filings of the reporter are ladeth wumbers, which in
many cases the reporter may not have decodedlwslbme newsrooms
where this writer has worked, it is the practiceaosub editor to ask
from the reporter for the document that contairsrthimbers or statistics
that was used in writing the story. This is to sabeeck if the figures
were appropriately presented by the reporter. & ¢chwas not, the sub
editor tries to sort things out by going througlke tontents and asking
the reporter some relevant questions.

SELF-ASSESSMENT EXERCISE 2

What are the qualities that a sub editor must @ssseorder to function
well?

3.3 Sub Editors are Deadline Addicts

In the case of a newspaper, the sub editors arertbavho ensure that
deadlines are met. Sometimes reporters are not tabfde in their
stories owing to the incongruity of time the eventaking place. This
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causes undue delay especially if it is a story thast appear in the next
edition of the publication. For instance, if theeavvis taking place at 10
p.m. today and the edition must hit the street laymd tomorrow, you
put serious pressure on the sub editors who musttavaub the story
before it goes to press. In many cases the repanteitd not need to
report to the office, as he or she can send hey sta the Internet. The
strategy has always been to edit stories as theyfiexd in by the
reporter or correspondent, and wait till the appedp time to plan and
design the pages. Please note that only the negsspaait till the
deadline before the paper goes to bed. Pages dh#dic the editorial,
features, opinion articles and so forth must hasenlktransmitted to the
press hall, waiting to be printed. When deadlinesnaissed sub editors
may end up being the culprits.

One of the secrets of beating the deadline istHfersub editor to think
fast and act fast. In some situations, storiesfilg@ in by reporters in

droves and most of them must be published. Slonkihg sub editors

will find it difficult to cope in such situation®uring politics, when the
heat is on for contestants, reporters have a fialdfiling stories that are
certain will sell the newspaper or make people éefk visiting the

website. It is the task of the sub editor to engbhet the copies do not
stay too long before they are edited.

SELF-ASSESSMENT EXERCISE 3

Why are sub editors called deadline addicts?
3.4 Editing Facilities and Tools

Sub editors, no doubt, need some tools to fa@litheir work. These
facilities include the following.

Reference Books

A reference book is a book that supplies fact gadicular topic and

the information supplied cannot be questioned. &foee, reference
books are authoritative books. Such books includey&opedia,

yearbooks, directories, atlases, yellow pages,sandn. Some of these
books are so expensive that they will have to besglbed in a library

that has stocked them.

Computer and Necessary Software

Any sub editor should have a computer to work withe computer
should have the necessary applications and corthégt¢éhe Internet.

70



MAC221 EDITING AND GRAPHICS OF COMMUNICBMN

Some of the applications the subeditor needs iectiorel Draw, Quark

Express, PageMaker (this old layout applicatiopapular with many

news rooms in Africa), Microsoft Publisher. Besidbss, spread sheet
applications such as Adobe Table, Microsoft Exe#t, are also needed
just in case the sub editor needs to analyse ddtst newsroom

computers are networked, which enables accessnterts from one to

another from any terminal. In the case of graphiles,sub editor who
may not be the designer can tell the designer thesaments to any
graphics that will be necessary. Just in case ¢isegder is not available,
the sub editor should be able to effect correctmms$he design.

Computers are also necessary because all the afpptis listed have
dictionary built into them. For instance, the Cdbebw has correction-
indicated software which underlines all incorrectd ainappropriate
words, asking for the attention of the user. Yeheos have self
correcting dictionary such as the one built inte tMicrosoft Office
package.

Dictionary

No sub editor can be as brilliant as a diction&yring subbing, there
has always been the need for a dictionary and utlavit matter whether
you are a native speaker of the language or noWést Africa, the
Oxford Advanced Learner’s Dictionary has been tlesinsuccessful of
dictionary and has proved very useful for jourrtalisOther good
dictionaries are also available.

The Style Book

The style book contains the entire guide that thie editor needs to
work on the stories, photographs and the graphics guide will be to
the use of types and typography, statistics, paticia marks, casting of
headlines, newsroom behavior, editing symbols, &tctime goes by,
the sub editor gets use to the contents of the ¢igbk and wouldn’t
need to keep them all the time. A style book isaroelaborate text but a
short concise volume of not more than 70 pagefl caaes. Some are as
short as five pages.

Other Tools

In spite of the advance in the computer age, soathtional tools will
continue to be in use. One of such is the dummtshvehich the sub
editor uses to plan how the next edition of the spaper will be like.
Dummies will normally originate from the advertisemb or marketing
department, which marks out those spaces that h&em sold to
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advertisers. When a dummy gets to the newsroons, tiaken to the
editorial conference, where line editor’s battle tfte remaining space to
publish stories which most of them have alreadpaired.

SELF-ASSESSMENT EXERCISE 4

Is dictionary alone what the sub editor needs tetion effectively?

3.5 Elements for Editing

Before one can start talking about the editing @ssdn the graphics of
communication, it is necessary to identify whatcsfpeally constitutes
graphics of communication. These constituents &eaVl elements and
they can be classified into two broad categoriesata

. The Foreground, and
. The Background.

The foreground is further subdivided into two categs namely:

. Text, and
. Visuals

The background is the blank space you still sea document after the
visuals and texts have been placed. Some desigaérg “the white
space”. You can only call it the white space if theger or the surface
you are using is white in color. It is the landssap backdrop where
you arrange texts and visuals. It is the elemeattdives context to your
texts and visuals. The space you have actuallatéis the amount and
profile of the visuals and texts you can insertuivability to manage the
space of your document will determine the perspecin which the
audience looks at your visuals and texts. Space vw#al element of
graphics.

It is important to know that you can manipulatesthiank space the way
you manipulate texts and visuals. The blank spacasiimportant as
your image and the manner you treat it goes a lvag to determine

what that image will look like, and how it will lEppreciated. Texts and
visuals are further subdivided.

Texts

In the texts category you have the following:
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Headlines

Headlines are found in a newspaper, advertisemegitpage, or else
where. Headlines are the bold and large texts lyspiaiced at the top of
a document and indicated as the main or most irapbwttraction of
that document. Headlines are designed to attrdentain that will
propel you to move to other parts of the documiritas many names,
depending on the type of document. In a newspapenagazine, it is
called a “banner” or news hed” while in severalestdocuments it is
called “lead” or “head”. The deliberate misspellittged” in the case of
some newspaper publications is not clear as theabdgy of that word
is hardly known. Please do not confuse this withnfing headline”
which is a recurring text that appears, usuallyhattop or the side, of
each page or every other page in a book, manualewsletter. This is
called the “header” and this is not what this imgexplained here.

It is important to reiterate the fact that it istramly newspapers that
headlines are designed for. Your curriculum vit@¥) could also have
a headline while that little wedding card couldodismve one. In the case
of a CV, the headline could be the name of the ©Wlip written and
that catches the first attention on a first glamdale it could be “A
WEDS B” boldly inscribed in the case of a weddirgct In a document
as graphically ordinary as a letter, the “headling! be the title of the
letter.

A study of headlines will also encapsulate suclstes summary heads,
cross heads, sub heads, titles and so on.

Body Texts

It is not common to see a document that has a ineagithout the body

text. Body text is the bulk of what we read in @alment. Body texts are
quite different from headlines and when you consithe process it
undergoes when you want to place it in a document,will appreciate

why it is being treated as a separate categoryheftéxts. The editing
treatment you give headline may not be exactly wiat give the body
texts.

Captions
The third category comprises several other caseb si$ captions,

cutline, break out quotes, each of which has its @&culiar way of
treatment and editing.

73



MAC221 EDITING AND GRAPHICS OF COMMUNICAMI

Visuals

Unlike texts, the visuals category includes manyngbk, but the
following will be given priority in this book.

Photographs

A photograph is animage created byight falling on a light-sensitive
surface, usuallyphotographic fimor an electronic imaging chip. Most
photographs are created usinga@era which uses dns to focus the
scene's visible wavelengths of light into a repatun of what the
human eye would see. The process and practicesaficg photographs
is called photography The word "photograph” was coined in 1839. In
photography, the most crucial element is light. iYaability to
manipulate light will determine the success ofithage. A photograph
speaks a universal language (Lewis, 1995). Phatbgrare dealt with
generously in subsequent chapters

Drawings

Examples of drawings include cartoons and othestilations that are
created, not generated. For instance the editarr@wspaper could ask
a cartoonist to draw a cartoon to describe a simair circumstance.
Cartoons are amusing drawings that use visual rhetapor caricature
sketches to depict a situation. Drawings also thelsketches, diagrams
and line drawings which can be used in place oftqgraphs. If you
cannot draw these, you could buy them on the letefrom those
companies who deal in them. lllustrations like thase sometimes more
appropriate than photographs because the persandras able to draw
exactly what will fit the situation that is beingpuicted.

Graphs and Charts

Another category of visuals comprises graphs andrtgh Unlike
cartoons, pictorials and pictographs which aretekagraphs and charts
are generatedto represent values, algorithms or a set of rues
programs that have hitherto been created. Grapthlagrts must have
an arithmetical basis.

This following chapters deal with creation and iedit of these
categories of these elements. The work will staifh Wweadlines.
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4.0 CONCLUSION

The role of sub editors cannot be overemphasisathodt them, junk
will be prevalent in communication items, espegiadixt. This explains
why they are called “gatekeepers”. But before aedlitor can guarantee
good performance, he must possess some qualitieshwhclude a
working knowledge of the language, and a collegetifimate or
diploma. Besides that, the tools he uses shoultebdily available so
that he is able to keep to his name — deadlineceddi

5.0 SUMMARY

In this unit, the role of sub editors was highleght Before they can
perform such roles, they should have tools to weith and must be
known to be knowledgeable in their trade. Withdwtt they will not be
able to meet deadlines, and that will be detrimetataheir work and
ultimately their livelihood.

6.0 TUTOR-MARKED ASSIGNMENT

Describe the elements for editing and explain howpdrtant each of
them in the graphics of communication is.
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1.0 INTRODUCTION

Besides the flag of a newspaper, the headlineeiditst impression you
make on your audience. Take a look at the falmttdtont page of
“Weekly Star” in Unit 3 Figure 1, you will observe that the most
conspicuous part of the page is the headline “NagerNollywood
overtakes Hollywood.” Next most conspicuous is tfevspaper logo
“Weekly Star.” When readers are not able to tedl difference between
your headline and other items on the page, thenkymw there is a
problem. A good way to know if your headline iseefive is to reduce
the whole page into the size of a thumbnail. that minute size you are
still able to figure out your headline, then reséwed that your headline
is effective. At that size all other items wouldveabecome non visible
while the headline still stands out.

Your headline must appeal to your readers. Baarmtind that you have
an audience whose contents you publish must beamigo. In each
headline that you cast, your audience must feedluad. If you cast a
headline and a member of your audience concludesayyng that “this
does not concern me”, then that headline may hantefulfilled its
mission. The involvement by your audience, eithiezatly or indirectly,
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is very crucial to the continued sustenance of ymedium. The
audience wants to see him or herself as being tvben the reported
event occurred. You must bear this in mind when goai crafting the
headline.

speaking, but
are we
listening? p.5

Blues from my ex-lover

WEEKLY HIS week, Weekly Star

examines the
implications of falling back

on your ex-
lover when
News that matters your
marriage is
[\ol. 3/24 NMonday, March 24, 2008 troubled. P18
= 1 & - X

N1 geri
gvertakes Holly

se

Jo

On which side
of the market
are you?

hall make things happen
prosperity to the nations

If you join us today, togeth
at the stock exchanges an

Contact us today at: 234 Martins Marina Street, Lago: r website stackasso.com.

Figure 1:  The front page of a newspaper with a banner headlin

2.0 OBJECTIVES

At the end of this unit, you should be able to:

. explain why headline is essential in any commurocatem
. describe types and characteristics of headlines
. construct headlines for cover and interior pages.
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3.0 MAIN CONTENT

3.1 Headlines are Indispensable

The crucial role that headlines play can be seets imdispensability. It
IS rare to see a story that does not have a headhserting a headline
for every story is an unwritten law that must beeydd by all sub
editors. If you do not insert one, chances arenbhbdy is going to read
your story, and that would be the penalty for desobg the unwritten
law of mandatory headline insertion. A colleagu&kep during a
discussion and said “how | wished journalists wtltk to the ethics of
their profession the same way they never missetingaa headline
everyday!

SELF-ASSESSMENT EXERCISE 1

Why must a communication item have a headline?
3.2 Objectivity in Headlines

According to Omojola (2008), objectivity is the lgliof the journalist to
give all parties to an issue the ability to be Heaeen and heard, and to
respond. Truth is good in journalism practice, bbjectivity is the
means by which all sides to a story are given f@odunity to be heard
without discrimination. It demands that the joursiahould be fair to
each party by publishing accurate information tipatains to it.
Objectivity is a very crucial characteristic of nmeedethics that a
journalist must imbibe. Headline is the first oppoity you have to
demonstrate that objectivity.

By doing this, the trust and confidence of the ande (Bogart, 1982) is
established and the polity is strengthened and deaog is entrenched.
When a headline writer of an editorial comment shidaworitism in his
or her headline presentation, he does not onlyhpuself on the firing
line, the community which is responsible for heiseence and the profit
he makes, is put in jeopardy.

SELF-ASSESSMENT EXERCISE 2

Explain the concept of objectivity in headline cagt
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3.3 Prerequisites of Headline Casting by the Subedr

A well crafted headline must grab the attentiortled reader and lure
him to the body text. A headline is that newspamece that is literally

crying “come, come, come!” Before your audience osspond to your
headline beckoning, there are some things you puisin place before
you begin to craft your headlines.

Know Your Audience

Media are established to inform, educate, perswade entertain an
audience. Those audience members must be easilyadief. In this
wise the questions you will be trying to answer. are

1. Who are they: young, old, middle aged?

2. What is their preference in terms of what you angpdying them:
would they prefer large, bold banner headlinesalkletters?

3. Are they middle class, rich, wealthy or poor? Ahey low

income or high income group?

What is their level of education?

What is your audience’s eye track like? An eye Kreesearch

will tell you what attracts your audience most éembkt. Most eye

studies have proved that the audience of a newspapeebsite

will first look at the headlines and photographsfooe they look

up or read something else.

What is the proportion of male to female?

How many hour or minutes do they spend reading pape&s in

a day?

ok

N o

All these and more are several ways to determing target audience.
You could use the survey system by constructinglal \questionnaire
that contains the items or questions. You could thee focus group
system to determine it. You could also construgtaiotype, and send it
to your target audience, asking them to look atntd make their
comment. This is what researcher calls “the prétegstem. The
feedback you receive will then determine how yookpge the product
to them.

In many advanced countries, you must conduct anence research
before you launch into the market. This may be niake granted in an
undeveloped economy and you escape the consequdmndesn an
ordered system where nearly all economic activdiesreckoned, such a
luck is rare. You must test the market and see indares before you
take the plunge.
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Establish and Implement the Headline Policy

The next stage is to formulate a headline policg pat that policy to
work. Remember, it is no longer an abstract sillifs is where you put
in place the appropriate typeface and the sizerigie grid as well as
get the textual and visual sub editor to work. Big time you now know
how caption photographs and what kind of photogsapu use.

SELF-ASSESSMENT EXERCISE 3
What should a sub editor do and have when castirepdline?
Typography Determination

When you have the roles of a headline at the b&gloor mind, then
you are set to craft one. The first thing to dotasdetermine the
typography of the headline. This will involve thieotce of font and the
size range. You could say for instance that yout fwould be Book
Antiqua at 80 points. This is what the headlinevah@bove “Nigeria’s
Nollywood overtakes Hollywood” was set. The heaglliportion has
been cut out from the page and the excised poitowhat we are
starting our study of headlines with. The followilsghe cut out portion.

Nigeria’s Nollywood
overtakes Hollywood

Figure 2:  The headline cut out portion of the front page

SELF-ASSESSMENT EXERCISE 4

What do you need to do before going ahead to arh@éadline?
3.4 Headline Weight

Please note that the headline in the foregoingrdéiguas crafted in the
regular font. It could also be written loold or ultra bold type. When a
headline is written in bold typeface, it could mdaat the sub editor
believes the story deserves special attention fileenaudience. If it is
casted in ultra bold, rest assured that the stooyld truly attract utmost
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attention from the audience. Headlines are usualywritten initalic
though kicker or rider could be printed in it.

Another way one could alter the weight of a headlias to do with
letter case presentation. If you present your headin all caps —
NIGERIA’S NOLLYWOOD OVERTAKES HOLLYWOOD -
there is nothing wrong as that could be the hougé of your
newspaper. However, you run the risk of making ypage look too
populated and crammed, which may look repulsiviaéoreader. Rather
than use all caps for a headline, what many subrsdilo is to capitalise
the first letter of each word and it becomes thggeria’'s Nollywood
Overtakes Hollywood. The regular way by most newsps and web
sites is thalownstyle which makes the headline capital in the veryt firs
letter of the first word, and the rest lower cageept where initials,
proper nouns and acronyms are written in capitedre

In a downstyle, headlines are easier and moreimgvib read than when
they are all in caps. The reason is very cleam ktudy involving the
audience of four newspapers which this author cotetlu2007, readers
were used to reading most items they came acrosmall letters. For
example, nearly all the books they read came iretogase and with
only occasional cases of capital letters. Therefeeding your headlines
in all capitals may appear strange to the reader.

Besides that, it is evident that lowercase letterssume less space than
capital letters. Using lowercase gives you morelifgh advantage than
when you cast your headline in lower case.

If you take a close look at the headline, you wnlbtice some
characteristics including the following:

. Two lines of texts

. It cuts across the six columns of the front page

. The headline is straight to point and limited ukeesbs
. Justified texts.

It is important to take each of these points onerdhe other so you can
have a good idea of what they imply in the busirdédseadline casting.

SELF-ASSESSMENT EXERCISE 5

Explain the importance of weight in headline deteaton and design.
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3.5 Headlines Decks and Lines

It is very important to know that a line in headlimriting does not
necessarily mean a deck. A deck is a headline mytitat has one or
more titles with each title self-contained with aeds to meaning. For
instance, if you think that this one deck “NigesidNollywood overtakes
Hollywood” will not encapsulate everything you arging to tell in the
main text of the story, you could create additiodatks usually as
minor headlines to capture your story as showrmenfollowing figure.
Decks can be used in single and multicolumn sedting

Nigeria’s Nollywood
overtakes Hollywood

UNICEF confirms Nigeria’s rating

Nigerians jubilate over new status

Figure 3:  Three decks of headlines

If you look at the figure very closely, you discowhat all the three
belong in the same typeface. The sameness of $ypaly one of the
characteristics of deck. Others include the follogvi

. A deck, to reiterate, must have a meaning in itsslfit must
capture a theme that will drag the reader to tlael teody of the
story.

. A single deck of headline could be one, two, thoe@ven four
lines text so long as it makes meaning which castar part of
the story.

. Though not compulsory, it is advisable to sepaoaie deck from
the other to further demonstrate that the thre&sl@a this case)
are literally index of each of three parts of thgke story.

. Decks that accompany the main headline deck shoatdbe
confused with kicker or rider which is upshot ofetimain
headline deck.

. Decks that accompany the main headline deck coailsh tower
case or caps, different colors, smaller size, ag b they remain
in the same typeface.
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Using more than one deck in today’s headline argftis becoming

unpopular unlike several decades ago when theipeastas popular.

The use of decks became popular with earliest nepesg because
types at that time were casted and impressions rfrade the casts.

Because they were cast types, variations in foatsime a difficult task,

which made the use of the same font in differem¢sibecome handy.
The hot metal printing system made it difficult éxperiment with

different types, hence the elaborate use of dewmkisdadlines. Decks are
becoming obsolete by the day and the trend now inhfine them to

the main headline on a page.

With the evolution of thousands of typefaces and toncomitant

manipulation, decks which were notorious for crgtatutter on a page
became the main causality as they were replacddsiigle shoulder or
what is popularly known as kicker on top of the dieee, and rider

below the headline. In most cases, the kicker ader rcan come in

different fonts unlike what happens in the casdexks as earlier stated.
Some sub editors, rather than use kicker and goeple insert one or
two bulleted sentences to indicate some aspectthefstory. Such

bulleted sentences are called strap-lines. Youdcput them as shown
in the following figure.

Nigeria's Nollywood
overtakes Hollywood

@ UNICEF confirms Nigeria's rating @ Nigerians jubilate over new status

Figure 4:  Headlines with strap lines

SELF-ASSESSMENT EXERCISE 6

How do decks and lines help determine the sizeh#faalline?

3.6 Headlines and Columns: Banner

Banner headline is that which runs across all tflerons on top of the

page. Notice that there are two stories that ruroszc all the six
columns. The one at the base of the page is ndiaheer headline but
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the anchor headline The headline at the top is the banner. In some
newspapers it is called banner, in some “super”leget in some
“screamer”. Banners are used to capture momentadssanificant
stories. The headline width is calculated vis-athis columns it runs
across. Therefore you could say for instance that width of the
headline in the figure below is “six columns acfoss

Nigeria’s Nollywood

overtakes Hollywood

Figure 5:  The banner headline runs across the entire sixuwdu

The question at this point is how you determine hoany columns
your headline will spread across. Not only thavhnany lines of your
headline will spread over how many columns? Onestie still: how
do you determine how many words will the headlioatain? It is not
that easy to give any specific answer to any ofgirestions. In order to
determine how many words a headline can contasmfdhowing could
be done.

Find out the Four W’s and the H

You, as the sub editor, have to have a full grdsphat the story is all
about. You have to determine who did what, wheny whd how in
your story, and gather up the appropriate words rtiresent the five
parameters. The words will surely represent theesdnwords. Content
words are the keywords of the story. Then you lémka good verb
and/or adjective, as well as structural words i&fand etc.) to join the
content words, and then come up with your headline.

Cut Down on the Number of Words
It does not end there. After determining the wie¢he story, the number

of words you came up with might have passed thebauryou imagined
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would be appropriate. By cutting down the numbemofds, you are
also indirectly taking care of how the headlinel fiflinto the space you
envisaged for the headline. You need to know ifsteey will go in one,
two, three or even four lines. You also need tovkimmw many decks
can evolve from your story and how many columnsilt spread over.
If for instance, you come up with a total of 13 d®rthis will not be
appropriate a headline and you need to cut it éurthntil you begin to
figure out how many columns it will spread over.

The number of words that can be contained in alimsadnd the number
of lines in a headline, as well as, the numberabfirans it will spread
over vary from medium to another, but the followiran be suggested.

Firstly, if the number of words is anywhere betwdéiga and 12 words,

it is advised that words should only spread ovex oolumn. Besides
that the font size should not be more than 24 poibtcan be as low as
14 points, but it is not advisable the size of ftvet should be exactly
that of the size of the body text.

Figure 6:  Headline across one column

Obama and deputy
have New York,
Washington
hurdles to scale

0 candidate in moden times has ever been

elcted president with 2 voting record that
could be identiied as his party's most iberal or
conservative yetin 2007 Obamaywas designatedas
theformery the Nl o o it by
since Abraham Lincol has been elcted presidnt with 25
lipoltileerienceasObama
None o this i o sy tht Obama cat oerome tese
hisorca obstaces - and he has exceeded expectatons
beloreNo caiste arabysiceAbrabam Licol s
ben sectedpesident it polical eperince a5
Obama.

Secondly, the following table contains suggestmnriumber of words,
headline lines, and their column spread for sixd a®ven-column
newspaper formats. The font size is not includedabse of the
difficulty of evolving a suggestion in that categor

Table 1: Headline words and lines and appropriate colums fit

No of No. of Columng No. of Columns
Words No of Lines | for Six Columns | for Six Columns
5-12 3-4 1 1
2-8 2-3 3 3
1-6 2-3 4 4
1-5 1-2 5-6 6
1-5 1 6 7
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SELF-ASSESSMENT EXERCISE 6

Explain succinctly why the number of columns is aiali when
designing the headline on a page.

3.7 Other Types of Headlines

Other types of headlines are the Flush Left headlvhich means that
the lines of headline texts all align on the leftesand unrhymed on the
right. It is the other way round when you flushhtigWWhen you center
text, it means that the lines of the headline dra&isg common mid
point. When your headline has a hanging indenfaans that the first
line stretches across the width of column or colsmwhile the
remaining lines queue in alignment underneath.

Nollywood is Africa’s
blggest movie producer
-UNICEF

Flush Left: The left side of headline aligns

Nollywood§ is Africa’s
biggest moviie producer

L W_W-UNICEF /

Center Text: All lines of headline text share same mid point

Nollywood is Africa'sg
biggest movie producer;
-UNICEF;

Flush Right: The right side of headline aligns

Nollywood is Africa’s biggest
""""""""""" imovie producer
\\ E-UNIC_'EF

¥

Hanging Indent: First line of Headline spans the length of
column, while the lines are aligned under

Figure 7a: Four types of headline: Flush Left, Flush Right,ntee
Text and Hanging Indent
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The Stepped Headline

The Stepped format also offers another way of egsyiour headline.
This is an arrangement whereby all the lines disptathe form of
stairs, usually projecting downwards from the teftright. It should be
pointed out here that in most cases stepped headire casted with a
very strong reference to columns, and the objeatillebe to gain some
utility space under the steps that have been aeates following figure
shows a stepped headline without the columns.

Nigeria Cinema is
Africa’s biggest
- UNICEF

Figure 7b: Stepped headline

If columns are added (assuming the headline isafaewspaper), you
will realise the utility of stepped headlines asmdestrated in the
following figure.

Nigeria Cinema is
Africa’s biggest
- UNICEF

Figure 8:  Stepped head and the column text gain
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In Unit 3 Figure 8, the column text is clear and it shows the reagloy

a sub editor would want to use the stepped head. firet column

stretches up to the under of the first step. The tveo columns occupy
the next step while the last three columns occupmy next step. A
stepped headline style may not make too much seitiseut the column
text gain.

Straight to Point Headlines with Limited Use of ies

By straight to point is meant an effective headlitre order to write
effective headlines, the following are suggesteduase.

. You should use present tense and never use a pdssise. A
headline is expected to convey the sense of immgdm@
currency, especially when its news. You should adeve voice,
not passive. While in some academic writing youtevisome
things in passive voice and get away with it, yoaniv get away
with it if you do that with journalistic writing. @hsider the
example in the headline of our Weekly Star.

Nigeria's Nollywood Y
overtakes Hollywood

Hollywood is overtaken
by Nigeria's Nollywood X

Figure 9:  Active verbs pay in headline casting

In the figure above, the verb “overtakes” makesexmjs Nollywood
active and is marked correct unlike where it is kadrwrong because,
the language is passive. In the headline at theth@psubject directly
performs the action whereas the one under hascti@alone to it.
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. Try and personalise your headlineBy this | mean try and let
your readers see that some people have been dffbgteour
story. Again, if you look at our headline Nigerid\¥ollywood
overtakes Hollywood”, you may say that it is wathited but the
fact is, it can be better. No doubt, readers well ignpressed with
this kind of headline especially when you look la¢ fact that
Nollywood, which is Nigeria’s movie industry, isredy 20 years
old compared to America’s Hollywood which is oveélOlyears
old.

. Kicker and Riderlf you bring people in, the headline will surely
get juicier and attract more readers. This is beediuis far easier
for readers to identify with people than abstraotdg and places.
Hollywood and Nollywood are about people — actardresses,
movie watchers, and so on. Therefore, readers wddo see
what the reactions of these categories of peoplddvoe like. If
you think that you are okay with the way you crdftthe
headline, you could add lkicker andrider to add spice and
personalise the headline as shown below.

After 20 years of Struggle:

Nigeria’s Nollywood
overtakes Hollywood

Tom Cruise baffled, Genevieve elated

Figure 10: Kicker and rider with two lines of headline

You could see that the personality dimension hag@dnore energy to
the headline, but then something is still wronghwtite headline: It is
crowded, owing to the kicker (or shoulder, as sgmenalists call it)

and rider. So, how do we resolve the issue? The wsble thing to do

is to make the headline one line as shown below.
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After 20 years of struggle:

Nigeria's Nollywood overtakes Hollywood

Tom Cruise baffled, Genevieve elated

Figure 11: Kicker and rider with one line of headline

You will notice that the two lines of the headlihave been reduced to
one, thereby creating more background that makesasy reading. The
point size will no doubt reduce, but it is still ggible to achieve the
banner effect with the main headline as run on keoss the six

columns. The rule is that when you want to incladkicker and or a

rider, you should ensure that the main headlinen@st of the time

crafted in one line so as not to create confusidh e two headline

additives.

However, there is a note of caution here. Your abje at including a
kicker and a rider should be to tell the entireaysia the headline. You
are never going to achieve that. You must bearindrthat the inclusion
of the personality dimension is what you are tryingachieve and you
must ensure that you stick to that.

Hammers.The headline that has a lengthier deck or ridéovbet is
called hammers. The lengthier deck is used to edeathe bold
headline which usually will not be long and not tzon a verb.

Label HeadlinesAnother way to create smart headlines is to make su
they do not have verbs in them. Headlines that a@ohave verbs are
called labels. There are many reasons why you nwgimt to use label
heads. One could for the space constraints ohfptrpose of writing
editorial. A newspaper editorial opinion, which leets the collective
views of the staff and management of the newspaloes not normally
carry a verb in it. Another reason for label heaellis when you want to
use for a front page brief. Some tabloid newspaphish report human
interest angles are fond of using label heads. iportant to stress that
newspapers that carry hard news hardly craft |d®dds. This is
because many editors and sub editors have redhs¢dabel heads are
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not always a better alternative, and in fact thag end up being the
bitter alternative.

In the case of our headline, you will discover thetking a label out of
it will be meaningless. For instance, it makedeligense if you say;
“Nigeria’s Nollywood bigger than Hollywood” insteadf the usual
“Nigeria’s Nollywood overtakes Hollywood”. Firsthé economy of
words is lost as the former contains five wordslevtie latter has four.
Secondly, because it contains more words, it willely grab more
space, which defeats the very reason why you witkédto use a label
head in the first place.

The scourge of definite and indefinite articles amyperboles

Definite and indefinite articles, which are struetwords, unnecessarily
add to the length of headlines, and therefore shbel avoided. Such
words as the, a, an, are used as determiners ihskrignguage and
many subeditors have perfected the art of excludingm from
headlines. Consider the following examples andhese a headline (the
one on top) can be moribund. The fact is, the lartis” is serving no
purpose. You remove it.

Arinze is the modern day Judas
- Nollywood actors ><

Arinze is modern day Judas
- Nollywood actors

Figure 12: Two headlines: one with an indefinite article andeo
without it

This is not all.Slangs are not permitted in editorial articles lasytare

rarely used. The use of slangs gives an impreghiainthe contents of
the article should not be taken seriously. The ofeaslangs is only
permitted in some rare occasions and these are werascribe the
slang to the “who” in your story. For instance, eatlline could go like
this:
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Airport attack:

[ dey Kanmpe, says Obasanjo

Figure 13: Slang should be used out of a reference quote

In the figure above, you could see that the usdanfg is justified] dey
kampeis the pidgin for “I am OK”. The subeditor cannae baulted
because the use of slang is not intrinsically hisascribed to the “who
object in the headline — Obasanjo.

The use of hyperboles can also corrupt a headlifieen you include in
news headlines such words as some, many, scovesakend so forth,
it gives one terrible impression, you don’t haveulydacts right. The
words are hyperboles which give an impression @ingjty but lack the
precision of facts that the responsibility of tbernalist demands. In the
following illustration, try and figure out the défence between the two
presentations.

Train derails in Oshodi, scores dead X
Train derails in Oshodi, 24 dead \/

Figure 14: Be specific in terms of figures
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SELF-ASSESSMENT EXERCISE 7

Mention at least five other headlines you know ajram banner and
described how they can be crafted.

3.8 Journalese, Use of Clichés and Other Tips of oWhen
Writing Headlines

Journaleseis a deprecating term for a superficial writinigatt is full of
sensationalised statements that are used to impadss than tell the
truth. When you transpose this kind of writing be theadline, then you
are suffering from theHeadlinesé disease. Clichés must be avoided in
your headlines. You are not even encouraged taliggs in the body
texts let alone the headlines. Clichés are wordploases that are
overused to such an extent that they lack the reduorce of meaning
and have become unimpressive. Clichés are wordsevafiectiveness
is worn out owing to overuse. Use of clichés whetime written or
speech stories, seems to imply that the user hasagination of his or
her own or that she has run out of ideas. It isissdlthat the writer
should avoid the use of clichés except in a sibmatwhere it is
unavoidable. Such clichés like “men of the undet@or‘what goes
around comes around”, “all protocols duly observad® examples of
clichés that are common in English speaking WestAf

Also note the following when casting a headline:

. Punctuations should also be carefully deployed wheiting
headlines. A misuse of coma or full stop can derdieadline and
render it completely meaningless. The trend isstdy editors to
completely avoid the use of punctuations exceptrevhe is
absolutely impossible. It is not advisable to usk tops in any
way except in the case of abbreviations.

. Acronyms should be used with caution. The trendadays is to
put popular acronyms in lower case especially #ytthave
vowels that make them pronounceable. For instanaé&jac,
unesco, nato and the like have been seen as l@ases in several
articles and you can accuse the subeditors for lewedrcasing.

. Avoid the use of compound verbs. A compound verkthis
multiword, complex predicate that works as a singkrb.
Examples of sentences with compound verbs arewest to be
starting something”, “Ithas beenlong they fought each other
last”, “Johnhad workedas assistant librarian before”, Nigeria's
Nollywood has overtakenHollywood” They are so complex that
they are not allowed to find their way into a h&aell You should
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also avoid starting a headline with a verb, whethn a gerund

or not.

. Person and place names in headlines are generalbpme but
ensure that you limit them to the known ones.

. Another area where the opinion is sought is whemtwb be

written is projected to have legal implications.eT$ervices of a
legal practitioner will be needed also to ensusg the sub editor
does not cast a headline that will cast him ingaldiability. In
the case of legal matters, the trend is for medimmsations to
have a staff legal practitioner, who is asked teishsthe sub
editor when the occasion demands.

. Sensationalism is also not permitted in whatevexdshand it
wouldn’t make any difference whether you are wgta human
interest story or hard news story.

. Unnecessary abbreviations can also jeopardise dliheaAn
abbreviationis a letter or group of few letters, carefully ¢ak
from a word or words, and used to represent thamelsvfor the
sake of summary, preciseness or brevity. For exantpe word
"abbreviation" itself can be abbreviated as "abbr."abbrev."
Abbreviation is a shortening system. Please not thany
abbreviations are localised. This means that alditrexs have
their peculiarities. For instance, the abbreviatgard, “Mass”
does not mean much in Nigeria and West Africa buhe United
States, it easily means Massachusetts, which is ainéhat
country’s political subdivisions states.

. Try and avoid underscoring your headlines. If yoantwto place
emphasis on a particular word, when such emphasiseant for
your readers, try using the italic as the betteioop

SELF-ASSESSMENT EXERCISE 8

Discuss the use of clichés and give at least fige €ssential to the
crafting of a headline.

3.9 Headlines in Interior Pages: Types and Tips

Much of the foregoing discussion has been focusedhe front page

headlines. The concentration on the front page nderstandable,

bearing in mind that if your front page is not itwy, your inside pages
will not be attractive to read. Front pages areghieway to the contents
of the interior pages. However, if your front paigegood and your

inside pages are a thrash, then your readerslaly lio think that the

facade of the front page does not translate irgdrtterior, and therefore
not worth being read. Headlining in the interiogpsa is as important as
that of the front page.
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Most of the rules that guide the crafting of heaeli also apply with
regard to headlining in the interior pages. Howewers important to
note that those rules may not be as strict wherpeoad to what obtains
on the front page. One of the reasons rules mapaats strict as that of
the front page is because it is simply inside.desipages are in the
interior and are under cover, while the cover pageotally exposed.
When something is under cover, many things are lldten. You can
take a cue from humanity. Everybody ensures that geess, your face
and everything about your outside look clean. Tdlean outlook is a
covering for a dirty inside in some cases. Reatiks the front page of
a newspaper more seriously than the inside pagesube they know
that the front page carry the most important neims/of the day.

One crucial thing to take note of when designing beadline in the

interior is that the column features may also clangnlike what

happens in the front page. For instance, if a napsphas a six-column
format, this judgment or conclusion is what pecgde on the front page.
In other words, if your newspaper has a regulainadign of 52 pages,
and the front page and may be two or three othesmages also have
six columns, and the rest — 48 pages- are plarmézlir columns, your

newspaper is still regarded as one with a six-fornfau can see why
the front page is such an important page. The tiamign column format

as you peruse from one page to another can afiecivay you craft a

headline.

Figure 15: A six-column can easily be divided converted easitp
different number of columns from one to five

Variation in columns as you move from one pagenitlaer can be from
one column per page to five, if the standard forreatix column. You
would not have problem crafting the page into défé column format
as the application you are using for your desigd word processing
easily have the capacity to do that. If you hawixacolumn format, it is
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rare to see columns run into more than six columnghe name of
variation, even though it is possible.
Multi-pods Headlines

Multi-pods headlines are those headlines that featme short, bold
headline and another line of deck that squareustially on the right
side. The lines could be two or three, dependinghenlength of the
bold headline on the left. It looks like the follog.

Tom Cruise baffled, Genevieve
O W O O elated, as Nigeria Cinema
® overtakes Hollywood

o Tom Cruise baffled, Genevieve elated

NO ].]. WO O o as Nigeria Cinema overtakes Hollywood

Figure 16: Quadrupod and Tripod headline

In the above figure, you have headline types —airedripod (on top)
and tripod. But a close look shows that one isebettan the other. The
one below is preferable because, there is hardhyadwantage derivable
from the one on top that can not be obtained froendne below. The
one on top is crammed while the one below is faremeadable.

Bold-Regular Headline

In the bold-regular headline, you slam a big, bialce on the left and
deliver the second part of the headline in a regyige. In most cases,
the headline must be such that the first part esai colon, exclamation
mark, etc. so as to indicate a point where the rmkanill start. The

rationale behind this type of headline is not tteacbut it could be for
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effect. It has also been found to be an effecteadiine for jump heads.
A jump head is a headline that is repeated ovemdérwed portion of a
story from a previous page. Such headlines areeradl from the main
headline on the initial headline. This type of Hawdis found mainly on
inside pages.

Knockout! Nollywood overtakes Hollywood

Figure 17: The Bold Regular Headline

Sidesaddle Head and the Use of Reverse Line Block

The sidesaddle head is the headline that is irsenteeither side of a
story rather than the top of the story. The usuatfce is to insert it on
the left. It is only in rear cases you insert ittbe right side. Please note
that sidesaddle head is only appropriate for stowéh short column
length. When you use it for long columns, you empdeither wasting
substantial space, or making your page look ugiiess you want to use
it for feature stories. When you use it for sheridth column, the story
you are using it for should be boxed. Furthermgmy could also put
some life into the headline by making a design @iuthe title, and
making the text on reverse line block (RLB) whicleans contrasting
two solid colors as shown in this case of white robéack. An
illustration of the sidesaddle head is in the failog figure.

Nigeria’s
Nollywood
overtakes
Hollywood

Figure 18: The Side Saddle Headline with a Reverse Line Block

Adequate caution should be exercised with the 6$4.8 which has at
least one variation. Ghost reverse which is a nard RLB should be
avoided. Ghost reverse is where the background ttletheadline is
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standing on is faded or put in tone. This means tiha background
color is no longer in the solid form. Experts advibat ghost reverse
headline system should be avoided, why you stidRliB and the usual
type on screen ( black on black) format, whicthes most common.

SELF-ASSESSMENT EXERCISE 9

What are the similarities and differences betweeadhne in the front
page and interior pages?

3.10 Headline Sizes and Shapes
Flush Left, Right or Center

Headline type setting can be done in several shaepending on what
the sub editor wants or according to the house stiythe newspaper. It
can be flushed left; it can be centered or flusigitt. When you flush it
left, it sSimply means that the text aligns with te# margin of the page,
and aligns with the right margin when you flushhtigApplication like
the CorelDraw has what it calls the bounding boxciwhs indicated by
some black squares. The alignment of texts actwalburs relative to
this box. In other words, Corel Draw does not userypage’s margin to
determine the text position but rather aligns fteéth the left side of the
bounding box. After the alignment has taken pladdin the bounding
box, then you can use your cursor to drag it tgnato the left of the
page that you are constructing. Centering the heatiéxts on the front
is not a normal practice though it is tolerabléniside pages.

When you justify texts, it simply means that you difip the space
between characters and words so that the edgebeonght and left
sides of the bounding box are even. All word preoes can do any of
these without hassles.

When you flush left, the text aligns with the lafargin on the page but
the right side looks like steps, and that becomesmoticeable when
the lines of texts are three and more, than wheiitles are only two. It
is the other way round when you flush right as léfe side looks like
steps.

Most newspapers that exist today flush their headlito the left. This

seems to help the eye read better since the Ergji¢tabet reads from
left to right. If texts are jagged on the left, tihh@comes a burden for the
reader.
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SELF-ASSESSMENT EXERCISE 10

Describe the typical shapes and sizes of a headline

3.11 Headline Counting

Headline counting is an old practice, which has i@srelevance owing
to the advent of the desktop publishing (DTP). Unthe DTP, it is
possible to manipulate the shape of a charactee. CarelDraw is
perhaps the most common application software foln smanipulation. A
colleague once said: “you could do any drama wiityh éharacter, using
the CorelDraw. You could kern, elongate, diminigskpand, flip, mirror
and do just anything with a type.” Before the cognof DTP, all these
were not possible.

Typefaces in the hot metal printing era were castala that were
mounted in a case and placed in metal frames. Tdsement made
adjustment of types practically impossible. Shahlere be a change in
the headline or a mistake in the headline, the w/hbing had to be
dismantled and reset. This annoying and time-wgstorrection, often
disgusted press supervisors who were in chargetbhg the types and
producing the impressions. In order to ensure shah mistakes were
avoided, sub editors were instructed and oftenmded that they should
count the characters before constructing them @tbeadline. The
counts of the subeditors were then used by therfereto set the types
into the frames as headlines or body text.

The counting assigned 1 to lower case letters lhae uniform space
such as a, e, ¢ while lowercase letters that oceuggr space such as w,
m had 1.5. Slimmer lower case characters suchla§ i, had just 0.5.
For upper case, the fattest characters — W and had-2 to each of
them, while all other capital letters had 1 eaclasMpunctuations had
0.5 each while the space between characters wasaWwell. Most
symbols ($, %, ?, etc.) had 1 except the and sym&alwhich had 1.5.

The following table makes it more explicit.

Table 2: Characters Description and counts
Description of Charactet Count
1 i, ft 0.5
2 All lower case excepti, f, t,j, |, wand m 1
3 m and w 1.5
4 All caps except M,V 1.
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5 M and W 2

6 Space between charact 0.t

7 Space between wor 1

8 Punctuation marks except ? 0.5
9 ?, %, #, <, >, + etc. 1

The manipulability of today’s word processing systhas rendered the
character counting system unusable and archaic, notit useless.
Thousands of fonts are available in different shagoed sizes. The fact
Is what may count as 1.5 in a particular typefaméldc end being 1.0 in
another typeface. For instance, Gill Sans is a lfaraf slim fonts

compared to Arial which is fatter. What counts & ifh Gill sans could

be 1.5 in Arial. Character counting is still taugistpart of the history of
printing and publishing and it is one of those p®ithat made one to
realise the travails of the profession before tttgahe present moment.

SELF-ASSESSMENT EXERCISE 11

How is headline counted and what is the relevansumh counting in
today’s sub editing.

4.0 CONCLUSION

The imperative of a headline stems from its indisadility. Where
there is no headline, there is no news. The faadtdahheadline exists is
pointer to a piece of information that must be mamewn to an
audience. But the indispensability of a headlin@ssimportant as its
objectivity. When a headline is slanted in favorook party to a story;
the essence of communication, which is to give \evearty the
opportunity to be heard, is defeated. The sin afiteld headline is more
pronounced in journalism, where the audience canptise thousands
or even millions of people. Objectivity counts winet your headline is
for the front page or inside page.

5.0 SUMMARY

This unit discussed the imperatives of a headlmeub editing, and
enumerate with descriptions, the prerequisites eadhne casting.
Headline weights, decks, lines and types were w@llip focus, and the
front and inside page dimensions were analysedurried out that the
uses of clichés were frowned at while tips of heedwriting were
generously given. The unit ended with headline ssizéhapes and
counting.
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6.0 TUTOR-MARKED ASSIGNMENT

Discuss Headline Counting.
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UNIT 4 EDITING OF TEXT GRAPHICS

CONTENTS
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INTRODUCTION

The story text is the content you read under tredlime or title. There
can be no headline without a story except where jysti insert the

headlines as promo and then direct your readendhé&ve the stories are

located. The text of story contains the bulk of thi®rmation that the
headline has invited the reader to read.

2.0

OBJECTIVES

At the end of this unit, you should be able to:

3.0

3.1

102

identify the characteristics of a text copy

edit a text copy

assess a sub editor based on qualities that hédghossess
state and use editing symbols

describe how to fit a copy

determine the shape of text

identify different ways of counting in copy editing

MAIN CONTENT

The Body of Story and Copy Editing
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The text of the story is actually the body of therg. Take another look
at our front page of the Weekly Star.

Economy in shambles - xperts
CONOMISTS West frica.

E a d According

Londo ased

ngerla S Nollywood
overtakes I—Iollywood

£ | excess p
cinema of number of
Nigeria, According to imported video

SopUIAT KRG Xv.x‘k i p:_e d :la, cassettes which
as Nollywood has £ €€Orcingthe he then used to
first Nigerian shoot the first
films were made fjlm. The huge
by filmmakers success of this
such as Ola film set the pace
Balogun and for others to

Accordiggro the yypert Ogunde produce other :

Uni atlon; in the 1960s, but films or home Il Governor unfolds megacity pla
dy, Nollywood 1, ¢ y were yideos. Through HE Lagos 5 -
grew quickly in frustrated by the the business S tia ot e Oirirrisde the Nigeria
the 1990s and pigp cost of film jpstincts and Governor Pledged a leader i

2000s to b I i instituti
SLoDeCOmME production. ethniclinksofthe , Babatude WhoPping $1 7 .

the second yowever, Igho and their Fasola unfoldea Pillionaspartof ed respect for
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Presidential Election: Odds before Obama

strong but he has [y michact fonson No candidate in No candidate
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On which side
of the market

Figure 1:  All arrows point to the body of story where the Kbwlf
copy editing is done

The body of the news is where the headline is sulisted. In the
editorial opinion category, the body is for expatig the news peg or
focus of the editorial, which has been stated ithbihe title and
introduction. The body contains the argument, whighexpected to
support the thesis of the editorial. The body sti@aintain comparisons,
contrasts, statistics and diagrams if any. Howelkrstrations and
diagrams are seldom used in an editorial. Whatévar needs to be
illustrated are expressed in words. In featureiedpthe body of article
contains the texts and there can be no featurg sttihout the texts. If
your headline is nice but your texts are full ostakes, your readers can
deem you an alarmist, who take delight in screanieadlines with no
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reasonable back up of story. This is the reason suly editors take
extra care in the editing of text.

As stated earlier, the sub editor is concerned wliéiity, conciseness,
facts, grammar, and so forth in terms of copy editvhile in terms of
the shape of texts, he is concerned about whadithpe of the text looks
like and how it will be convenient for the reader¢ad it.

In terms of formatting and shape of text, he iscewned how the eyes of
the reader sway from left to right and back whéading the text. Here
it is the formatting that holds sway. He will chetcksee that local place
names are spelled correctly. Most copy editors alste headlines on

stories, so they have to think of appropriate, eateu headers for
articles. He checks to see that the articles géhempage in their entirety
and that if they continue on another page, that teeindeed "jump" to

that page.

Copy editing deals specifically with the accuraéyext, which has got
to do with the truth or otherwise of the meaningcoimmunication.
Copy editing does not mean changing the substaricéexa but
reordering it in a manner that guarantees the trigirness and
objectivity that the original writer is projectingln newspaper
publishing, objectivity seems more an importantdvas the sub editor
iIs expected to ensure that the text that goes doiv¢hat which gives
every party to a story the opportunity to be he&@uapy editing is a text
improvement process that guarantees the truth hjedtovity that make
meaning to the target audience. Copy editing difiés it moves from
one type of publication to other. For instance,wlag a sub editor for an
academic journal will edit text is not exactly tway a newspaper copy
editor does his.

Specifically, copy editing deals with rearrangemehtext, adding and
subtracting from text to fit a planned space. Gdioa of text spelling,
rewriting the grammar where necessary, and the dment of the
semantics in a manner that adheres to the styteegiublisher, and does
not jeopardise the communication intent of theiaagwriter.
SELF-ASSESSMENT EXERCISE 1

What is copy editing and how important is it?
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3.2 The Sub Desk Editors

In a typical large news organization, the sub editiasks listed in the
foregoing can be classified under six categorieprofessionals and
workers. They are as follows.

. Content editors

. Sub (copy) editors (the most popular one),
. Rewrite editors,

. Page Designer

. Makeup editors

. Proof readers and

. Copy chasers

Please note that the difference in names has gdob twith countries.
Americans call them copy editors while in some etathey are called
sub editors. In several smaller organisationssabl editing tasks are
performed by only one or two of the six categorlest us expatiate on
the six categories.

Sub Editors

The meaning of the communication that a text cosvegnnot be

overemphasised. If this were not so, then thereldwniube any need for

a sub editor. The sub editor ensures proof foryeassertion and edits
for accuracy and style. This is the reason whyréperter or writer of a

story is always at the beck and call of the sulboedvhen his story is

being edited. The copy editor or sub editor is glag¢ekeeper and the
ultimate line of defence for a story. This alsdhe reason why when a
reporter is sued for a story, the man or woman didldhe sub editing is

called upon to come expatiate on what he did, andsralso asked to
juxtapose his edited version with the original capwt the reporter

submitted. If the computer was used, the recoreslvays available.

Sub editor must have good critical thinking skilisorder to survive the
job. This is very crucial because oftentimes, henider pressure owing
to a deadline that must be met. Under this circantst, inconsistencies
often occur and he will be expected to reasondadttake a decision on
the matter. The decision he takes at that momehgwia long way in
affecting the fortunes of the publication eithegatively or positively.
The copy editor must find a balance between meetipgwith the
deadlines and doing a good job for his medium.

Content Editors and Libelous Stories
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A copy editor's task also includes keeping an ayefor libel. Here,
libel is not simply an untrue story, or aspect atary and errors of fact
that are actionable or can lead to a law suit. ILibany story that the
person concerned can prove to be libelous and cdasege to the
publisher, whether such a story is true or not.rélage some stories that
are actually factual and absolutely true about [ge@md places, but
which are very difficult to defend by the journalisr publisher if
published. If you catch the president of your count barefaced
adultery but you do not have solid evidence to hamk story, and you
go ahead and publish it, you will land yourseltiouble and send your
organisation out of business. This is in spite loé tfact that the
published story is true.

In many news media, what the publisher does igdate a special desk
of “fact checkers” or content editors, who cheaixists for facts before
they are passed to the sub desk proper. This hasmee necessary
because of the pressure of keeping with deadlineghwvmany sub
editors have become slaves to. The responsibifitthecking for facts
when performed at sub desk reduces substantiadlyptbssure on the
proper sub editors. In some other newspapers,rasgigditors who are
the news editors, actually take up the responsibof checking for
facts. Assigning editors are those who bear the a¢dposting reporters
to their beats or asking a reporter to go and cavparticular event. A
reporter must be available to answer questionsniagtarise from his or
her story.

Rewrite Editors

Some stories are terribly written by reporters ety will have to be
rewritten in order to make meaning out of it. Badlyitten stories can
be disgusting. Please note that a poorly writtearystdoes not
necessarily mean that it is grammatically, mechadlyioor structurally

problematic. A story is viewed against the backdobphe house style.
When a story does not conform to the house stiyledomes frustration
to the sub editor who may sometimes grow impatemd irritating

while working on that copy. Many sub editors pretbe task of
tightening up extensive narrative and correctirghgnar than working
a story whose structure is opposed to the ruléseohouse style.

There are two ways of rewriting a copy. First is tlee sub editor to go
ahead and rewrite the story after letting the gearochief editor get
aware of the action. In some situations, the suioreadnust obtain
permission from the editor before he can rewritdaay. The other way
IS to turn or “bounce” back the story to the assigneditor or the
reporter to rewrite it.
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If a reporter is asked to rewrite a story, it hasne unpalatable
implications and consequences for the reportesoine newspapers, the
reporter is put on close monitoring and if rewgtinase occurs once
again, he may be asked to go on grounds of incamnpet and

unwillingness to learn.

Page Designer or Layout Editor

This is the professional who designs the page douprto the dummy
that has been drawn. The page designer works detarwith the make
up editor who ensures that the designers confortheéodummy. Page
layout and design is covered in the next chapter.

Make Up Editors

Make up editors work on a copy to ensure thatt# into the space
allotted. Make up editors are not supposed to peulaartists, as they
are erroneously referred to by many people, indlgidiome journalists.
A make up artist wversees the production process in the back shop,
where the stories are composed into text. He sthls one who ensures
that display advertisements that have been builiomse are well
composed to the satisfaction desired by the adeert+ if there is one
(pagination tends to eliminate this step). He & d¢ne saddled with the
responsibility of lopping up or resizing a photo @yming up with a
pullout quote, or other piece of display type thatsn't planned by the
designer. When you see funny displays like “Thiacgpis for sale” “it
pays to advertise in???” etc. the make up artist®wat work. They are
the ones that insert a “filler” when there is “unaeatter” or less texts
than necessary or “portion drop” when there is favatter”.

When the page has been finally built accordingh®e design of the
designer or layout editor, the make-up is expettegroduce a draft
copy of the page. It is usually about 70 per cdrthe actual size and
sends it to the proof reader who takes over froenethit is important to
also note that the make up artists are also sudpmsensure that info
graphics, illustration and pictorials serve the gmse for which they
have been inserted.

Proofreaders

Proofreaders are the last functional professiotias work on a copy.
They are charged with simply looking for typogragatiiand mechanical
errors on copy that has already been typeset ambediaipon by the
editors that have been mentioned above. A proafares not expected
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to work on the grammatical, structural or lexicamifications of the
story though if she detects one, she can be giudnk

Proofreaders and Computer Spell Check

The job of the proof reader may soon be elimindtech the bud desk.
This fear is real because most word processor amphg application
software come with spell check facility, which elebany of the editors
to spell check the text under two minutes for ok page of text. In
some old layout software such as Adobe PageMalar,will switch
from the layout mode to the edit modetr{ E), then switch to the spell
check modetrl L) and then run the text for the check. In some more
sophisticated software like Microsoft Word and Gddeaw, there is a
facility which underlines every mistake as percdil®y the computer.
You would not have to wait till you finish typingefore you start the
spell check.

The belief therefore is that after the spell chetle task of the proof
reader is no longer relevant as the sub editor d¢linos somebody else
can easily take care of whatever few errors thatsipell check did not
correct. However, in spite of this, some still hiproof readers should
be relevant and not disdained.

Copy Chasers

Copy chasers are the office assistants that halprernthat copies are not
lost in “transit”. Each editor on the sub desk aldewhere in the
newsroom has a slug sheet or story log book, wbepees and planned
pages are recorded as they come in and go oupafteular desk. The
task of the copy chaser in ensuring safety of copy be daunting
because he too is under pressure like all his Bo$semost cases, the
pressure becomes more because only one copy ck#isetork round
the desks. Using more than one copy chaser seenrsdte confusion.
Some copy chasers can decide to learn the subgthiide and they end
up as good sub editors. Such a situation occurtelha Guardian
Newspaper of Nigeria where this author once worked sub editor.

3.3 Editing Symbols
The following are editing symbols used in manuglycediting. Please
bear in mind that these symbols are less engaged libfore as most

stories are edited straightaway on the computenciNdanson (2007)
outlines the following copy editing marks for meeating.
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Table 1: Editing Symbols
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Indent for paragraph ﬁhe injured were taken to MeritCare Hospital,

Begin new paragraph where they were lreated.é Aqoording to Sheriff

Eliminate paragraph Larry Costello, none were seriously h_urt‘.'”_}
f[!'fe driver of the southbound vehicle
Transpose (letters, words) theisﬁokbs”ﬁer'soﬁ.Me_ri_tCare;said

Use figures (or words) abougs_gventeéﬁ%rkers auendedjsessions

Spell out (or abbrev.) the delegate fronkN.‘DT‘é'ame to Moorhead, Minn.

Uppercase majored in english literature at Msum

Lowercase Bachelor's Degree in Mass _domr:::\ications

Remove space exira effo 1t will be required

Insert space according to sourcle%:?:g;? the president

Retain original will be completed in.early January

Delete the verf:x?iting climax of the film
winning

Insert word the exciting climax of th%iim -

Boldface Summary: The agreement demonstrates

ltalicize the book, titled Carta'lrl frqy, written by

Insert comma Iat?‘;;vyhen work was halteq;tha staff went home

Insert period and oor_ppleled their tasks, ¢y . (%

Insert quote marks He saic\i\.’ At last it's over. L

insert apostrophe He said, “Al‘lt;ell that ends.”

Insert hyphen the tighFhanded pitcher

Insert em dash a sudden stts__'a\wd began again
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SELF-ASSESMENT EXERCISE 2

1. List out different professionals of the sub deskl axplain the
functions of each.
2. How important is computer spell check? Should aopreader

rely on computer spell check completely? Explaiaryanswer.
3.4 Shape of Text, Copy Fitting and Character Coumng

Much of shape of text is dealt with under the piageut and design. At
this stage, however, you should have the prelimikaowledge of text
and this | have touched in previous modules. Trsgclthing to know is
that there are four ways to shape a text. The fasto flush left,
whereby your lines of text will align on the leftls, leaving on the right
side uneven lines. If yoflush right, your texts align on the right side,
leaving uneven side on the ledustified text will have aligned on both
sides. You can alscenter text whereby each line of text is equidistant
from both ends. Some application software have harobne called
force justified, an action which aggressively executes alignments on
both sides of a column. This can bring some ungvepaced words in
the text even though the right and left alignmeratee fully
accomplished.

Out of these four styles, the most frequently usethe justified text,
followed by the flush left style. It is rare to firvhere the body of s
story is flushed right, leaving an uneven side lom left. The flush left
style is not common on the front cover page, wireithis a newspaper
or a web page. It can be used when you are pragestidries with few
inches in length. Center text is a style found camiy in
advertisements. It is rare to find the body texa aftory shaped in center
text.

Unlike headline counting which has become irrelévan headline

crafting, owing to a better offer from the computenaracter counting
continues to be of use in body text placement. &itar counting is
essential to copy fitting — a process by which yapproximately

calculate the amount of text that will fit into tlspace provided for it.
Copy fitting and character counting are necesdaygu want to prevent
cases of shortfall or over-the-brim with the tekattyou are working
with. The shortfall case is called “under matter'Nigeria and when the
text brims over the space, it is called “over mdtt€opy fitting is done

in column inches, which means that the length ofirytext makes
meaning in terms of the size, length or numberadfimns it occupies.
When a sub editor tells you that he needs 15 columeimes of the story
he has asked you to write, you should be able fer af rough estimate

111



MAC221 EDITING AND GRAPHICS OF COMMUNICAMI

by the word count and then gauging how many of éhasrds will
make a column.

Ordinarily, you can calculate the number of wordsyour story by
simply counting or using the word count functionadgable in most
word processors and graphic software applicationMicrosoft Word,
for instance, you can find the word counting righthe bottom right of
the page. When you click the display point, a @jdbox pops up where
you get the full details of the count, including thumber of characters,
words, paragraphs with spaces, paragraphs withmades and number
of lines. To get texts in CorelDraw, look for thext’on the tool bar
after which you see a drop down where you click satistics. In the
case of PageMaker, you go to the tool bar and ¢littkities”. On the
drop down, click “plug-ins” and you see a drop oatwhich you click
“word count”. The dialog box contains the countscbéracters, words,
paragraphs, sentences, text objects and stories. application can
identify a story so long as it has a title.

SELF-ASSESSMENT EXERCISE 3

1. Describe different shapes of text you know.
2. What is copy fitting and character counting, andvhdo they
relate?

3.5 Counting Process and Different Methods of Count

The counting process begins with the proper ideatibn of your
column grid system. One of the ways a newspapeibeaidentified is
by the number of the columns it has. A newspapédastified by the
number of columns on the cover page, even thoughfribnt page
format can be transmuted into another format inink&le. For instance,
in The GuardianNewspaper (Nigeria), the number of column from the
inception of the newspaper to the time of publigtims book was seven
columns. But when you peruse the newspaper you fiml that the
front page seven-column format is heavily disconateed as there are
several pages that have three, four or five colunmihe Punchhas six
columns on its cover page but has a variegated aupflcolumns in its
interior pages.

After identifying the number of columns, then yoa ghead to know
exactly the width of each column for the next edition lo¢ inewspaper.
It is crucial to know that the width of a columnone edition may not
be exactly the same with another edition, as there are mivartetions

which usually are not visible to the ordinary eyeept those of the sub
editors. The reason for this is because the gulietseen the columns
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are adjustable. Any adjustment of the gutter autmaldy leads to
adjustment in the width of the columns and vicesaer

Assuming we take A3 as the size of a tabloid sredspaper. (Please
note though most tabloid sized newspapers are h@t3osize even
though they look alike.) A3 measures 11.693 incwedth by 16.535
inches in length. The default gutter (or space betwcolumns) for
seven column-grid is 0.167. But as the sub ediocharge of page
design, you could decide to reduce the gutter 12®.if you feel you
need more column space for more text of your cdpe following
figure illustrates this point.

Seven-column grid with thin gutter

Seven-column grid with fat gutter

Figure 2:  Two seven-column grids with thin and fat gutters

When you are doing counting for your copy fittiygu need three tools,
namely:

. the computer with the appropriate word processomg@phic
software application
. your dummy. Note the difference between a layoaestand a

dummy. A layout sheet is the pre-marked paperithased as a
dummy for a publication. When a layout sheet is\p&ad up for
the next edition of a publication, then it becoraetummy.

. a calculator, especially if you do not have a corapu
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. a copy of the past edition of the publication fohieh next
edition you are planning

. a similar publication if what the publication yoteglanning for
IS new.

The Word Count Method

In the house style book, a news organis ation mafimally indicate the
average number of words that a column inch willtaonat a particular
font size. InThe Guardian for instance, one column inch contains 35
words set at 8 points of Times News Roman. The mumbmes down
to 28 words at nine points.

1inch

v

One inch column length in The Guardian contains
28 words, set at nine points of Times New Roman

Figure 3:  One inch column length in The Guardian (Nigeria)
contains average 28 words, set at nine points ofeSi
New Roman

Therefore, if you have 10 inches of column lengthamork with, you
know that you need a total of 280 words set at pwiats of Times New
Roman.

Two conditions can alter this arrangement. Onééslargeness of the
“drop cap” and two is the size of the space betwegomns. If you

reduce the space between columns, you have biggiemos and

subsequently the capacity for more text.
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When you drop the first letter in your story, dcopies far larger space
than when it is not dropped. The space it consumkisiepend on the

number of line of text beside the drop cap andgb&ce between the
drop and the body of text. If the drop cap spameethines of text, the
space it consumes is more than when it spans hes.liTwo is the least
number lines that can accommodate a drop cap. paeesa drop cap
consumes becomes extremely big if you do a hanigicgnt drop cap,

as the drop cap will occupy the left side of thrstfparagraph from its
top (of the paragraph) down to its bottom. | wileuthe first three

sentences of this current paragraph as illustragisrcontained in the
following figure.

WO conditions can alter this WO conditions can alter this
arrangement. One is the arrangement. One is the
largeness of the “drop cap” largeness of the “drop cap”
and two is the size of the space and two is the size of the
between columns. When you drop space between columns.
the first letter in your story, it When you drop the first
occupies far larger space than when letter in your story, it
it is not dropped. The space it occupies far larger space
consumes will depend on the than when it is not dropped.
number of line of text beside the The space it consumes will
drop cap and the space between the depend on the number ofline
drop and the body of text. of text beside the drop cap
and the space between the

drop and the body of text.

Figure 4:  Two first paragraphs showing drop caps. Right rsy&r
than left in spite of the same number of words. Téfe
paragraph is longer because drop cap is a hanggtegni

The Line Count Method

The line count method is faster than the word cauethod but less
precise. Rather than count the words one by one,syoply count the
number of lines in one column inch to know how mafiythem will

occupy one inch, at what typeface and point sisfoi® you can decide
on the number of lines that make an inch, you nedahow the number
of words that make up one line and this is where pinoblem is
encountered. There are some lines that can hawe twal words in

them, while some other may have up to four or fwemore. Where
there is large disparity in the number of worddimes, relying on the
line counting method becomes cumbersome, and shighy most sub
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editors simply use the word count method, since ¢benputer is
available to do much of the counting.

The Importance of Character Counting Methods

The significance of the line counting and word down method go
beyond the sub editing table and pages of the revesp In research
methods, content analysis plays a leading rolenamch of what you do
is word counting, story counting, headline countiolgaracter counting
and so forth. Therefore, if you are a researchéryau are using he
Guardian in your research, rather than counting wordsharacters, all
you need do is pick up a copy of the house booksaedtheir counting
systems. If you find out that 28 words make up moé, you wouldn’t
need to start counting. All you need do is pickyopr rule and measure
up the number of inches in a column, and theniptulthem with the
number and you get the total number of words ih ¢cblumn.

SELF-ASSESSMENT EXERCISE 4

1. Describe the counting process in sub editing.
2. List out different methods of character counting arplain each.
lllustrate your answer.

4.0 CONCLUSION

The responsibility of the sub editor is enormoupeeslly from the
standpoint of the tasks he performs in copy editigrtunately, he is
not alone. He has others who work with him to eagiat things go
well at the sub desk. The least of these profeatscnhthe copy chaser —
has an immense role to play as the chief sub edihar is the head of
that desk. Indeed, no one can be pushed asidel ad #hem are
important. When any of these officers fail to pemfichis or her function
effectively, text will be out of shape, copy wilbtfit and characters will
be difficult to count. In sub editing, it is notaley character that counts,
it is men working at the sub desk that count.

5.0 SUMMARY

This unit covered the editing of text graphics wstibstantial discussion
on sub editors and other professionals workinghensub desk. Editing
symbols were listed. While the importance of thepshof text, copy
fitting and character counting was emphasised, uhi ended with

discussion on the counting process and differenthoas of counting.
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6.0 TUTOR-MARKED ASSIGNMENT

What is sub editing? Highlight the roles of a sdlt@ and how those
roles are performed.
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MODULE 4 IMAGE EDITING, CAPTIONS,
LAYOUT AND DESIGN

Unit 1 Photographs

Unit 2 Photographs

Unit 3 Caption Writing

Unit 4 Layout and Design

Unit 5 The printing Process

UNIT 1 PHOTOGRAPHS
CONTENTS

1.0 Introduction
2.0 Objectives
3.0 Main Content
3.1 Types of Photographs
3.2  Photographic Appeal
3.3 Photographs and Texts Compared
3.4 Photo Selection and Editing
3.5 Photo Placement
3.6 Photo Editing
3.7  Ethics of Image Editing
4.0 Conclusion
5.0 Summary
6.0 Tutor-Marked Assignment
7.0 References/Further Reading

1.0 INTRODUCTION

A photograph is an image formed from the interactd an object and
light and recorded by a camera for reproductionaophotosensitive
surface or in a digital form. The term “photograptés coined by John
Herschel of the United Kingdom in 1839. Photografdyhe process
and practice of creating photographs. A camera iisésns to focus the
light that emanates from the image onto a lightsieme surface on

which the image is reproduced. Camera can be hafd fixed on a

tripod, fitted to cars, computers, satellites, pblene receivers, and
several other places to produce images.
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2.0 OBJECTIVES
At the end of this unit, you should be able to:

. describe different types of photograph and undedstahat
photographic appeal mean

. do a comparative analysis of photograph and text
. state how to select your photographs and edit them
. describe the ethics of photo editing.

3.0 MAIN CONTENT

3.1 Types of Photographs and Photographic Appeal

Essentially, there are two types of photographgit&liphotographs and
manually produced photographs. The latter are m®didrom manual
cameras. Manual photograph involves a two-stepgz®avhereby the
light-sensitive film captures image which has bpahinto focus by the
lens. The captured image is them transferred igtd kensitive paper to
be printed. Digital photographs on the other haré, formed when a
camera captures an image into an electronic imagein as acp or
acmos chip, which stores the image as in graphic forrsath as JPEG
or TIFF and can be transferred into a printer t@ideter on a paper.

Photographs are an integral part of news and & @fr journalism that
deals with photographs is called photojournalisnhoSe who take
photographs are called photographers, but whennted arises to
differentiate photographers who work for the neweddra from ordinary
photographers or other professional photograplieesiormer are called
photojournalists. In every news medium, there gheto desk, headed
by the photo editor, who receives instructions fritva editor or news
editor regarding the assignments for the next diag. photo editor, who
also should be on the field, taking photographd,tiven distribute these
assignments among his photographers. No newspager sarvive
without the regular use of photographs. Photographes common
features in all news media.

3.2 Photographic Appeal

Photographs are selected by the photo editor obdbkis of their appeal.
You should note that the appeal is defined in teoappeal to your

audience not appeal to the sub editor, even thtwegls in position to

determine what is appropriate for his audiencee Fypes of appeal can
be identified. They are as follows.
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. Information Appeal. This is defined in terms of information
that a photograph conveys. When the photographuestepn is
for the news page, then this definition becomemgee.

. Education Appeal. This is when seeing the photographs increase
your knowledge.
. Entertainment Appeal. This is when a photograph gives you a

sense of entertainment.

. The Graphic Appeal. This is in terms of aesthetics that the
photograph offers. In this case, the objects ark placed; the
head room, side room, etc are okay, and so onp@k#ioning of
the objects clearly appeals to one’s sense of heblgre we are
also talking about the requisite image standardth whigh
contrast, not under or over exposed.

. Socioeconomic Appeal. This is when the photograph has
significant socio-economic ramification.
. Intimate Appeal. This is where the photograph in question has a

very intimate appeal.
SELF-ASSESSMSNT EXERCISE 1

1. What is a photograph? How important is it to graphesign?
2. The knowledge of photographic appeal is importantmage
editing. Do you agree? Explain your answer.

3.3 Photographs and Text Compared

There are arguments in some circles over whichnasee important
among photographs and text. The following points kalp clarify the
issues involved. First, is there advantage of piratohs over text?

Advantages of Photographs over Text

. Photographs create meaning faster than text. Atvérg first
glance, with a second, you can make meaning outa of
photograph unlike text which you have to read. Somes you
don’t understand the message of a story until yeehead first
two or three paragraphs, especially with regardatcstory.
Photographs therefore attract the reader moretéhdn

. Photographs are more credible than text. “Pictdist lie” is a
saying that is true except where they are doctored.
. In photographs, authenticity is intrinsic. Photgirs: are stories

on their own. This means that you would not needefer to

anything else to believe and accept the meanirtgatpaotograph

iSs communicating. Texts lack such authenticity luihts backed
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up by a person, organisation or title. For instanicgou read a
story printed about the head of state of your agumh an
ordinary paper, you are most likely not going tdiehe it. But if
the same story is published by New York Times, wo@& most
likely going to believe it. However, you wouldn’eed a person
or title to believe a real photograph.

Both photograph and text need each other in a @istic writing
but text needs more of photograph than the othgr mand. In
any journalistic genre, readers will rather valuerenphotographs
and less text.

Most text, anywhere in the world, is printed in ddabut
photographs are variegated in terms of color.

Photographs can be used to break the monotonyxof tteus
reducing the incidence of “grey matter” in a puation. Too
many words create boredom but photographs brimgiigss to a
story.

In the event of an “under matter” — when you am@sbf words —
you can use photographs to cover up the gap bylwiemparging
it. It is not as easy as that the other way roundesthe size of
text is usually limited. For instance, newspapei@iess are
published in 8, 9 or at most 10 points of text.sThieans your
enlargement or reduction in a newspaper storyrgdd.
Photographs do beautify a story and a page moretéxa

Unlike photographs, text needs the space around #ctually
make a meaning. Texts are not self contained. SpdATe
dimensions as leading and margin must be propertyptered.
A photograph is self-contained and does not havptemspace
inside of it.

The same way that a text story can be read withbatographs
Is almost the same way that photographs can batnes.Photo
essayprovides the platform to use only photographs toore
news, features or sports.

Advantages of Text over Photographs

Text is easier to process than photographs. Textead have
bitmaps unlike most photographs which make proongssar
more complex than text.
Most text and lines can be generated from a comphote
photographs need the instrumentality of a secondgefa or
medium, before they can be imputed into the compifteu have
to bring in your photographs from a camera, scanimernet,
etc. You wouldn’'t need to travel that far for text.
Photographs consume more disc space than texts kaine texts
are in most cases products of computations ratten actual
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graphic substance. Photographs are not computattmatsare
made manifest in graphics, they contain millionspodels with
each pixel having its own properties. There are yngpes of
photograph storage and compression formats whigh tdr
minimise the heaviness of photographs and imageshiey are
not able to match the rest that text give in teoinaeight.

. Conversion of photographs from one format to anotte:m be
cumbersome. Some applications do not support sarteylar
types of formats. For instance, In Nigeria, manywsgaper
houses use the Adobe PageMaker for their layouthénsame
country, the most popular file compression systenthe JPEG
(Joint Photograph Experts Group). Adobe does nbtiefitly
support the use of JPEG files. You have to conarrtmage to
the “PICT” format before you can use in the Pagedtakany
graphic artists are ignorant of this. Text, on ¢tieer hand, does
not encounter such cumbersome conversion to be fusedone
application to another.

. Text comes in a multitude of fonts which makes @refices a
delight. The format of a photograph is limited toly few
instances.

SELF-ASSESSMENT EXERCISE 1
Do a comparative analysis of text and photograph.
3.4 Photo Selection and Editing

Some conditions are necessary before a photogmptelected and
edited for publication. These conditions vary frame publication to
another but generally, the following may be consde

Photographs must have Action and News Value

Any photograph that is being published should haveews value,
depending on the page and position that is goingetg@ublished. For
instance, if you are publishing it on the front pad a newspaper or the
index page of a website, then it must have a vegi hews value. In
any news photograph, there must be actions tha haws value. This
value is determined from the standpoint of the abi@ristics of news in
terms of proximity, timeliness, prominence, oddifieonsequences and
person-focused.
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Photographs must be Issues in the News

Published photographs should have recent relevdntenot common
to publish photographs on an issue that is not wently or that is not
in the news. Not conforming to this rule of contemgriness is a ticket
to business failure. Besides that, it is not ethicgublish photographs
that do not conform to this important rule. Pleasse that this
paragraph does not say “recent photographs” butoghaphs of recent
issues. A photograph may have been taken sevemls yago but
contemporarily relevant. For instance, if you asdebrating the 50
anniversary of your country’s independence, you magide to publish
the photographs taken during that independence édfrsyago, in
addition to the photographs of the"5@nniversary. Such 50 year old
photographs are legitimate in this circumstance.

Photographs should be of Interest to Readers

Readers are a part of the agglomeration that maleshe media
business. They are among the important ones whodsp®ney and
keep journalists in business. It implies therefdhat whatever that is
being passed across to them as contents mustdwamnel This relevance
is defined in terms of news value, knowledge improent, and socio-
economic development contributor and so on.

On the Quality of Photographs and Need for Improvent

Quality and the need of improvement of a photograghvital reason to
determine if a photograph is qualified for editif@uality here is in
terms of the contents and in terms of graphic Iodke objects in the
photograph may not be well positioned vis-a-vis Wthee sub editor
intends to publish. The objects may be crowded; likadroom or
legroom may be inadequate; and so forth. Secotitkypicture may be
blurred or pixilated which makes it unfit to be figbed. All this calls
for an improvement process which can be carriednmantually and by
the use of a graphic software application.

Space Allotment for Photographs

The space that is earmarked for a photograph twilla great extent,
determine how you are going to treat the photogrdplyou have a
photograph which has up to 10 persons in it, thaityeof editing

demands that you fit it into a relatively big spagken compared to
when the persons in the photograph is only two.tA@oissue is when
there is too much of space between the objectdhenpicture. The
limited space you have been given on the dummy natl allow that
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inter-picture space. This is where you take dewsiabout cropping,
cutting, resizing, or reducing.

What are the conditions that should be fulfilleddoe, during the photo
selection, and editing process?

3.5 Photo Placement
Symmetry placement

Symmetry placement is effected when the shape of pbotograph is

square or near square and when placed on the psmeraates some
kind of evenness on the page. One reason why tagtaph can have a
square size is the content therein. If the widtth Eemgth of the objects
of the photograph are similar in length, then yoairaost likely going to

have a square size.

Figure 1: Symmetric Placement of Photographs

Besides the fact that square size photographsamsdered boring and
unimpressive, they are problematic in terms of pplgening. Unlike
horizontal or vertical size photographs whose sizas be reduced or
increased in order to fit into an exact number a@tinns, it is usually
impossible for square size photographs which valinmally cut into the
middle of columns as shown in the figure above. i@wto this design
anomaly, sub editors refrain from using photografites have square
sizes. It is rare to find a square size lead phajagon the front page of
a newspaper except when it is used as a mug shusteor as a part of a
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blurb. It is also interesting to state that the tmogpular source of a
photograph, which is the camera, does only castrateages as
rectangles and not squares. This has limited the ad using square size
photographs.

It is important to know that in spite of the fadtat a circular or
elliptical shape can be reduced or elongated tdoconto an exact
number of columns, unlike what happens in a squdmieh cuts inside
columns, it is cumbersome in terms of the placenoérihe caption of
the photograph, and can be a strange placemetiidaeaders who had
been used to unbroken years of horizontal and catrgplacement.
However, circular photographs are features on ttenent pages,
where there are no strict rules of layout when camag to the front or
back page.

Horizontalized Placement

Horizontal photographs are horizontal owing to therizontal
dimension of the objects inside the photographgoif want to take the
shot of a landscape of scenery, you are most ligelsg to come with a
rectangular size photograph with width longer thdre length.
Therefore, contents of a photograph hoe a longiwakgtermining what
size it will be. In any Nigerian newspaper and edlen the whole of
West Africa, the horizontal photograph is the magpular. | think it is
more popular than other types of placement bedcausesed to create a
break to the horizontal nature of the columns.limewspaper formats,
columns stand tall and straight. Besides thathttrezontal shape is the
default shape of any camera catchment. If you @epdrtrait, you have
to turn your camera 90 degrees to be able to gét th

Horizontal
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ial Election: Qddasdest

Figure 2:  Horizontally placed photograph
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A close look at the photograph in the figure willtyou that the
photograph could not have been published in atbsiigpe other than a
rectangle. The two cars that are involved in thdliston have
rectangular shape while the incident itself (thBision) also remits into
a rectangle shape.

Verticalised Placement

Similarly, the contents of the photograph also detee its size in the
case of vertical placement of photograph. If fatamce, you need a shot
of the point where a space shuttle is about to tdkeyou must take a
vertical shot if you want it to make the desirecameg.

Figure 3:  Vertical placement of photograph
SELF-ASSESSMENT EXERCISE 2

In how many ways can a photograph be placed? ffitestyour answer
with diagrams.

3.6 Photo Editing

There are several ways photographs can be imprdeedbetter
communication but the important thing here is faué editor to be able
to figure out from the onset what he wants (Ri&8). Basically, there
are four ways that are easily discernible. Thegesating and sizing,
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and cropping. In the case of reduction, resizing aropping, many
vector application software and word processors canry out
improvement task, while image improvements will uieg the
deployment of applications that are suited for tpatpose. Vector
applications such Adobe lllustrator, Corel Draw @aodome extent the
Adobe PageMaker, can resize, reduce and crop imbgesuse they
deal mainly in graphic primitives such as linestdg shapes and so on.
Such applications as Adobe Photoshop will haveeai®ed to handle
raster images.

Sizing and Scaling of Photographs

Before the advent of desktop publishing, sizingtpgoaph for use on a
page was laborious for the sub editor. You woulédnéo turn the

photograph over, and then draw a box around thes lof force or the
area that must appear in the publication. Then draiagonal line from
the left to the right and place the photograph e layout sheet, and
then determine the columns across which you waatptiotograph to
go. Draw a perpendicular line from the right sidéhe last column that
the photograph will be traversing up to the diagdmz. The point at

which the perpendicular line intersects the diagdina will determine

the height of the photograph in the picture. Inngzyou first determine
the number of columns to the width of the photoprdgefore the

perpendicular line helps you determine the heidghthe picture. In the
manual process, you can only size down.

Desktop publishing has simplified sizing of photgins. You can size a
photograph up or down by simply specifying the ealon the property
bar, or by simply clicking the specified node amdg#jing it down or up
to the required size that you want. When you sigzghatograph either
manually or digitally, the aspect ration of the fgyaph remains
unchanged. Aspect ratio is the ratio of the widthroimage to its height
wherex represents the width arydhe height. If an image measures 300
by 100 pixels for instance, then the aspect ratmmply 3:1.

However, in scaling, you specify the exact perogmtsgou want the
photograph changed to so that at the end of thetkhaytwo sides
become proportionate. Scaling is needed to ensypm@@er sizing. For
example, if a photograph has 321 pixelsxadnd 100 ofy, you could
decide to reduce by the appropriate percentage to 300 so it can have
aspect ratio of 3:1. If you decide to change theg®age of both sides
disproportionally, the aspect ratio will be altereldading to the
disfiguring of the photograph. In such a case, wouldn’t need scaling
or sizing. You may try out on cropping to see ié tesired size is
achieved.
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Figure 4:  Scaling and sizing of photograph to 2, 3 and 4 rowisL
Aspect ratio is the same in three cases

Photo cropping

Cropping is one of the highly efficient ways to irape the quality of

the contents of a photograph. Cropping builds augoon the main

subject or the lines of force, and eliminates thuemes of the photograph
that distract attention from the main subject. @iog eliminates wasted
space around the needed portion of the photograph.

How to Crop a Photograph

If you are to crop successfully, you should pin #rea you want to a
particular statement and then crop according to sketement. In the
following image of tree, you could say: “the foregnd tree”, for

instance. Going by your statement, the photograrhbe said to have
many distractions. These include the backgrounddimg the electric

poles, etc.
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B.
Figure 5 The photograph is cropped from A to B
If in another case your statement had been “thes dred its surround”,

then there would have been no need to crop theogtegth from A to B,
as the background of A would be vital to the redien of that

statement.
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SELF-ASSESSMENT EXECRCISE 3
What are the stages involved in photo editing?
3.7 Ethics of Image Editing

Ethics in image editing especially with regard teograph cannot be
overemphasised. Superimposition, doctoring, dubionisroring or
negative reversing is just few of what crafty peomlo with. The
following example will explain the issue of editin§he first of the
picture shows the right hand on the cheek whiledhe on the right
shows a left hand on the cheek, whereas both dse aml just one
photograph. How do you determine which of the pfaphs is not
correct and which one is genuine? Also look atRiagmond’s pimple
near his nose. Would you say it is on the righdothe left? It is crucial
to note here that, it is unethical to mirror oreee a photograph like
that, as it can be challenged in court. If it candroved that you are
being mischievous in the use of the photograph,may end up paying
dearly for your unethical behavior.

This is only the wrong thing with either of the pbgraph. Look at the
top of the photograph. You will notice that hair lois head is sliced off.
The reason why the photograph is selected.

Figure 6:  Dubious mirroring of Photographs is an unethicab su
editing practice
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SELF-ASSESSMENT EXERCISE 4

Why must a sub editor or graphic design subscritzk @nform to the
ethics that guides their profession?

4.0 CONCLUSION

Photographs constitute a crucial element in a desi§ single
photograph can do the work of several thousandwarfis and even
better. A photograph easily makes the differencgesign. Inasmuch as
the preponderance of photographs over text isaedlappreciable, any
photograph not well treated before it is publishellbe a burden to the
publisher and his audience. So many things areluadp which have
been discussed and as all these things are petin the sub editor must
take into cognisance the ethics of his profession.

5.0 SUMMARY

This unit treated several topics including the &/é photographs and
photographic appeal, comparison of texts and phapdgs, photo
selection and editing, photo placement, editing #rel ethics of the
image editing.

6.0 TUTOR-MARKED ASSIGNMENT

Discuss the Conditions Necessary for Photo Seleetnal Editing
7.0 REFERENCES/FURTHER READING

Lee, M. (1980). Bookmaking: The |lllustrated Guide to
Design/Production/EditingNew Y orker: Bowker.

Williamson, H. (1983).Methods of Book DesignLondon: Oxford
University Press.
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UNIT 2 CAPTION WRITING
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3.3  Tips for Writing Good Captions
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1.0 INTRODUCTION

A caption is a line or few lines of text that delsera visual, usually a
photograph. Captions or cut lines (as they aresamingly being called
these days), are no ordinary writing. The fact thay are usually given
to the very best subs to craft is proof of its impnce. The reason is
simple. In most cases, readers’ attentions go fimsphotographs in a
publication which makes it a kind of a gatewayhe hewspaper. When
your gate is defective, entrance becomes a probldrarefore, editors
ensure that captions are carefully crafted for adgphotograph. For
instance, if you have a photograph where there cheetah galloping
toward two persons who have their mouth agape. Ghets you an
impression of an action photograph. Ordinarilyttbaks as though the
cheetah wants to jump at the two and do damagewBat of if it turns
out to be something else — say the two men areamaagi who are doing
show with the cheetah! Here you can see the need fmption. The
truth is: every photograph must carry a captiomadter how extremely
simple or easy it is to decode or read.

2.0 OBJECTIVES

At the end of this unit, you should be able to:

. state the various forms of captions
. describe how to place captions
. get conversant with tips of caption writing.
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3.0 MAIN CONTENT
3.1 Types of Captions
Label Caption

A label caption is that that simply identifies aopdgraph. Such captions
are common with mug shots which in most casestdréasads with no
action noticed. A label caption is not expecteddeolong owing to the
reason of no action and the fact that such phopbgravill only occupy
a column or at most two. Another reason that maytgelittle longer is
when you add the photo credit, but it should beeusidod clearly that a
photo credit which specifies the name of the pekgba took the shot or
where it hailed from, is not part of the captiomisTis why it is usually
inserted not on the same line or in some obscuaeeplhear the
photograph.

s No candidate arguably since
nt Abraham Lincoln has been
uld elected president with as little
10st  political experience as Obama.
°t in  Noneofthisis to say that Obama
edas can't overcome these historical
tional obstacles and he has exceeded
expectations before. ® Obama

label caption
Figure 1:  Label Caption

Situation Caption

This is the caption that explains the action in phetograph. Here the
caption will capture what is obvious and what i$ olovious though it is
better to emphasise the latter. Situation captsogeinerally longer than
the label caption.
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® The accident which occurred at Lobster Close, North West Lagos, yesterday evening.
Photo: Sam Manuel

Figure 2: Situational Caption

Suggestive Caption

Suggestive caption is a caption that is writtertapture a mood which
the photo depicts but which may not be exactly wthat photograph
represents. In many cases, the authenticity of saphons is difficult to
doubt even though they may not be true. The capiahe following
photograph in Figure2 reads “Obama... worried.” NalmtdMr. Obama,
the President of the United States looks worrietha photograph, but
this may not have been what exactly the mood oftesident is in the
photograph. If you caption it th@bama in a church, listening to Pastor
Hagin Jnr,you cannot doubt it also, since a sermon is sugptzséring
some sobriety and elicit rapt attention. Suggestagtion is when you
caption from the contents, not what actually wemwd in the contents.
It is trying to give to you more than what is iretpicture.
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® Obama...worried

Figure 3:  Suggestive Caption

Story Caption

The story caption is when you write a lengthy aaptio capture the
contents of a photograph. The caption might be vasngtory but the
what, who, when, why and the how must be writteomfr the
photograph. This caption is common when you an@grjo authenticate
a story or a photograph.

SELF-ASSESSMENT EXERCISE 1

Discuss at least four types of captions illustiatyour answers with
diagrams.

3.2 Caption Placement

The most common placement of a caption is undephtim@ograph. But
captions can also be placed on the right sidefosilge of a photograph,
or sometimes at the top. It can also be placecetn#den photographs if
you are dealing with more than one photograph.

3.3 Tips for Writing Good Captions
. You must get all the facts about a photograph leefj@mu start
crafting the photographs. One of the ways of enguthat the

facts are turned in is to give the proper instardi to the
photographer going for the assignment .
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. The recommended mode of writing a caption is thesgmt tense
except in some cases where you are actually coegpédl write
in a past tense.

. Do not caption the apparent. For instance, if yaveh a
photograph containing a soccer action, do nothellreaderthis
soccer action took place.so as not look stupid. Instead of
mentioning the game, just go ahead and captiorexhet action
and not waste your time on the type of sport thist i

. Proper identification of objects is crucial in daps. This is more
so when the contents are persons. Improper idsattdn can
drag you to the court of law.

. You re not permitted to editorialise when writingptions except
what you are doing is writing an editorial that demds that you
use a photograph. Editorial opinion articles wontit normally
have a photograph in it.

. It is not proper to place the photograph of a liviperson with
that of the dead, except it is absolutely necessary
. Identify people by what they are doing or wearifrgm left to

right. Do not ever assume that all your reademsikthe popular
personality in that photograph.

. Be interesting in your caption. Do not bore yowders.

. Give credit to those who took the shots

. Beware of visual clichés. Visual clichés are esadiptused when
you want to make a photograph out of what it is not

. If it is a case of photograph that is accompaniga Istory, write

a caption to include an item that was not coveneithe text. This
helps to expand the information profile of what yave reading.

. Always be mindful of the legal implications of tlw®ntents of
your caption.

. Check the space you have in order to ensure thataption copy
fits into it.

SELF-ASSESSMENT EXERCISE 2

Describe the ways you can place a caption andsgven useful tips for
writing a good caption.

4.0 CONCLUSION

Captions are important in graphics and graphic camaations. In
iconic elements such as photographs, you must gecvicaption, which
can be placed underneath, sideways and in someocagesions at the
top. There has been some argument that when a ghgpto is very
expressive, there wouldn’'t be any need for a captibhis is not
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permitted in such publications as a newspaper amghaine. A caption
is compulsory. One thing that is so crucial in @aphg is that the sub
editor should be mindful of the legal implicatioofthe captions. If he
doesn’'t, a wrong caption by him can send his omgdiun out of
business, as it pays huge damages if it is foundhbycourt to have
erred.

5.0 SUMMARY

This unit examined three types of caption, namialyel, suggestive and
story. It described the ways by which a caption ¢@n placed —
sideways, on top and in between photographs if @ dealing with
more than one photograph. The unit was topped tpth for writing
good captions.

6.0 TUTOR-MARKED ASSIGNMENT

Give tips for the Writing of a good caption.

7.0 REFERENCES/FURTHER READING

Bly, R.W. & Blake, G. (1982)Technical Writing: Structures, Standards
and StyleNew York: McGraw-Hiill.

Gross, G. (1985kditors in Editing New York: Harper and Row.
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1.0 INTRODUCTION

Layout and design involves the planning, buildimgl arrangement of
graphic elements to create a visual medium that noencates

meaningfully and effectively. As you already kndvayving read through
this book, communication here is meant to informucate, entertain
and persuade and in the process creating knowlddgsign is also

necessary in order to ensure that the appeararibe gfaphics elements
do not look ordinary. Design, which means an areamgnt of elements,
Is critical to the outlook of graphics and thistie reason why sub
editors and graphic artists constitute a criticattér in any visual

medium — newspapers, websites, Television, etc.

2.0 OBJECTIVES

At the end of this unit, you should be able to:

. state why a graphic item must be subject to defigrt to make
meaning

. specify the elements that are combined to put d@sagn

. state the rationale behind design and make-up

. state how to construct and make up a page

. describe the types of design adornments you caageng

. assemble tips for page make-up.
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3.0 MAIN CONTENT
3.1 The imperatives of Layout and Design
Layout and Design Compulsory for Survival

The layout and design in a visual medium is not jogperative but
compulsory. You have to do it in order to make negand survive in
the sector you are in. Where there is no desigereths chaos as
elements are lumped together in annoying mannes.cbimmunication
business that craves survival and profit must tdksign serious in
whatever ramification.

Competition

Dynamism is crucial in design owing to the intensempetition
especially in the media, and the need to increasi#g Competition is
hydra headed. First you face competition from witlgour peers and
from those outside your peers. In the newspapenéss, design and
layout are among the strategies of marketing. Esliemsure that the
front page is superlatively designed to attracdees and ultimately
buyers. Newspapers also face competition from othedia such as
television, Internet, and other visual systems,civhalso use design as
part of their tool for drawing listeners and vis#pas the case may be.

Keeping up with New Trends

Sub editors and design professionals are expeatbd tlynamic, and be
in constant touch with new trends, in order to emghat their medium
do not lag in terms of style. Design is one of skrategies of attracting
the modern reader.

Technology

The technology available today has made layoutdesign something
that you cannot do without in the communicationibess. Technology
has simplified considerably the design process,clwhis a great
departure from the Herculean tasks that desigmetpeant foremen face
to create design. The availability of several wqgybcessors and
software applications, have increased the capafitesigners and sub
editors to create designs to suit the needs antsvedutheir audiences.
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SELF-ASSESSMENT EXERCISE 1
Why is a design necessary for graphic items?
3.2 Design Elements

An understanding of the basic elements of desigh their uses is
germane to a successful design undertaking. Thiertheee basic design
elements namely:

. Text, which includes headlines, captions, storyiésd

. Visuals, which come in different types. They inaud
photographs, pictorials, illustrations, graphs.

. Empty space.

. Commercial Messages (advertisements, commercial s,new
advertorials, etc.)

Design involves the arrangement or manipulation tioése three
elements. These items can be seen present Weekly Staas seen in
the following figure.
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White Space (Background)

On which side
of the market
g are you?

Commercial Message

Figure 1: A newspaper front page and its design elements
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SELF- ASSESSMENT EXERCISE 2

Describe four design elements you know and exglarsignificance of
each.

3.3 The Goals of Design and Make-up

There are six basic goals that a sub editor hapashieve in his design
or make up. They include the following.

Order

The first goal of design is to organise elements en efficient order
that guarantees communication. It is a fact thaensds that are good in
themselves will become meaningless if they areanganised into an
efficient order. Consistent organisation of desédgments is hinged on
an efficient design policy, because it simply medhat you have
adopted a style that you are sticking to. Adhetimghe provisions of
your style policy also helps to guarantee precigmoyour design. When
your design exudes organisation and precision dmbket remain
consistent, you are able to build up a reputatian ¢tan remain indelible
in the minds of your readers or viewers.

Aesthetics

When order is guaranteed in your design as an aipghgour design
policy, aesthetics will also be guaranteed. Thigew the fact that the
starting point of aesthetics is order.

Balance

A balance design appearance is ensured when afjndetements are
proportionally presented, in such a manner thamneigs on one side
cannot be said to be heavier or more than elenen@nother part. In
some newspapers proportional presentation is cereidwith reference
to advertisements. For instance, if you have aohottrip advert that is
full of photographs, then the sub editor might waémtconsider the
possibility of reducing the photographs that wi# published at the
bottom end of the newspaper.

Take a look at th&Veekly Starfront page in Figure 1(Unit 3). Would
you say it has a balance appearance? The facaisten though the
page looks beautiful, the balance characteristicoisfully guaranteed.
This defect is discernible with the photographse Two photographs
that are used in the page (the little ones on fapepage are regarded
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as promos or blurbs) are concentrated on the sglé of the page,
making the left bereft of visuals. The most appiater thing to have
been done is to move the Obama mug shot to theitidtto create some
balance.

Contrast and Unity

Contrast is one of the goals that order helps tgoachieve in design.
Contrast is achieved when elements are variegdteid. means that if
you run a particular story in three columns on pad of the page, you
should run another story in three pages in anotlaet. Back to our
Weekly Staryou will also notice that the page is defectiveaenms of
contrast in some aspects. The two headlines tleapéige carries span
across seven columns, even though the one on titenbside is far
smaller. If the one at the bottom was across fivebocolumns, contrast
would have been created.

Contrast without unity can lead to design frustmati Though design
elements are of different shapes and sizes, they nai be seen to be in
conflict with each other. One of the inducers afftiot is when you use
fonts that do not agree with one another. If youehased Bookman for
the three titles of a story and you suddenly deviathe last story to use
Gill sans narrow, then you know that your work laciity.

The Reading Eye Movement

The readers’ eyes’ movement are not supposed tetéic while
reading. You can influence the manner of the residsre movement
from a powerful photograph, followed by another poiwl headline,
then by another story, and so on. The objectite put some dynamism
into the reading.

SELF-ASSESSMENT EXERCISE 3

What are the goals of a typical design and pagesrogR
3.4 Page Design and Make-up
Page design and make-up starts from the layoué stéuich is basically

the creation of the dummy. In the case of a newaspdpbe dummy will
be for production of the next edition.
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The Layout Sheet

The layout sheet is calibrated in inches for m@swspapers in Africa.
One major reason for this is that the inch measumhat most people
are used to in the continent. The inch numbershenldft side are used
to measure your elements while those on the rightuaed for advert
insertions. It is rare to find broadsheet newspaperNigeria which
makes the layout sheet unpopular unlike tabloidcttor decades has
been the popular newspaper size in the countryur€id is a layout
sheet for a six-column tabloid. (Please note, ithisot the actual size as
the size of this book has necessitated the dimiauform). Most
Nigerian newspapers have six or seven column forifad five column
format is also appropriate for a tabloid newspaper.

The vertical lines demarcate the columns leavingadjustable gutter
between the columns, while each horizontal linethetcolumns from
one inch to another. This means that each rectamglecontain an
element (especially text) of one inch deep. Thiskesait easy to
measure the number of words using inches.

Layout and Drawing of Dummy

Design starts with the drawing of the dummy, usihg layout sheet.
The layout sheet is made of the lowgsimmageof newsprint since it
has to be discarded immediately the edition has Ipeeted. It makes
no sense to use high quality paper as a layout.rbiammhave been an
important part of the design task and will continode. Dummies show
you in advance how the elements of design will barged. You can
use a pen or pencil but it is better to use a pmalise the low quality
paper does prevent a clear pencil print.

Someone, during my days @he Guardian,likened a dummy to the
plan of a building. In a way he was right. The gtam is that an
architectural plan is usually an elaborate kinddodwing that a sub
editor might not be able to decode. The way newsgzagraw their
dummies differ from one to another but it is imaoitt that you keep a
dummy as simple as possible, because an elabaeatend could mean
an elaborate designing, which your deadline migitatiow.

In a typical medium sized newspaper, dummy origigatrom the
marketing department. This should not surprise yboe marketing
department has the records and the artwork of dverdsements that
are to be published in the next edition of the nEaper. The marketing
department will indicate in the layout sheet theacgs for advert
insertions and give it to its liaison that goesthe news room and
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presents it to the head of the sub desk. This st wie head of the sub
desk takes to the newsroom conference where liitergdoattle for
space. The editor will normally have its own cogytlee dummy from
the marketing department.

14

1 13
2 12
3 11
4 10
5 9
6 8
7 7
8 6
9 5
10 4
11 3
12 2
13 1

14

Figure 2:  Layout Sheet for a six-column Tabloid

Please note that each newspaper title has its ayaut sheet where the
column grids are clearly marked out. The layoutester large format
broadsheets (23 by 15 inches) is much bigger than tabloids (15 by
11 while that of the midi (1% by 124 is somewhere in the middle.
As stated earlier in this book, a layout sheet bexoa dummy the
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moment it is being marked. The following figuretie dummy for the
cover page of ouwwWeekly Star.

DAY: sunbAy  GENRE: NewS  EDITION: wesT  PAGE: CoveR
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2: N /\ D ? f\ c ”
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1 / \ \g! 30/3 Cols
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©
L

Lagos Gov. | | RL®

\ 1

©
1l

19 — CANVA 4
1] 3
] OBAA (Mag) |-
L — 2
1 " H—] g
13] A 4 H
1 ’/—/*\U'Z.Nb\§\\ E

14

Figure 3:  The dummy for the Weekly Star

The typical dummy will carry the page number, @ditithe section that
the page falls into and the day of the publicatibhe winding arrows
indicate the direction of text flow from the beging to the end. The
elaborateness of dummy will depend on the graphit that will affect
the plans. If a sub editor is drawing for hims#te dummy will be very
scanty. But if he is drawing for someone who is r@wthe sub desk,
rest assured that the dummy will be elaborate. Sdwet of efficient
dummies lies in clear marks and instructions.

SELF-ASSESSMENT EXERCISE 4

1. What is the difference between a layout sheet ashahamy?

2. Draw a layout sheet for a tabloid sized newspapér show its
dimensions.

3. What is the process involved in the constructioa diummy?
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3.5 Forms of Page Make-up

Many forms exist that a page can be made in. Thases are usually
not distinctly exclusive as one form can interspensth another. The
popular forms include the following.

The Horizontal Form

When your page has a general horizontal look, yowusay you have a
horizontal make-up. One major determinant of azworal outlook is

the biggest element on your page. Therefore, if )iawe a banner
headline, which spreads across the page, you asadsgl creating a
horizontal impression. Horizontal art such as atpi@ph will easily

drive that impression home. Horizontal form in pagake up indicates
that most of the elements that you are putting aumr ypage have larger
width than length.

The Vertical Form

The vertical form of make-up exists when your paggments have a
vertical outlook. This means that the elements gelyehave larger
length than width. Similarly, the biggest elementtbe page that has the
vertical shape goes a long a way in determinirthat page is going to
have a vertical outlook.

The Focus Form

A focus form is made up when your page has a lorefdrce that

subjugates other elements in the page. In manyscdbes form is

centered on the headline or the main photograph page. When the
page you planned is made up and there is no eleofidotus, you may
need to redo the page. A page without a particellament of focus is
immature make-up.

The Circus Form

When your page has many areas that attract atteatithe same time,
you can claim you have a circus make-up. This iswiocus is diffused
and each element has its own attraction. Howeveg important to
stress that the circus impression cannot be creatdg by the
instrumentality of graphics. The actual contentthefstory also matters.
Besides that, audience profile also goes some wajeiermining this
form.
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For instance, if on a cover page you have a bameemlline reporting the
death of a state governor that, you may say, iffipe But if in another

story on the page, there is a story that 50 stsddieton a boat mishap,
but the font size is far smaller than that of tlwwegnor, that is, it is of
less focus, you may be surprised that the storgtodents will be more
of focus to students and parents, than that ofvarmgor.

The Modular Page Make-up

The modular page design is achieved when you ale tabsay that

nearly or all the elements on your page do not haveonly have a

rectangular outlook but each element also hasan#ok. When each

element fits into a discrete, distinct, rectanguhamdule, the page make-
up is modular.

Please note the conceptsalf-containmenin modular design. It means
that if you remove a module from the page, no efgnabout that

module remains in the page. For instance, if yorerephoto news that
is, a photograph that has a story along with ity pat the photograph at
the top while the caption, headline and the textefstory come under.
In a modular make up, all the elements that pertairthe story —

photograph, text, captions, headline, credit liet, must be grouped
together inside a rectangular module. If one falls of that rectangle, it
is no longer modular. Also note: that a page is mhadin outlook does

not guarantee a perfect page.

SELF-ASSESSMENT EXERCISE 5

1. List out the forms of page make-up you know anctdles each.
2. What makes a modular page make up unique anmeniptms of
a page up?

3.6 Tips for Page Make-up
Tips for Front and Back Pages Make-up

. Before placing your elements, ensure the spaces ybur
masthead, advert, etc are well marked. These spaeessually
beyond the jurisdiction of the sub editor.

. Place the most important story and photographsienap part of
the page. Place other stories subsequently dowswaradrder of
importance. The most important story is the leaalystlikewise
photograph.

. Your front page must havefacus This is very important. Apart
from the graphics, having a focus also has a sgamt marketing
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ramification. It is what you use to sell the newsgraor the
publication if it is one that is available at thews stands.

If a body text is too long, clearly mark off withup to” the
page where the story continues. When you are pigrthe inside
page where the story continues, do not forget tiicate where
the story hailed from.

Beware of color tomb-stoning where you place simia the
same color side by side.

In any typical edition of a newspaper, many stoaesimportant.
Use blurbs to promo these stories while statingrblethe pages
they are located.

Use one typeface for your headlines and one typdiacthe text
on the cover. If you must have different typegytshould not be
more than two. If you are working in accordancehwibur house
style you won’'t have problems with all this. Youwujnalism
does not respect this rule.

Do not let your flag float. The stability of flaggzement is vital
to the building up of reputation for the title ofyapublication.
The back page will have its name reduced. The Ipage will
also have the names and contacts of the editogradxecutives
posted.

Tips for Inside Page Make-up

In addition to the foregoing tips for the front ahdck page, note the
following for inside page-up.
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Prepare the column grids before planning. Most pawsrs do
not alter the front grid on the front unlike whaippens inside the
front page. In most feature and editorial pagesgtt@s you see
on the cover page are made fewer. The fewer collangsthe
faster it becomes to plan a page.

Before you start planning, go to whoever is plagriime adjacent
page so that there can be some flow of design froan page to
his or her page.

Every inside page should have its lead story aad photo.
Ensure you do not plan photographs near ads.

Insist that all ads should be dummied at the botbdrihe page,
not at the top.

Where you cannot help ads that are dummied ataheuse the
page containing the ads for continuation of jumptaies. It is
not advisable to plan a nice story inside ad stagkeice story
deserves a nice news hole.
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. A story should run at least four inches in lengthtbe original
page and the next page before it is jumpable.ribtsadvisable to
jump a story more than once. Some sub editors, Yewwgmp a
juicy story more than once in order to make peopkd other
stories at second jump.

. Constantly have it on your heart that too manyraerntions make
a page ugly to plan and to look at.

. If you have the permission to move ads, then goachend
rearrange them to enable you have a better page.

. The strict rule of the use of fonts on the fronggas relaxed for
inside the pages.

. Mark off where stories continued before the pagel ye
planning.

. Mark off, running heads, logo, etc. you start phgciyour
elements.

. In feature pages, vertical make up seem to makeimpression
on the reader when compared to horizontal make up.

. In sports page, vertical make up are more pophian &ll other
make-ups.

. Avoid tomb stoning and poor juxtaposition. Tomb stoning

occurs when you place two stories of similar typefand size
side by side, thereby making differentiation diffic Poor
juxtaposition shows up when the reader finds iffi@lift or

impossible to relate a photograph to any story meawhen a
reader cannot easily connect a photograph to &,dber or she
becomes discouraged reading your publication. Ssubeeditors
get over this story by simply boxing the story d&nel photograph.

. In the western world, sub editors think photographsother
iconic elements should not come between the headind the
story.

. If you have more than one photograph to use, vhey dizes

horizontally and vertically. If you use photograpll vertically
or horizontally, you make it boring.

. Every page should have an iconic element — phopbgreartoon,
pictorial, illustration, etc. No matter how seridh® contents are,
they can get readers bored without an art.

. Do not place a dead person’s photograph with thahe living
side by side. Doing that can incur the wrath ofdeza in some
African countries. If they must be together, pu tiving at the
top and the dead at the bottom or separately apdtie page.

. A leg of text may not be more than nine inches ldhg must be
longer in your opinion, then break it with a quote,by some
other means.
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. Captions or cut lines must square up with the ether on the
side or at the bottom. With regard to the sides,lices may be
shorter than square, but it definitely, cannotdoeer.

. Use italics for cut lines or captions.
. At least a quarter of a page should contain an art.
. When you are designing @nter-spreador double truck, bear

in mind that the gutter you create at the centey na always be
what you see upon printing. The printing machink&ldo can
distort the gutter. You need to clear with the presmanager to
reduce problems to the barest minimum in this kg@he type
of printing machine also determines to some exthotv

successful you can be in this regard. When desigfacing

pages,there will always be alignment issues after prigtithn

order to minimise this problem, ensure photogragtesplanned
near the center of each of the pages.

. If you are using printing machines that can gentbthe gutter
issue, then you would not need to bother your vei#ld it. Feel
free to spread all your elements, all over the pages.

. If you have anover matter in text, reduce the photography to
have the excess text in. If you haweder matter, do the other
way round. But bear it in mind that this should affect your
page adversely.

. You may also lift out a quote if there is under t@atlf the under
matter is too much, you need to find a story aerfil

. You may as well place a house advert as filler.

. After you are done with your planning, you may askolleague

on the same desk to quickly look at your plan,infiet is not
already against you.
. Use quality photographs of action.

SELF-ASSESSMENT EXERCISE 6

List out generously tips for designing the frontdanside pages of a
newspaper.

3.7 Design Adornments

Design adornments are used to beautify the desgymwell as add
functionality to it. Adornments include the followg.

Drop Cap

The drop cap function, let you create a large ehpitter at the
beginning of a paragraph. This helps to show tlggnoéng of the story
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as well as beautify the page. There are two waysvbigch you can
create drop caps. First is for you to capitalize fmwst word of the
paragraph and then go ahead to drop the firstrleftehe capitalized
word. The second way is to simply drop the firsteleof the first word
of the paragraph, and leave the remaining lettéthie word in lower
case. Your choice depends on what your houseistyle

Reverse Line Block (RLB)

In a newspaper, for example, the practice is totgext in black over a
white background, i.e. the color of the paper. Wiien do it the other
way round and make the color of paper as thatxaf y®u have created
a reverse line block. It is a contrast that is mugdlcome in page
design. The story on the Weekly Star front thatlsed.agos Governor
unfolds megacity plan” is in reverse line block.”

Blurbs

Blurbs are not simply for promoting stories that aublished in inside
pages. They are used to beautify the page. Théedrest that blurbs
bring depends highly on the planning dexterityhsdf page planner. The
location of blurbs, usually on the top of the pagan be varied as the
sub editor pleases.

nnnnnnnnnnnnnnn

Blurb

News t!

Nionday. Mar

Nigeria’s Nollywood

overtakes Hollywood
e e —

Drop Cap Q

Reverse Line
Block (RLB)

Byline

On which side
of the market

Figure 4:  Newspaper cover showing some adornments
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Other adornments

Depending on the sub editaredit line or byline can be used to adorn
a page. You may decide to box it like the way ibmsthe page shown
above or you simply print the name and put a lgtiwke underneath it
(not underline). You may also print the names allsmall and bold

letters. Whichever way you want to do it, readdieusd be able to

differentiate it from other items in the pagguote is also another way
you could make a page beautiful. Find the mostésteng statement of
the story and lift it out for placement in a strateposition (where

readers can easily see it) on the page. Quote wiagenmore than one
or two sentences.

SELF-ASSESSMENT EXERCISE 7
List out four types of design adornments and thgoitance of each
4.0 CONCLUSION

Graphics make no meaning unless they are desig¢insedhe design that
gives graphics the communication meaning. This nnggis the essence
of the imperatives of design. For a successful gieshere must be
design elements. The quality of your design elemewhich is
accentuated by editing and the manner in which #reycombined, go a
long way in ensuring meaning that a design givestarms of
communication. By following the tips of design whiare many and
engaging the instrumentality of adornments, thisumngg is taken to a
higher level.

5.0 SUMMARY

This unit examined the imperatives of layout andigie and found out
that without them, graphics make no meaning. Elésnehdesign were
described while the goals of a design were madeifesin The unit
taught us how to construct a page, starting with uke of the layout
sheet. Forms and tips for page make —up were asossed. The unit
ended with the description of design adornments.

6.0 TUTOR-MARKED ASSIGNMENT

Construct the front page of a six-column tabloigatbring a flag 2.5
inches X 2 Columns, 2.5 X 7 columns of bottompsadvert, 4 inches
X 3 column photograph, one mug shot, at least $bories and 6 blurbs
at the top. Demonstrate your planning with theafsee dummy.
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1.0 INTRODUCTION

Printing is a very important aspect of graphics mamication. If your
graphic design is to be seen by many people, #watonly be possible
through printing. The profession of printing, whittas a chequered
history spanning nearly 600 years, began with teger press
technology, then to theoffset printing technology and then to the
digital printing technology. Printing impressions are created by the
letterpress through a raised set of type in pressaontact with paper,
while images are created by the offset system tir@combination of
photographic and chemical actions. The digital tprghuses the binary
principle.

2.0 OBJECTIVES

At the end of this unit, you should be able to:

. explain the pre-press stage of the printing process
. grasp an appreciable idea of lithography

. define the knowledge of printing

. generate paper sizes for printing purposes.

3.0 MAIN CONTENT
3.1 Stage of the Printing Process: The Pre-Pressage

This stage begins with the approval of the graphark or design
layout. What takes place between that approval antdal printing of
the image is called prepress. Here the layout pagesarranged in the
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order of appearance through a pagination systerh daa also be
facilitated by the appropriate software applicatisach as Adobe
InDesign or QuarkXPress. The pages are sent awldggnals to the
film making machine and produced as mirrored filfiMdirror” means
that the image on the film is produced reverseby. v#hen you pick up
the film and look it up under a light, you read iheage in a reverse
order.

During the prepress stage, a lot of calculatioesdane by the pre-press
artist. That calculation is important because ditees, the design is not
exactly to size until it gets to the prepress stdgas the size that
appears on the film that will eventually be printed

The pre-press stage is gradually carving a nichetdelf as a distinct
aspect of graphic communication. This stage usedctade the editing,
proofreading, layout and design, but in recent §me has been
recognised as a stage that needs special attentibe form of artistes
who are specialists in that area. Many industrraitmg presses would
prefer to hire a pre-press artiste rather thanaagkaphic designer to
prepress tasks.

SELF-ASSESSMENT EXERCISE 1

Describe the pre-press stage of the printing psces
3.2 Stage of the Printing Process: The Lithographi&tage

At lithographic stage, the film is developed intemical process that
last about one hour or more, depending on the stphtion of the

chemical and machines used. A film (called negatiseattached to a
goldenrod sheet to straighten it up before it issf@red onto a
photosensitive stereotyping plate. The plate, aloitly thegoldenroded

film is exposed to light for a few minutes. In theocess of exposure,
the image on the film is impressed on the plateeirerse order again.
This means that you now have on the plate the imag)@ appeared on
the paper that was approved before the pre-presess.

The plate made of aluminum or zinc is removed fribr@a light box,
washed with a chemical and rinsed with water. Gsragplied to help
preserve the exposure during printing. The rinscwnpletes the
exposure.
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3.3 Stage of the Printing Process: The Printing Stge

The well gummed plate is fitted into printing mawoi In a typical offset
printing machine, impressions are made from revmhs; with each

revolution producing one impression on the papat ttas been set for
that purpose. The offset has the ink and watéerlnd three drum-
like facility called cylinders. They are the blakcylinder, rubber

cylinder and impression cylinder. All these rollensd cylinders must
revolve at the same time for an impression to accur

At the press of the button, the water roller speveser onto the non-
image area of the inserted plate (fitted on thespylinder) while the
image area is coated with ink from the ink roll€he inked image is
transferred to the blanket. At this point, the naei@ieder of the machine
picks a paper from a stack and inserts it betwéenbtanket and the
impression cylinder. By the time the paper comes pou have your
impression of the image on it.

Finishing Stage

The finishing stage is where the printed mattgraisked. The packaging
begins from the trimming of the printed paper fdvedter finish. Unlike

newspapers where only folding is required as th@maspect of the
finishing, in such works as a book or magazine, yeed to do the
binding after the folding. The binding can be ddayesewing, fastening
(through the use staples) perfect gum bindings limportant to know
that factors that determine the type of bindingude the size of the
printed material, the use of the printed materaist and technology
available. Some machines exist that can work stpatsdly to both

and bind the book. One of such press systems i€dingeron Belt Press
(Dessauer, 1974) which has been modernised to p&egp with today’s

printing demands.

Direct Digital Printing

The Direct Digital Printing also (erroneously referretb as Direct
Imaging or simply DI) is @omputerised commercial printing process in
which digital files of the publication are procedsdirectly by the
printing machine, without passing it through thee-press stages
explained above. Used mainly in on demand printmigich is printing

of 500-15,000 copies, the direct image system masshe digital files
or job data to the press from computer unit locatgahlly at the back of
the printing system. The printing system uses therhet or Intranet to
send the job data. There is a part of the macHiaedan be fitted with
plates on which the images of the data are stegpedtyeady to be
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printed. If all you want are few thousands of ingsiens, direct digital
printing holds the key to success.

SELF-ASSESSMENT EXERCISE 2

Describe the difference between the offset andctidggital printing
systems. Which do you prefer and why?

3.4 Paper Sizes

The Standards Organisation of Nigeria (SON) hasreyga the
following sizes of papers for use in media servicethe country. These
are the sizes that your printing machine or compptmters can work
with. The smallest size is A10 which is about la# size of a business
card while the largest is 4A0 with the size 93.®6&2 inches. The
following table outlines the sizes.

Table 1: Paper sizes for the printing press and computetipg
Size Height x Width (mm) Height x Width (inches)
A10 37x 26 mn 1.5x1.01
A9 52 x 37 mm 2.0x1.5in
A8 74 x 52 mn 2.9x2.0i
A7 105 x 74 mm 4.1x.2.9in
A6 148 x 105 mm 58x4.1in
A5 210 x 148 mm 8.3x5.8in
A4 297 x 210 mm 11.7 x 8.3 in
A3 420 x 297 mm 16.5x 11.7 in
A2 594 x 420 mm 23.4x16.5in
Al 841 x 594 mm 33.1x23.4in
A0 1189 x 841 mm 46.8 x 33.1in
2A0 1682 x 1189 mi 66.2 x 46.8 i
4A0 2378 x 1682 mm 93.6 x 66.2 in

It is important to note that the type of paper & use also, to some
extent, determines the printing ink to be used é%sk1969). Other
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determinants include the drying process of a gobt the method of
impression of the printing machine on paper, theedpof the printing
machine and the kind of use you want to put thetpd material. In case
of the last determinant, if you are printing a fgadket, you are going to
use the ink that is neither toxic nor poisonous.

SELF-ASSESSMENT EXERCISE 3

List the paper Sizes that Nigerian printers useeasmmended by the
Nigerian Standard Organisation.

4.0 CONCLUSION

Printing is the culmination of graphics. You maysige all the graphics
in the world but if they are not printed, that bews a problem. This is
why printing is taken seriously. Sometimes, youeéhavgood design on
the computer but are not well printed. This amouatsfrustration.
Therefore, having a good graphics on the compsterot a guarantee
that your work will be good. The need to ensuredgponting is one of
the reasons why printing has stood out as a distirea of endeavour.
But if you are sub editor or graphic designer aad glso have working
knowledge of printing, then rest assured that yoel gestined for El
Dorado in graphic communication. Having knowledgfeboth is indeed
big blessing.

5.0 SUMMARY

This examined the printing process, focussing enftlur stages — pre-
press, lithographic, printing and the finishingg&talt reiterated the fact
that a combination of the knowledge of printing dnel graphic designs

makes, you a tremendous blessing as you are pusitito play the role
of thoroughbred professional.

6.0 TUTOR-MARKED ASSIGNMENT

Describe the working of a typical offset printingiahine.
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